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Pontiac’s 5 5th. ‘Streak’ 
Zephyr All Set 
Cadillac Dealers Ready 
Graham’s Touchdowns 
De Soto Enters ’39 


By 
Chris Sinsabaugh 







- MORE salvos are fired this 
week—the greatest broadside 
@ far in the preliminary skir- 
mishing that precedes the Battle 
for Big Business which begins 
Nov. 11. While that date is 
Armistice Day, it doesn’t mean 
anything as applied to the auto- 
mobile business. Rather, it marks 
the beginning of hostilities, the 
oficial opening of the 1939 sea- 
sn. We’re in the shadow of the 
show right now and each week 
for the rest of the month we’re 
going to add fresh recruits from 
the factories — Chevrolet and 
Oldsmobile next week, and Ford, 
Hudson, Nash and Mercury the 
following week-end, and then 
with the opening of the Palace 
show, the Willys-Overland. 

So, columnar addicts, the con- 
ductor this week gives you Pon- 
tiaec, Zephyr, Cadillac, LaSalle, 
Graham and De Soto, depth 
bombs dropped on whatever is 
left of the depression demon. 


TODAY THE fifth “Silver 
to- | Streak” flashes across the auto- 
motive sky. Pontiac first put this 
rel | distinctive chromium badge 
across the hood and radiator of 
the 1935 model and was dubbed 
“The Most 
Beautiful Thing 
on Wheels.” Re- 
fined styling 
and heightened 
beauty have 
marked each 
annual model 
since. But 
beauty for 1939 
is more than 
skin deep, in 
the Pontiac 
book of maxims. 
The writer in 
the past 12 months several times 
has heard Pontiac called by its 
friends the most “trouble-free” 
Car in America. Owner com- 
plaints in the morning mail, I am 
advised, are as rare as a free- 
Wheeling enthusiast. 

With beauty and quality for 
1939 outstanding, the third vital 
factor is price. And Pontiac 
Prices, as carried in AN Oct. 1, 
disclose that Klingler, Simpson, 


Schmidt, et al have gone to gen- 
(Continued on Page 23. Col. 1) 
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Plants Speeding 
Output to Meet 
Heavy Demands 


Rising Employment Likely 
to Silence 32-Hour 
Week Proposal 








By William C. Callahan 
Managing Editor 


DETROIT.—With fall buy- 
ing demand outstripping 
anything that has been ex- 
perienced in the past two 
years, automobile factories 
in the Detroit area are rapidly 
moving up schedules to re- 
plenish dealer stocks, which are 
being dissipated as rapidly as 
cars are received. 

While the problem of supply- 
ing cars for immediate retail 
delivery has been complicated 
to some extent by union de- 
mands for a 32-hour week, it is 
felt that these demands will 
take back-seat position as rapid- 
ly as the mounting banks of 
back orders justify the estab- 
lishment of additional shifts 
with resultant increased em- 
ployment. 


That this day is now at hand 
is indicated by the announce- 
ment of Plymouth this week 

(Continued on Page 10, Col. 1) 


Nash Reduces 
°39 Prices As 
Much As $68 


DETROIT — Price reductions 
ranging as high as $68, were an- 
nounced Friday by Nash Motors 
on its 1939 models, which this 
week were unveiled for distribu- 
tors at a convention here. 

Prices of four new series of 
cars, which will be placed on the 
market soon, were announced by 
W. A. Blees, general sales man- 
ager. 

Nash 1939 factory delivered 
prices will range from $770 for 
the six-cylinder Nash Lafayette 
special coupe to $1235 for their 
biggest and most expensive auto- 

mobile—the four-door, twin igni- 
tion, eight-cylinder Nash Ambas- 
sador Eight sedan, completely 
equipped with the new Nash 
“Weather Eye” Conditioned Air 
System, cruising gear, and new 
rubber cushioned seats, Blees re- 
ported. Trunks will be available 
on all four-door sedans at no ex- 
tra cost, he said. 

Blees also reported that pro- | 
duction in Nash plants is in full 
swing, having been resumed last 
Tuesday following settlement of 
a labor difficulty. 








HOW TIME MARCHES ON. Here is Louis De Rochemont, producer and 
chief executive of the March of Time, addressing the annual dinner of 


the National Safety Council, held last week in Chicago. 
Fennell, reelected president of the council, 
Studebaker Corp., 
Safety Foundation. See story on Page 12. 


Exhibitors to Exceed 250 
At National Metal Show 


Hoffman, president, 





DETROIT. — When the doors 
of Convention Hall here swing 
open next Monday noon, over 
250 metal industry exhibitors 
will show their wares and pro- 
cesses to the largest and most 
critical industry customer the 
metal trades have, the automo- 
tive industry. 

Bringing its convention and 
exposition to the heart of the 
automotive industry this year, 
the National Metal Exposition 
and Congress expects an attend- 
ance of 20,000 executives from 
the steel and allied foundry and 
metal trades, in addition to 
thousands of engineers, shop 
men and metal workers from 
the automotive trade. 

The show and convention is 
produced by the American So- 


The Top Ten 
PASSENGER CARS 


First Ten in Registrations as 
Reported in AN Today: 


1938 1937 
Pos. Make Pos. 
1—320,556 Chev. 574,891— 2 
2—269,006 Ford 646,209— 1 
3—178,167 Plym. 365,194— 3 
4—105,004 Buick 146,408— 7 
5— 70,606 Dge. 199,881— 4 
6— 64,276 Pont. 164,688— 5 
J— 61,309 Olds. 148,442— 6 
8— 33,461 Pack. 175,446— 8 
9— 32,403 Chrys. 66,942—10 
10— 27,542 Hud. 172,416— 9 
Total All Makes 
1,277,455 2,730,679 


For complete standings of all 
makes, see Page 15 this issue. 
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CADILLAC, DESOTO. GRAHAM, 
LINCOLN, PONTIAC ANNOUNCE 


Sparks|Sales Top Expectations 


__. 2°... _|Week-Ead Debuts 
Leave Only Six 
Lines Unrevealed 


Offerings Today Denote 
Trend Toward Lower 
Prices for 1939 


DETROIT.—Six more 
1939 lines—Cadillac-LaSalle, 
De Soto, Graham, Lincoln- 
Zephyr ‘and Pontiac — are 
announced this week in 
Automotive News. Numerous 
improvements, mechanically and 
in styling, are noted on the six 
new lines. 

With today’s announcements, 
there remain only six more 
companies to unveil their 1939 
lines. These are Chevrolet, Ford, 
Hudson, Nash, Oldsmobile, Willys. 

The 1939 Cadillacs and La- 
Salles will highlight a new “con- 
trolled action ride” and advance- 
ments in safety, appearance and 
convenience of control. The new 
“Turret Top Sunshine Roof” is 
another feature of the line. 

A new overdrive and remote 
gearshift are among the high 
points on the 1939 to line, 
which employs a new streamline 
conception. Five 
ward are permitted with the 
new overdrive, and greater vi- 
sion is claimed. 

Two new body types and 























Seated are D. D. 
and Toastmaster Paul G. 
and president of the Automotive 


ciety for Metals in co-operation 
with the American Welding So- 
ciety, the American Institute of 
Mining and Metallurgical Engi- 
neers, the American Society of 


Mechanical Engineers and the 
Wire Assn. 
The exposition, which runs 


from Monday through to Oct. 
21, will have 256 exhibits cov- 
(Continued on Page 13, Col. 1) 


°39 Dodge Prices 
Show $55 Drop 


From Last Year 


DETROIT.—Prices of models 
comprising the Dodge passenger 








car line for 1939, announced here 
Dodge 
vice-president and director of 
show reductions ranging 


today by F. H. Akers, 


sales, 
up to $55 on comparable 1938 
Dodge coupe, five-passenger two- 
door and four-door sedan body 
types. 

Prices as compared with those 
of 1938 models—in all cases de- 
livered-at-Detroit prices includ- 
ing all federal taxes; transporta- 
tion and state and local taxes, if 


any, not included—are as fol- 
lows: 
Reduc- 

1939 1938 tion 
Coupe $756 $808 $52 
Deluxe Coupe 803 
Opera Coupe 860 
2-Door Sedan 815 870 55 
Deluxe 2-door Sedan 865 
4-door Sedan 855 910 55 
Deluxe 4-door Sedan 905 
7-pass. Sedan 1095 1095 





numerous refinements feature 
the Graham models for next 
year. Prices have lowered con- 
siderably and a new merchan- 
dising plan has been worked out 
for customers. 

Many body changes are offered 
in the 1939 Lincoln - Zephyrs, 
along with hydraulic brakes, 
rubber-cushioned bodies, com- 
pletely enclosed running boards 
and baked enamel finishes. New- 
type bumpers and styling are 
additional highspots. 

Additional descriptions and 
photographs of the six new lines 
will be found in today’s issue as 
follows: Cadillac-LaSalle on Page 
2; Pontiac on Page 3; DeSoto on 
Page 4; Graham on Page 5, and 
Lincoln-Zephyr on Page 8. 


Chrysler Holds 
Prices for 1939 
At 1938 Level 


DETROIT.—Prices of the 1939 
Chrysler line, as announced to- 
day by Joseph W. Frazer, vice- 
president in charge of sales of 
the Chrysler division, Chrysler 
Corp. are maintained at the 
1938 level. They are as follows: 

Chrysler Royal—Coupe, $918; 
victoria coupe, $970; four-door 
sedan, $1,010; two-door sedan 
(brougham), $975; Royal Wind- 
sor, $1,075. 

Chrysler Imperial—Coupe, $1,- 
123; victoria coupe, $1,160; four- 

(Continued on Page 14, Col. 4) 











Controlled Ride’ Highspots 1939 Cadillac-LaSalle 
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New Style, Greater Room 
Included Among Features 





DETROIT.—Improvements in 
safety, appearance, flexibility 
and convenience of control high- 
spot the 1939 Cadillacs and 
LaSalles, which went on display 
in dealer showrooms this week. 
The new line includes a re- 


Controlled Action Ride—A 
contribution to stability and 
comfort is marked in the LaSalle 
and Cadillac ‘‘61”, where a new 
rear spring suspension is said to 
eliminate sway forces set up 
over rough roads and around 


freshingly - styled LaSalle and| corners. 


four new series of Cadillacs. 
Body design of the new 
LaSalle features an extremely 
narrow radiator, which is en- 
hanced by high-crowned fen- 
ders and flowing lines. The 
Cadillacs, with the exception of 
the Sixteen, employ, like the 
LaSalle, a three-sectioned ra- 


diator grille, but here the treat- 









Cadillac-LaSalle Cuts 
Its Prices for 1939 


DETROIT.—Price reduc- 
tions ranging to $77 on the 
LaSalle and as high as $100 
on the Cadillac were an- 
nounced Friday by Cadil- 
lac in presenting 1939 mod- 
els at a dealer convention 
here. 


The new list quote deliv- 
ered prices at Detroit, as 
follows: 

LaSalle — coupe, $1,240, 
down $57; two-door sedan, 
$1,280, down $77; four-door 
sedan, $1,320, down $77; 
convertible coupe, $1,395, 
down $25; convertible se- 
dan, $1,800, down $25. 


Cadillac Sixty - one— 
coupe, $1,610, down $85; 
four-door sedan, $1,680, 
down $100; convertible 
coupe, $1,770, down $45; 
convertible sedan, $2,170, 
down $45. 

The Fleetwood four-door 
sedan was reduced $85 to 
a new base of $2,995. Other 
prices, including the: Cadil- 
lac Sixty Special and Six- 
teen, were unchanged. 

The company also an- 
nounced a new sliding roof 
on LaSalle and Cadillac 
Sixty-One sedans at an op- 
tional cost of $37.50. 





















































ment of streamlines is more con- 
servative. 

Following is a digest of the 
highspots on the 1939 lines: 


1939 CADILLAC-LASALLE’S rear-spring 


Turret Top Sunshine Roof— 
Introduced on a standard body 
type for the first time in this 
country, this innovation con- 
sists of a sliding roof panel that 
may be locked in any position. 
Available on LaSalle, Cadillac 
“61” and Cadillac Sixty Special 
as optional equipment. 

Increased Visibility — Higher 
window panes and windshields, 
narrower body pillars and 
smaller corner radii add a 27 
percent greater glass area to the 
Cadillac-LaSalle Fisher bodies. 

Running Board Option—Cadil- 
lac “61” and LaSalle bodies are 
lower this year and, following 
the trend blazed by the 1938 
Cadillac Sixty Special, are of- 
fered with or without running 
boards at no extra cost. 

Synchromatic Shift—Mounting 
of the gearshift lever on the 
steering column was started by 
Cadillac-LaSalle in 1938. This 
year Cadillac-LaSalle’s synchro- 
matic shift adds refinements to 
insure greater shifting ease. 

Smoother Power Flow — Re- 
location of side engine supports 
has been mainly responsible for 
placing torque reaction below 
operating speed ranges, thus 
eliminating vibration that cus- 
tomarily accompanies accelera- 
tion through “critical speeds.” 

Greater Economy—Oil operat- 
ing bills will be reduced, it is 
claimed, by the development of 
a new top piston ring, narrower 
and deeper than previous de- 
sign, and the treatment of all 
rings with ferrous oxide. Like- 
wise, smoother break-in periods 
are claimed. 

Modern Instrument Panel—A 
new design is in harmony with 
the roomy interior. Instruments 
are mounted immediately in 
front of the driver under one 
section of a curved glass panel 
that extends the full width of 
the car. Controls are recessed. 

More Passenger Room — 
Especially noteworthy in the 
LaSalle and Cadillac “61”, leg- 

(Continued on Page 19, Col. 1) 


suspension involves the High- 


Plane Hotchkiss Drive principle with springs mounted higher than for- 


merly. Tension shackles have 


shackles, 


RUBBER BUSHINGS have been applied on the inner ends of the lower | 
control arms of the 1939 Cadillac and LaSalle front-wheel suspension. This | 
provide softer riding qualities and eliminate | 


is said to reduce friction, 
lubrication at four points. 


been substituted for the former compression 
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1939 CADILLAC SERIES 61 touring sedan. 
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In ADDITION to this Cadillac 61, 
Cadillac 16, 


Cadillac offers for 1939 the Cadillac 60 Special, Cadillac Fleetwood and 
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1939 LASALLE COUPE is unusually low, eliminating running boards if wanted. 
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39 Pontiacs Offer New Springing, Style, Steering 


Quality Six’ Added to Line;| 


Remote Gearshift Standard 


PONTIA C. — Highlighting 
and 


modern streamlining im- 
portant mechanical improve- 
ments, Pontiac today is an- 


guncing publicly its three lines 
if cars for 1939. The newcomer 
i the 1939 lines, the Quality 
Six, is designed for large pro- 
juction at a low price. 

The Quality Six, which joins 
the Deluxe Six and Deluxe 
fight, is available in five body 

s—two and four-door tour- 
ing sedans, business and sport 
gupes and station wagon—and 

hs an overall length of 190 
inches. 

The Deluxe Six, with the 
gme engine but longer chassis 
than the Quality Six, comes in 
fve more finely-appointed 
podies. A cabriolet is combined 
wih the two coupes and two 
sedans to make up the five 
models. With an overall length 
of 196% inches, it is the longest 
Six, by four inches, Pontiac has 
ever built. 

The same five body types 
make up the Deluxe Eight line, 
which is powered by the Pon- 
tiaec straight eight engine. 

Continuing the Silver Streak 
grille down the center of hood 
and radiator for the fifth year as 
the central motif, the radiator 
has been given a more yacht- 
like prow. Flanked on either side 
of the radiator are chromed side 
grilles set into the front surfaces 
of the fender catwalks. Radiator 
ornament serves as the locking 
handle to raise the alligator type 
hood. 

There is increased visibility 
for driver and passengers alike 
in the new Pontiacs. In the 
Deluxe Six and Eight visibility 
is 25 percent greater than in 
previous models. Windshield and 
window glass are wider and 
higher. Windshield corner posts 
are narrower. Cowl-line is lower 
and radii of the upper wind- 
shield are shorter, thus enlarg- 
ing the vision all around. A 
single panel rear window in all 
models also adds to the visibility. 
Wider and lower Deluxe Six 
and Eight bodies are equipped 
either with or without running 
boards, since the floors are only 
curb-high (two inches lower 
than last year). 

There is greater seat width 
andgmore leg room both front 
and rear with a finer handling 
of instruments and accessories 
on the Deluxe models for 1939. 
The remote control gear shift, 
pioneered by Pontiac last year, 
has been refined and improved 


and is standard equipment on 
all 1939 Pontiac models at no 
extra cost. 

Spare tires are placed upright 
against the backs of the rear 
seats, trunk shelves are re- 
moved, thus providing a larger 
amount of useful space in all 
trunks. It is noted that all se- 
dans are the touring-sedan type 
and that their prices are lower 
than the former prices of straight 
back sedans. 

License bracket and light are 
mounted on the trunk door, 
while tail and stop light on left 
rear fender are standard equip- 
ment. Dual tail lights, dual 
horns and visors are standard 
equipment on eight - cylinder 
models. 

The most important mechanical 
changes are to be found in the 
chassis. Starting at the front, 
knee-action has been refined by 
the use of lighter and stronger 
pressed steel arms which make 
possible one-inch greater road 
clearance under the inner ends 
of the lower control arms. A 
new parallel link arrangement 
of connecting steering tie rods 
is said to improve the general 
handling of the car and further 
reduces tendency to shimmy, 
tramp and wheel fight. 

Probably the outstanding of 
all Pontiac engineering develop- 
ments for 1939 are the new and 
original Duflex rear _ springs, 
which are said to give one pas- 
senger as easy a ride as six 
passengers and furthermore re- 
duce bouncing and pitching when 
going over bumps. 

Shock absorbers are inclined 
with the bottoms out toward 
the wheels and the tops in to- 
wards the center of the chassis, 
the better to absorb both ver- 
tical and horizontal forces, thus 
stabilizing road bumps and side 
sway. Fastened behind the axle 
they are protected from flying 
stones and gravel by metal 
shields. 

With the lowering of floors, 
Pontiac has adopted a hypoid 
rear axle of its own design. 
Brake drums are 11 inches in 
diameter, which permit the use 
of a higher friction brake lining 
and increase the number of 
high speed stops 30 to 40 percent 
before fading occurs. 

The principal power plant 
changes, which affect all models, 
are the new clutch and trans- 
mission. A_ single diaphragm 
spring clutch eliminates 21 parts, 
requires less pedal pressure and 
is smoother and more positive. 

The new transmission was 


(Continued on Page 17, Col. 1) 





PARALLEL LINK STEERING on the 1939 Pontiacs, in which steering 


tie rods are fastened at separate points on horizontal arms. 


Points are 


directly in line with points above which Tower knee-action unit swings, 
both moving up and down in unison and said to reduce shimmy, tramp 


and wheel fight. 





DUPLEX CONSTANT 


°W conventional leaf spring. As 


‘nto action. 


RATE REAR SPRING 
accomplished by placing a shorter auxiliary or 
0a 


1939 Pontiacs Is 


on the ; 
helper spring directly be- 
helper spring comes 


increases, 





FRR a et. 


1939 PONTIAC QUALITY SIX four-door sedan is the company’s newest low-priced sedan model, featuring 
Duflex rear springs. 


& 
ey, 





LOW FLOORING are among highlights of the 1939 Ponti 
wd & ae g highlig ontiac Deluxe Six four-door sedan. Running boards are 





c 


ss Wiese poses feature the 1939 Pontiac Deluxe Eight coupe, which has curb-high floors and optional run- 
ng boards. 


| 
! 1939 PONTIAC DELUXE SIX four-door sedan, without running boards. The latter are optional equipment. 
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New Overdrive, Gearshift Feature °39 DeSotos 





1939 DESOTO coupe is the longest coupe ever built by the company, measuring 200 inches from bumper 


to bumper. 





Nash Distributors Hail 
°39 ‘Weather Eyed’ Models 





DETROIT.—Heralding 1939 as 
“Our Year,” Nash Motors di- 
vision of Nash-Kelvinator Corp. 
unveiled its 1939 automobiles for 
its distributing organization at a 
convention here Monday, Tues- 
day and Wednesday. It was the 
first Nash convention held in 
Detroit, which is now the home 
city for Nash executive offices. 

W. A. Blees, general sales 
manager, announced at the open- 
ing of the car preview that the 
labor dispute, which had been 
blocking production of 1939 
models, had been settled and 
that the Wisconsin plants were 
resuming operations immediate- 
ly. 

Four series of cars, completely 
restyled and featuring a num- 
ber of engineering advances 
and new sales features, were un- 
veiled. These will be announced 
in Automotive News on Oct, 29, 
with the public announcement 
scheduled for Oct. 30. 

In his talk that opened the 
convention, George W. Mason, 
president, told distributors that 
Nash spared no expense to pro- 
duce a “hot” car for 1939 as 
part of the company’s program 
to drive for a much larger per- 
centage of the market. 


Charles W. Nash, chairman, 
drew a long ovation when-~he 
appeared before the convention 
with his annual address of wel- 
come. He told the assembled 
distributors that in his opinion 
Nash never before offered so 
much automobile to the public 
for so little money. 


The new selling program was 
outlined by W. A. Blees, general 
sales manager and A. R. Bos- 
cow, director of advertising and 
merchandising. 

Although a number of new 
mechanical features were intro- 
duced, greatest attention cen- 
tered around the Nash auto- 
matic “Weather Eye’ conditioned 
air system for winter driving. 
This conditioning system intro- 
duced by Nash Motors in 1938, 
proved an outstanding selling 
feature. 

A giant model of the “Weather 
Eye” system was used by Ad 
Manager Boscow to show how 


the new system works, and ex- 
plain what it does. 

Like last year’s system, the} 
‘“‘Weather Eye” unit is designed 


to provide a 
of cleaned, 
times 


continuous supply 
fresh air at all} 


a slight air pressure is main- 
tained in the car. This pressure 
is said to prevent drafts, circu- 
lating dirt or dust, and cigar 
and cigarette smoke is whisked 
out of the car almost immedi- 
ately. Car warmth is practically 
the same in all parts of the in- 
terior, front and back, it is 
claimed. 

The “Weather Eye,” added for 
1939, was perfected by Kelvin- 
ator and Nash engineers. The 
device is claimed to sample out- 
side and inside weather, and 
balance them ‘so that there is no 
perceptible change in the kind 
of car comfort dialed in by the 
driver. This is automatically 
maintained despite changing out- 
side conditions. And with the 
“Weather Eye” improvement 
Nash engineers declare it is pos- 
sible to make the car warm 
enough for occupants to ride in 
shirt sleeves in mid-winter, or 
cool enough so it is unneces- 
sary to remove winter wraps. 

Air is brought in from the 
outside through the “Weather 
Eye” system at the rate of 300 
to 800 cubic feet per minute. 
The air intake is through the 
cowl ventilator, which is high 
enough to prevent the intercep- 
tion of traffic fumes and street 
dirt and dust. 

The entire organization—dis- 
tributor body and factory per- 
sonnel—paid tribute to C. 


Ww. | 
. With all windows closed,! Nash at a banquet Monday night. | 


Included on 


New ‘Ride Formula,’ Styling 


New Models 





DETROIT.—Bigger, wider and 
roomier, DeSoto’s 1939 models 
include a new streamline styl- 
ing, remote’ gearshifter, five 
speed forwards with a new 
automatic overdrive, greater 
vision and a new finish. 

“We feel that our engineers 
have built into the 1939 DeSoto 
every important selling feature 
that our dealers said they would 
like to have,” said J. B. Wag- 
staff, general sales manager of 
DeSoto. “The dealer _ studies, 
which we made by question- 
naire, personal interview and 
field meetings, were invaluable 
to us.” 

The 1939 models employ a 
new conception of streamline 
styling to give the cars a long, 
sleek appearance despite their 
increased roominess. Wide-range 
safety headlamps are set flush in 
the front fenders. The traditional 
DeSoto grille of horizontal 
chromium bars has been re- 
tained in a completely new 
treatment, which includes the 
addition of two grilles of hori- 
zontal chromium bars beneath 
the main grille. 

Length of the hood has been 
increased. Both front and rear 
fenders are of a new design. 

The flowing contours of 
DeSoto’s new styling sweep back 
in one unbroken line to a com- 
pletely concealed luggage locker 
in the rear. The new luggage 
locker in sedans has 23 cubic 
feet of usable trunk space, 27 
percent more than the big trunk 
on the 1938 DeSoto models. The 
luggage deck of the Business 
Coupe has 48 cubic feet of us- 
able space; it is almost six feet 
long and more than five feet 
wide. 

The new body is 4% inches 
wider across the front com- 
partment at “‘A” posts than the 
1938 DeSoto. The wider sedan 
body provides ample room for 
six persons to ride in comfort. 
The wider coupe body insures 
plenty of room for three persons. 
The coupe will also be available 
with two inside auxiliary seats. 

Safety-glass area in the new 
body design has been increased 
all around to provide greater 
visibility for both driver and 
passengers. The V-type wind- 





“HANDY-SHIFT,” 
highlighted on the 1939 DeSotos. 
ment on all models, 





shield is both higher and wider, 

Major features of the 1939 
DeSoto, in addition to its stream- 
line styling, increased room for 
passengers and luggage, wide- 
range safety headlamps and full- 
view windshield include: 

New ‘“Handy-Shift,” mounted 
on the steering column, elimi- 
nating the old ‘“wobble-stick” 
gear-shift in the floor. 

Increased overall length of 
car to more than 200 inches. 

New ride formula, with air- 
plane-type hydraulic shock- 
absorbers, rubber-float body 
mountings, independent front 
wheel springing, and scientific 
distribution of weight. 

Five speeds forward with a 
new, perfected, automatic over- 
drive that is said to bring over- 
drive performance and economy 
to city driving; available at 
moderate extra cost. 

New Safety-Signal Speed- 
ometer that shows green, am- 
ber, red automatically to in- 
form drivers of the speed range 
in which they are driving. 

New non-slam doors’ with 
rotary door locks which close 
with finger-tip pressure. 

New kind of finish, ‘“Dura- 
sheen,” which is said to last 
longer and retain its lustre. 


New, soft-acting hydraulic 
brakes that give quicker, 
smoother stops with much less 
pedal pressure. 

New rain-trap in the cowl 
ventilator which permits driv- 
ing in rain with cowl vent open; 
also facilitates installation of 
new fresh-air attachment avail- 
able on heaters. 


New electric windshield wip- 
ers which operate at constant 
speed without regard for engine 
loads or speed; 10-inch blades 
clear approximately two-thirds 
of the windshield area; two are 
standard equipment on all cars. 


New, softer-acting clutch re- 
quires one-third less pedal pres- 
sure than the 1938 model. 


Ninety-three horsepower 
Super-Economy engine with im- 
proved carburetion and faster 
pickup; embodies Floating Power 
engine mountings, full-length 


(Continued on Page 20 Col. 1) 


a new type gearshift located on steering column, is 
It will be included as standard equip- 


“SAFETY-SIGNAL” speedometer is another feature on the 1939 DeSoto 
which warns drivers of chancing speeds by means of signal “eye.” 
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39 Graham Has 2 New Body Types, Refinements 


New Merchandising Plan, 


Lower Prices are Featured 





DETROIT.—Lower prices, re- 

gned style details and a new 
merchandising plan for custom- 
ers are features of the 1939 
Graham, which will be an- 
nounced to the public in the 
next 10 days. Two new body 
types have also been added to 
the 1939 line. 


Graham’s new merchandising 
plan gives the customer his 
option of several combinations 
ofp mechanical and custom 
equipment groups, which will be 
factory-installed for a flat price 
and, in effect, provides a choice 
between four differently powered 
or equipped Grahams in three 
body styles. 

Base delivered prices for 1939 
models have been reduced as 
much as $122 under the com- 
parable 1938 model. 


The basic car of the line is 
the 90-horsepower Graham Spe- 
cial, available in either <- four- 
door sedan, two-door sedan or 
combination coupe. Detroit de- 
livered prices are $965 for the 
four-door sedan and $940 for 
either the two-door sedan or 
combination coupe. These prices 
include such equipment items as 
built-in trunks, rear wheel 
shields, dual sun visors, dual 
windshield wipers, right and 
left arm rests front and rear, 
two assist straps in rear, ash 
trays front and rear, bumper 
guards, etc. 


The price reduction is based 
on a comparison of four-door 
sedans as the other two models 
were not in the line last year. 


To the basic model 1939 Gra- 
ham may be added a Super- 
charger Equipment Group, a 
Custom Equipment Group, or 
both. Thus, while the company 
lists only one series in _ its 
literature, the purchaser can get 
a 90-horsepower Special, a 90- 
horsepower Custom Special, a 
116-horsepower Supercharger or 
a 116-horsepower Custom Super- 
charger. 


Price to the customer of 
either the Custom Equipment 
Group or the Supercharger 


Equipment Group, installed at | 
the factory, will be $130. 





According to Walter F. Wright, 

vice-president and general sales 
manager, who is credited with 
evolving the equipment group 
idea, this method of handling 
the pricing has a three-fold pur- 
pose. It simplifies the matter of 
price determination by the cus- 
tomer; it allows the dealer to 
tock fewer cars and still have 
a complete representation of the 
line, and it permits the factory 
to establish a larger discount on 
the equipment group packages 
than can be made on the car, 
thus effecting what amounts to 
an increase in discounts all 
along the line. 


The combination coupe and 
two-door sedan, which will be 
shown at the New York, To- 
ronto and Chicago shows, will 
be available for delivery short- 
ly thereafter. 


The coupe has a number of 
features which are said to be 
unusual in this body type. There 
is room under the rovf for six 
passengers to ride on full-width 
seats. Access to the rear seat is 
made easy by folding seat backs 
in front which swing ingeniously 
forward and inward. Trunk 
space is considerably larger than 
in the sedan, and additional 
room for baggage can be pro- 
vided by removing the rear seat. 


Few appearance changes have 
been made this year by Graham. 
The forward-leaning radiator, 
head!amps flush with the lead- 
ing edge of the fenders, door 
handles in line with the chrome 
belt moulding, concealed door 
hinges and other “Spirit of Mo- 
tion” design features, which 
were introduced last year, have 
been retained. Running boards, 
however, have been eliminated 
and an attractive chrome mould- 
ing along the lower edge of the 
body between the fenders gives 
an even smoother streamlined 
effect to the car. 

It is pointed out that with 
“ground - hugging” construction 
and “curb-height” floors, run- 
ning boards are unnecessary, 
but for those who want an out- 
side step, full-width boards are 
listed in the accessory catalogue 

(Continued on Page 20, Col. 5) 





FRONT COMPARTMENT of the 1939 Graham with custom treatment. It 
differs from the Special in the color of plastic trim, shape and number 
of control knobs, steering wheel, clock, upholstery, etc. 


It is of the mechanical type. 


GEARSHIFTERS mounted on the steering post are available in the ac- 








1939 GRAHAM DOORS swing against the wind for safety’s sake, and for the 


seat passengers. “Curb-height” floors make 


“ 


on the 1939 Grahams. 
troduced on the 1938 models. 





g boards unnecessary. 





greater convenience of rear- 








CONCEALED DOOR HINGES, rear wheel shields, built-in trunks, etc., are included in the Le ren 
Styling reveals a smoothing and refining of the successful “Spirit of Motion” motif in- 


cpommecagn gage 





1939 GRAHAM COMBINATION COUPE, which {is of new-style design with full-width rear seat; seating six 
persons and providing large built-in trunk space. 


AutomotiveSteel|Car Sales Rise Sharply 


Prices Reduced 


By $4 Per Ton 


DETROIT.—Reducing the cost 
of making an automobile by 
about one dollar, the price of 
sheet metal to car manufactur- 
ers was lowered $4 per ton this 
week by leading steel companies. 
Made retroactive, the price slash 
will cover all contracts as yet 
undelivered. 

The price cuts were effected, 
according to spokesmen for U. S. 
Steel and Bethlehem Steel, to 
meet “competitive conditions” 
and were not designed to obtain 
larger automotive orders. 

Several companies, it is re- 
ported, have been selling steel to 
automotive concerns below the 
prevailing “official” prices for 
the past two months, and that 
automobile buying, now being 
renewed on larger scales, had 
prompted larger companies to 
meet competitive prices. 

The reduction brings Detroit 





| delivered prices for steel down to 


| $2.05 


a hundredweight for hot 


|rolled sheets, and $3.10 on cold 


rolled, both down about 20 cents 
from the former price. 


As War Scare Subsides 





DETROIT. — Marked increases 
in retail sales of automobiles 
since the signing of the Euro- 
pean four-power peace pact have 
been registered in many of the 
large cities throughout the coun- 
try, it was reported here by the 
National Automobile Dealers’ 
Assn. Introduction of new mod- 
els also is a contributing factor 
in this rise. 

Resumption of numerous in- 
dustrial programs, which were 
slowed down or halted by the 
recent war scare, plus a general 
assurance of continued business 
improvement with its subsequent 
employment gains, are given as 
the reasons for the current up- 
turn in the sales of both new 
and used vehicles, the NADA 
survey disclosed. 

Other important factors 
noted at this time, in comparison 
with a year ago, follow: 

Dealers’ stocks are at an un- 
usually low mark; an unusual 
amount of public interest is be- 
ing shown in new cars; buying 
power of the individual is 
greater, as well as the fact that 
the current general business vol- 


ume in agricu!tural and metro- 
politan districts is favorable 
enough to indicate further ac- 
tive buying of automobiles. 
Another current influencing 
factor is the firmness of the stock 
market, in contrast with a de- 
clining period a year ago. 


Dual Road System Held 
Best for Cutting Fatalities 


TRENTON, N. J.—Center safe- 
ty island construction on over- 
crowded highways was termed 
“New Jersey’s best investment 
for preventing fatal accidents” 
by State Highway Commission- 
er E. Donald Sterner, in an- 
nouncing he has asked the fed- 
eral government to pay half the 
cost of dividing six additional 
miles on State Route 25, U. S. 1, 
in Middlesex County. 


Although deploring the re- 
strictions on highway § safety 
constructional alteration forced 
by diversion of road funds to 
other uses, Sterner said New 
Jersey has completed 124 miles 
of the divided or dual highway 
on the state highway system 
and has several similar projects 
now under contract, 
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One sacred pledge we make our friends here 
and now. This publication, God willing and so 
long as it is in our charge, will never champion 
the cause of any individual or any corporation 
which is not for the best interests of the automo- 
tive industry as a whole. Nor will its columns 
be used to spread gossip or inflame prejudice. 
It will confine itself to the upbuilding of the 
industry it is pledged to serve, wholly through 
the dissemination of NEWS which is timely, 
authentic and of value.-—(AN 6-10-1933). 
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Toe in the Door 


ECISION of the United States supreme court to review 

the testimony before the Sixth Circuit, in which the 
National Labor Relations Board was permitted to with- 
draw and amend a cease and desist order issued against 
the Ford Motor Co., after it had seen the company’s pre- 
sentation, may offer a way for a complete review of the 
Wagner Labor Relations act. This is the first break that 
industry has had since the Wagner Act placed employers 
outside the pale more than two years ago. 

The proposed review would cover only the acts of the 
board rather than the law itself. The two are so closely 
entwined, however, that the acts of the board cannot be 
fairly reviewed without reviewing the law which created 
the board and dictates many of its decisions. All industry 
has asked in the past few years has been a chance to pre- 
sent its side of the picture. The supreme court decision at 
east gives it a toe in the door. 


| 
The Used Car Season 


EPORTS from all over the country bring optimistic 
stories of the public reception now being given to 
new cars, which are rapidly coming into the market. In 
their joy at the rising demand for next year’s models, too 
many dealers are likely to forget their responsibility to 
themselves in keeping the used car decks clear. 

While, heaven forbid, we should not wish to be typed as 
pessimists in all the aura of hope for better times, we will 
gladly risk it in an effort to look facts in the face. One of 
the big problems in the early months of 1938 was the heavy 
stocks in dealer hands of late model, high priced used 
cars. Yet the design changes between 1937 and 1938 were 
negligible. This fall the number of persons anxious to 
trade 1937 and 1938 models against the greatly changed 
1939 lines is likely to be far greater. 

If we ever learn anything from experience, we should 
have learned in late 1937 and early 1938. Trade?—Yes! 
But trade vigorously and wisely—and most of all KEEP | 
THE TURN-INS MOVING! 





Long Pull Rise 


“PEAKING before 1,500 Cadillac-LaSalle distributors 
and dealers here this week Alfred P. Sloan, jr., GM 
chairman, declared that in his opinion “business in the 
United States is headed for a long upward pull’. This 
statement coming from Mr. Sloan bears more than usuai 
weight because of the reticense he has shown in the past 
to pose as an oracle. 

Even in his present optimism Mr. Sloan recognizes the | 
need to get back to fundamentals that encourage individual | 
initiative which has made possible all our prosperity of the 
past. This will come, we think, when as individuals we | 
begin to realize the fallacy of leaning upon government. 
Governments stand only by the support of their people. 
When people lean rather upon than support government, 
they can blame only themselves if they are caught under- 
neath when it topples 
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By GEORGE M. SLOCUM 





THE STATE After a week in 
OF THE New York, includ- 
NATION! ing a day in Phila- 


delphia, I desire 
to report on the state-of-the-na- 


ition as it concerns the automo- 
‘tive industry in the eastern 


metropoli, particularly as it con- 
cerns the acceptance of the 1939 | 


models which are already on 
sale there. It is the most en- 


couraging report which I have 
been able to make since the early 
fall of 1937. 

a * ca 


ONLY BUICK AND PLYM- 
OUTH dealers, I believe, have 
been able to make deliveries, 
although several other lines 
already have cars on the floor | 
and are taking orders. That | 
the 1939 innovation in styling | 
has made a hit with the buy- 
ing public there can no longer 
be any question, if I am a | 
capable judge. Buyers are 
pressing dealers for delivery 
and that is the healthiest sign 
that we ever get in this man’s 
business. I will not repeat the 
figures on orders taken that 
were given me because I am 
afraid I might be accused of 
exaggeration! 


* 


NOW, PERHAPS the fact that | 
I was in New York during the | 
turn in the market which swung | 
upward for nine consecutive days 
had something to do with the 
outlook. Wall Street, although a 
dark little chasm, can throw a} 
shadow longer than the Empire ; 
State Building or brighten until 
it makes the Great White Way 
envious! In any event. those 
easterners with whom I talked 
were in a completely different 
mood than when I was last there. 
It was not just a superficial be- 
lief in better business ahead but 
a genuine reporting of actual in- 
coming orders which they seemed 
glad to boast about. 

* * 


A FRIEND to whom I thus 
reported on my return said, 
“Oh well, George, you are a 
born optimist. You wear rose- 
colored glasses all the time 
and predicate your analysis on 
Wishful thinking!’ I must con- 
fess that I am a born optimist 
and I am glad that I have 
plenty of company in _ those 
of us who know that the far- 
ther we get down, the nearer 
we are to the end of the woods. 
No one can challenge, how- 
ever, the record of sales of the 
new cars which are beginning 
to reach the market and I will 
stake my reputation (or what 
little of it is left) on my earlier 
prediction that the accepted 
25 percent increase in 1939 
over 1938 sales is far too low. 

. 3s @ 

THIS YEAR'S styling, coupled 
with the manufacturers’ deter- 
mination to lower prices, is com- 
ing at a time which will make 
the results a perfect “natural.” 
Styling has saved our market 
more than once before and I do 
not recall any season in which 
new styling was so universal in 
all of the lines offered. By and 
large, the 1939 models, in all 
lines, simply make the _ 1938 
vintage out of date. Improve- 
ments have been added, too, 
which are not mere gadgets to 
tempt sales but have practical 
and economical value. They 
mean something too. Then, the 
‘ower prices are naturally at- 
tracting buyers and I believe 
there is a feeling that prices 
from here on may be increased. 
That makes for a healthy 


| market. 


RETAIL SELLING, building, 
car loadings and power con- 
sumption all have shown a 
steady increase since the first | 
of September. Now the new 
cars are really going to kick- 
off a great upward swing and 
from my observations in New 
York, I believe this already | 
has been proved.—G.MLS. 
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In This Corner-- 
-Problems of Diesel ...° 


The views expressed in this column are those of our readers 
Anonymous contributions will not be accepted but confidence 
will be observed upon request. 


Correction 


On the theory that our officials 
will continue to read future is- 
sues of Automotive News as 
thoroughly as they read the is- 
sue of Oct. 1, I hope you may 
see fit to publish this correction 
notice. 

In your good paper of Oct. 1 
(page 14) the impression is giv- 
en that I made a lecture on 
diesel engines to 2,000 executives 
at the recent International Man- 
agement Congress. 

This is a bit misleading; I real- 
ly made no talk at all, but mere- 
ly participated in an informal re- 
search discussion where only 60 
people were present. 

The question had been raised 
as to how far the manufacturer 
should go in conforming to pub- 
lic tastes as expressed through 
consumer surveys. I pointed out 
that the consumer, generally 
speaking, is more of an expert 
on use than he is on questions 
of design, and that the main- 
tenance of a consamer research 
activity does not necessarily mean 
a blind acquiescence to the ex- 
pressed tastes and desires of the 
consumer which, as applied to a 
highly technical product such us 
the motor car, might lead to 
violations of sound engineering, 
to constructional difficulties, or 
to increases in cost outweighing 
the advantages to be gained. 

As illustrating these points I 
did mention the public’s interest 
in diesel engines, which has 
been brought about as a result 
of the great success and grow- 


ing popularity of such equip- 
ment in railroad locomotives. 

I pointed out that diesel- 
equipped passenger cars might 


be in the future picture but that 
certain difficulties principally 
the problems of initial cost and 


weight, had not yet been entirely | N 
| solved. 


Later on the discussion turned 
to sales quotas and to empha- 





and in a city like New York 
congestion, plus the competition 
of other ways to spend money, 
had the effect of limiting the 
absorption; that if the popula- 
tion of the New York metropoli- 
tan area could be spread out 
over a sparsely settled section 
such as Alabama, and the in- 
come levels held intact, this 
would, in effect, raise the ceiling 
of total registrations by almost 
5,000,000. 

_ This, however, was a_ purely 
imaginative concept — used 
wholly for purposes of illustra- 
tion. (Personally, I have no de- 
sire to “rend New York asun- 
der.” It’s been picked on enough 
during the past few years and I, 
for one, want to leave it intact 
—cabarets and all.) 

By that time, incidentally, the 
audience had dwindled to 17 
people. (Your reporter is to be 
congratulated on sticking it out!) 
—H. Henry G. Weaver, director, 
customer research staff, General 
Motors Corp., Detroit. 





Show Dates 


Nov. 11-18—New York. National Auto- 
mobile Show, Grand Central Palace. 

Nov. 1l-17—New York. National Mo- 
ue one Show, Port of Authority 

Nov. 3- 5—Cincinnati Open House. 

Nov. 3-1U0—Hartford, Conn. 

Nov. 5-12—Washington, D. C. 

Nov. 11-19—Pittsburgh 

Nov. 11-19—Detroit 

-11-19—San Francisco 

y.12-18—Columbus, O. 

- 12-19—Boston 

- 12-19—Buffalo 

- 12-19—Chicago 

. 12-19—Milwaukee 

y. 12-19—Minneapolis 

. 12-19—Philadelphia 

y.12-20—Los Angeles 

¥. 13-19—St. Louis 

. 14-19—Syracuse, N. Y. 


Nov. 14-19—Des Moines, Ia. 
Nov. 14-19—Elmira, N. ¥* 


-14-19—New Haven, Conn. 


| Nov. 15-20—Omaha 


size the danger of basing quotas | 


wealth data, 
(in the case 
congestion was 


overriding factor, 


on population and 
of motor cars) 


an important 


7, 19-25—Indianapolis 

. 19-26—Baltimore 

’. 19-26—Montreal 

‘. 19-26—Rochester, N. Y. 

’. 26-Dec. 3—Newark 

. 26-Dec. 3—Toronto 

. 3- 5—New Orleans 
5-10—Denver 

Jan. 2- 7—Grand Rapids, Mich 

9-15—Seattle 
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You have to place—before you can Show! 


J 
AUTO SHOW ISSUES 
Thursday, Nov. 10 
Sunday, Nov. 13 
TRUCK SHOW ISSUE 

Saturday, Nov. 12 
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There’s 20,000 to 30,000 people a day crowd 
into Grand Central Palace in New York during 
Show Week. And they all seem to go when you do! 

If you just wander in after dinner to give the 
new models the once-over, you may be disap- 
pointed. You'll see a lot more of overcoats and 
peoples’ backs than cars. And every attractive 
new job is just the core of a crowd. 

So unless you know just what you want to 
see and which crowd to join, the Show may be 
a disappointment to you! 

That’s the tip-off to you Exhibitors! You have 
to sell the public the car you want them to see 
before the Show—so they'll know what to look 
for at the Show. And placing your new model 
attractions before the New York public before 
the Show is the best means of getting attend- 
ance, attention, new leads and new sales from 
this greatest of all Car Shows. 

The Journal-American Show issues can do 
this job! More than 600,000 circulation Daily, 
and more than 800,000 City and suburban cir- 
culation Sunday will reach a lot of new pros- 
pects, stir up interest, and give dealers in the 
metropolitan area a lot to start the season. 

The rate is attractive, too—$1.00 per line, 
daily or Sunday—with a milline cost way down. 


Journal-American Show issues? 


Certainly they'll have news and views of all 
the new cars, and details that car owners want 
to know. The Issues may not carry so many 
canned releases from big names in the industry, 
or print as many pictures of distributors and 
officials as some other show issues—because 
we get out these issues for our readers rather 
than your industry! 

And we place before we show, too! 

Automobile news and the interests of owners 


aren’t just Show Week stuff with this paper, 
but steady year ‘round diet. Our Automobile 
columns are devoted to cars, performance, care 
—things owners want to know. 

We publish routes, for instance. Not just 
pleasant trips to nowhere, but trips to places 
that large numbers of New Yorkers want to 
make—now. This time of year, we try to tell 
car owners how to get to football games by 
routes that escape some of the jam, cut down 
the driving time and driving strain. We try to 
take the bottle necks out of touring. 

We tell owners facts about cars and oil and 
gas and gadgets that they want to know, take 
some of the up out of upkeep. 

We are running a series on the rights of the 
motorist, from the legal point of view; telling 
drivers just what the law is, and what they are 
entitled to. And to any driver ever bawled out 
by a harassed cop who was long on noise but 
short on reason why—this series is news. 

So we’ve placed the interest in this seven-day 
paper every week in the year. And as a conse- 
quence of this policy, we've placed the Journal- 
American pretty high in the minds of New York 
car owners—and placed a lot of them in Journal- 
American circulations as well! 

So it stands to reason that the Show Issues 
that will do you the most good are in the paper 
that does most for the car owner the other 
fifty-one weeks in the year! We build interest 
all the year—and you can cash in on it in Show 
Week with our Show Issues. 


N.B.—Space Reservations? 

Make your space reservations now. Because 
positions are determined by the receipt of orders. 
And an early order means a better showing in 
the Show Issues! 


New York JOURNAL-AMERICAN 


Represented nationally by: HEARST INTERNATIONAL ADVERTISING SERVICE Rodney E. Boone, General Manager 


NEW YORK - CHICAGO » DETROIT - 


PHILADELPHIA - 


PITTSBURGH + BOSTON 


* ROCHESTER +- BALTIMORE - 


ATLANTA + SAN FRANCISCO + LOS ANGELES - 


SEATTLE 
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_of electricity to run all 


DETROIT.—The V-12 Lincoln-} ga 
Zephyr for 1939, announced this 
week-end, has outstanding 
changes in body lines such as 
concealed running boards, a new 
type front bumper and "vertical 
instead of horizontal louvre bars. 


_ Actually there have been 45 

mprovements or changes in the 
be y and chassis. The most im- 
ortant of these are the new 
ydraulic brakes, the rubber 
cushioned body, completely en- 
closed running boards and baked 
enamel bodies and fenders. 


Two of the eight colors avail- 
able, Arden Green and Eagle 
Gray, have a metallic lustre. It 
is claimed that this is the first 
time that this has been accom- 
ao a in a baking enamel. They 

k like porcelain in the fin- 
ished car, and experience with 
similar enamels would indicate 
that they may wear almost as 
well. 

The front compartment floor 
is clear; the gearshift lever is 
brought through the left side of 
the instrument pillar and pro- 
jects just beneath the steering 
wheel where it does not interfere 
with other front seat passengers 
yet is operated in the conven- 
tional way. This feature was 
introduced last year. 


A big round plastic dial again 
is placed at the center of the in- 
strument board; the upper half 
carries the graduations of the 
100-mile speedometer while the 
lower half has four guages 
equally spaced around its peri- 
phery. 

The controls have now been 
placed on each side of it beneath 
the instrument board. One of 
the guages is new; showing the 
condition of the battery instead 
of the ampere charging rate. 
This is possible now that a 
heavy-duty air-cooled shunt 
wound and voltage regulated 
generator is used. This genera- 
tor assures an adequate supply 
the 
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Many Body Changes Offered in 1939 Zephyrs 


New Hydraulic Brakes, 
Metallic Finish Featured 


gadgets, radio, heaters and 
ights now carried. 

The engine has been further 
cushioned in rubber. Torque 
tube and rear axle have been 
stiffened by refinements in de- 
sign and a solid, instead of tubu- 
lar, propeller shaft is provided 
to increase the quietness of 
operation. A _ two-speed over- 
drive rear axle is available at 
slight extra cost. It is posi- 
tively controlled by the driver. 

In the engine the most dis- 
tinctive addition has been the 
use of expanders on the two 
lower piston rings, one of which 
is an oil ring. A new rust-proof 
muffler is provided with a drain 
for condensate and the entire 
exhaust system is suspended on 
rubber cushioned supports. 

The Lincoln-Zephyr is avail- 
able in six body types, eight 
modern colors and a variety of 
upholstery options. Body types 
include a sedan with four doors, 
a coupe-sedan with two doors, a 
three-passenger coupe, a town- 
limousine, a convertible sedan 
and a convertible coupe. 

The trim new front end, the 
sweep of the 2-inch longer and 
higher hood as it blends into the 
low, roomy body and the flowing 
rear deck line unite to create an 
air of fleetness. The lid type 
hood is carried on spring coun- 
ter balanced hinges so that it is 
easy to raise and cannot fall 
down. 

The new vertical lines of. the 
radiator grille and the chrom- 
ium-plated body moulding and 
decorative strips relieve the 
severe beauty of the unbroken 
hoodside panel. A red Zephyr 
medallion graces each side of the 
hood. 

The doors now carry aprons at 
their lower edges, which conceal 
the narrow running boards and 
also serve to keep them clean. 
The design does away with ex- 
posed running boards but retains 
the added floor strength and 
body rigidity which they pro- 





to announce the appointment of 


MR. HARLAND WALTER 


MICHIGAN-OHIO DISTRICT 


Southern Agriculturist also takes this 


opportunity to express its appreciation for help- 
fulness shown by many friends especially dur- 


as Manager of 


ing the past few weeks. 


SOUTHERN AGRICULTURIST 


NASHVILLE - - - 


Our Detroit Office will continue 


to be at 


2-123 General Motors Building 
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1939 LINCOLN-ZEPHYR four-door sedan, which in cludes many body design changes and mechanical im- 
provements. New hydraulic brakes, streamlined styling and increased passenger comfort are featured. 





THIS FOUR-DOOR SEDAN is one of six body eres including two convertibles, which are available in the 


1939 1939 Lincoln-Zephyr line. Concealed running boards and new door extensions are features of the new models. line. Concealed 


vide. The passenger compart- 
ment floor is now level with the 
running boards. ‘This enables 
passengers to step easily and 
directly into the car. The rear 
fender openings are enclosed by 
removable shields. 

Two large glove compartments 
are provided, one at each end of 
the instrument panel. 


SEE 


ds and new door extensions are features of the new models. 


! 
Other convenience features are | 
a high-beam light switch on the 
floor and an indicating light in 
the center of the speedometer 
dial; a special light beam which 
illuminates the ignition switch 
and two long defroster slots in 
the lower windshield moulding. 
Additional equipment _ includes 
snap-out type cigar lighters and 
ash trays in the front and rear 
compartments, twin horns, two 
windshield wipers and two sun 
visors and electric clock. 
| 


Chair-height seats, fitted with 
individually wrapped cushion 
springs, are wide enough to give 
three persons plenty of room 
both front and rear. 


All body finishes are baked 
enamel, made possible only by 
the addition of new baking 
ovens and air cleaning and con- 
ditioning equipment costing over 
a hundred thousand dollars. 

A roomy luggage compart- 
ment which is automatically 
lighted when opened, is reached 
through the sloping rear deck. 

Original Lincoln-Zephyr fea- 
tures, including welded all-steel 
truss-type unit-body-and-f rame 
construction in convertibles, are 
continued. 

New engine cooling efficiency 
is achieved by the new low radi- 
ator grille, the new twin bar 
front bumper, which does not in- 
terfere with the air flow into 
the radiator, and a new location 
of the fan. This is now mount- 
ed on the end of the crankshaft 
directly behind the radiator, so 
that the air is drawn directly 
into the engine compartment. 


The new hydraulic brakes are 
of the same self-energizing de- 
sign which proved successful last 
year. 

The parking brake lever at 
the driver’s left is of new de- 
sign to allow easier operation. 

Other mechanical improve- 
ments include a new rubber- | 
cushioned body mounting, which | 





insulates the body against road } 


noises transmitted through the 
running gear. This is provided | 
by joining the ends of the front | 
and rear cross members of the| 
frame to the side rails with solid | 
bonded rubber blocks. These two | 


cross members are attached di-! 


rectly to the springs so _ that 
road shocks are intercepted by 


the four rubber blocks’ which 
support the body. 
Wheelbase is 125 inches, 


springbase 136 inches. A blocker 
type synchronizing unit is used 
for second and high speeds in 
the transmission, minimizing 
clashing during gear-shifting. A 
semi-centrifugal clutch assures 
smooth operation. Rear axle 
gears are hypoid type. 
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LINK COST 


LOWERED WITH NICKEL STEELS 





To insure dependable day-in 
and day-out service in quarries, 
through mud, over rock-strewn 
clearings, and other places where 
heavy-duty tractor equipment 
must go, manufacturers have 
found it necessary to depend 
upon the added abilities of high- 
grade materials. One prominent 
producer of heavy earth moving 


machinery, The Athey Truss 
Wheel Company, says they use 
high grade forgings in_ their 


famed Athey Forged-Trak equip- 
ment to provide maximum 
strength with minimum weight 
and to eliminate hidden defects. 
Operating costs are reduced be- 
cause the entire track unit is 
made from forgings of various 
compositions. In this track 4s 
sembly, the hard- worked _ link 
pins which must bear the brunt 
of stresses, shocks and _ bearing 
loads, are drop forged from 4 
Nickel alloy steel, SAE 3140. 
This Nickel alloy provides added 
strength and 
durability so 
sential to trouble- 
free performance 


THE 
INTERNATIONAL 
NICKEL COMPANY 
INC. New York, N.'. 
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OOK AT THESE 1939 
HHAHAM PRICES! 





and you'll know why 


dealers all over America are cheering! 


Graham’s 1939 Price Policy and even more 

liberal Discount Plan mean greater flexibility in 

trading and bigger profits for dealers. Get the 
whole story right away! 


@ Graham’s spectacular 1939 Merchandising Plan is ring- 
ing the bell with dealers all over the United States! It’s a 
real down-to-earth ‘“‘play ball’? approach to the dealer’s 
own problems. 


Graham’s new pricing policy puts the dealer in a strong 
competitive position in the big-volume price class ‘‘under 
$1,000’. Graham’s new and even more liberal Discount Plan 
provides a new standard of flexibility in trading and protects 
the dealer’s profits. 


GRAHAM ¢'/959 


With a new car—and a standout advertising and mer- 
chandising plan to put it over .. . with the Graham factory 
refinanced on a long-term basis and running full blast on 
production of new models. . . Graham is going to town in 
1939! 


If you want more details about a franchise that talks your 
own language, wire Walter F. Wright, Vice President in 
Charge of Sales. Your inquiry will be held 
in strictest confidence. 
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Plants Speed Output to Meet Big aa Demand 


Rehiring Likely to Silence — 
32-Hour Week Proposal 





(Continued from Page 1) 


that a second shifting, adding 


about 1,600 workers, will be in-. 


augurated next week. 
Optimism, expressed’ within 
the past week by leaders at all, 
plants and backed by boosts in | 
production schedules and em- | 
ployment, is substantiated in a 
survey made by Automotive, 
News correspondents in the lead- | 
ing cities of the country. In| 


| 
| 


some centers advance orders a‘-! 
ready are being placed with. 


dealers, although the new cars| 


still have not been seen by the 
public. 

From Boston, Jim Sullivan, 
veteran automobile editor of the 
Globe and Automotive News 
correspondent for that section, 
reports that the displays on new 
models have definitely stimu- 
lated new car interest with 
showroom traffic heavier than 
in the past two years. Telephone 
calls for information about new 
lines have kept dealer switch- 
board operators busy even in 
the cases of dealers whose new 
‘ines have not appeared. 


“Dealers complain,” wires 
Sullivan, “that if they were 
getting mew cars now they 


could make hundreds of im- 
mediate deliveries, and some are 
experiencing difficulty in keep- 
ing demonstrators on hand.” 

New England business gen- 
erally is showing steady im- 
provement, with hardware and 
building trades rushed to fill 
demand for repair materials as 
the result of last month’s dis- 
asterous hurricane. Some ma- 
terials, as well as skil ed work- 
ers, have been hard to get. 

In Chicago, Automotive News 
reporter, Mel Adams, states the 
public reaction to new models 


already shown can be described | 
accurately as enthusiastic. Deal- ' 


ers report excellent floor play, 


Dart MMe eae 
remit ate eae eet 
piece pulley assembly. 
This furnace is one of sev- 
eral types built by The 
Sra ee ee 
(@) TT Malti ie tel tet lar 
are securely joined in = 
these furnaces and dis- 
cherged~ clean and bright. 


See the large display of copper brazed parts, 
clean hardened 


annealed and 
Salem, Ohio. 


bright 
Furnace Co., 


with healthy volume of orders. | 


There is some concern over the| 
‘actory ability to make de-| 
liveries. 


Back of the growing new car 
| demand, Adams reports, is a 


welcome trend toward re-em- 
p! loyment by general business. 
The ‘atest stimulus in this di- 


rection is the news that Chi- 
cago’s first subway is to become 
a reality, with construction to 
start soon. Meanwhile, used 
car demand has slacked off but 
used car inventories are for- 
tunately low. 

J. H. Reed, correspondent for 
Automotive News at Atlanta, 
wires that, while dealers in that 
section have not received new 
cars in any quantity, they al- 
ready have piled up consider- 
able banks of advance orders. 
The general feeling is_ that 
sales during November and De- 
cember will be strong. Generai 
business, he states, shows good 
improvement over last year, 
which is being reflected in in- 
creased retail sales in all lines. 
Announcements of new cars 
will not get underway until this 
week-end. 

Two factors seem to harrass 
dealers on the west coast, but 
early improvement is anticipated. 
In San Francisco, Leon Pinkson, 
»“utomobile editor of the Chron- 
icle and Automotive News cor- 
respondent in that city, states 
that dealers there report in- 
stant public acceptance of the 
1939 models which have been 
placed on display and back their 
reports with heavy banks of or- 
ders. On the other hand general 
business improvement is. still 
being hampered by labor dis- 
putes between department stores 
and clerks, and operators of 
warehouses and their employes. 
Negotiations now going on, pre- 





as well 





BATHING SUIT WEATHER in October. Rosemary Brady, Detroit model, 
is turning the dial that automatically brings conditioned air for winter 
driving and is said to make crisp October days as balmy as June. It’s the 
new “Weather Eye,” one of the 1939 features Nash distributors acclaimed 
at the convention meeting Monday at the Masonic Temple. 


dicts Pinkson, are expected to! dealers 


result in early settlement and a 
quick uptrend in trading of all 
character will follow. 

Further south in California, 
Automotive News’ correspond- 
ent, Slim Barnard at Los An- 
geles, reports businessmen gen- 
erally have the jitters over the 
pending $30-week old age pen- 
sion bill and the single tax de- 
signed to make property owners 
carry all sales taxes. These pro- 
posals will be voted on next 
month. 

In spite of this uncertainty, 
reports Barnard, southern Cali- 
fornia automobile dealers ac- 
tually are selling more cars and 
have more orders awaiting de- 
liveries than at any other an- 
nouncement time during the 
past five years. Used car stocks 
are at a new low with some 


, 


eee teu ul miele iri - 
PVM LM ir Mee T og | 
automotive and refrigerator 
units are neatly and eco- 
eb at lls MU Mle Fait: 
furnaces built by The Elec- 
tric Furnace Co., Salem, 
Dhio. It might pay to in- 
vestigate this process for 
joining your products. 


as samples of other products 


—— Convention Hall, Detroit during the we k of October 17th. 


If unable to attend the convention, 
Ohio for literature on the copper brazing process or on furnace equipment 


in continuous furnaces built by The Etectric 

These are on display at the Company’s booth —— No. B-405 
write direct to The Electric Furnace Co., Salem, 

for copper 


brazing, bright annealing, scale-free heat treating or on any other heating or heat 


treating process. 


The copper brazing process is the economical, convenient and dependable method of join- 


ing metal parts—Write 


for literature. 


reporting actual short- 
ages. 


While these reports from the 


field indicate clearly the need 
for more new cars at the 
earliest possible moment, fac- 


tory reperts indicate that every 
effort is now being made to 
spur production to (fill the 
greater than anticipated demand. 
In addition to the 1,600 men to 
be recalled at Plymouth next 
week, it is reported. that other 
units of Chrysler also will 
bolster payrolls. 


Among the General Motors 
units, Chevrolet announced this 
week that it would recall 3,000 
additional workers in the next 
two weeks. Buick also an- 
nounced that it wi!l add 1,200 
workers to the 11,900 now on 
its payrolls between now and 
Nov. 1. Oldsmobile last week 
added 2,300, and each of these 
increases is reflected in  in- 
creased employment in Fisher 
Body and other supply plants. 


That Cadillac- LaSalle pro- 
duction will be increased short- 
ly is indicated in the report this 
week by Don Ahrens, sales 
manager, at the close of the an- 
nual sales convention, that more 
than $12,000,000 worth of the 
company’s products already 
have been ordered by its dea'ers 
and distributors. This total in- 
cludes approximately 8,000 or- 
ders received within the past 
few days. 

Ford, which has not returned 
to volume production, is ex- 
nected to get under way at bet- 
ter pace in the coming week. 
Nash, which settled its labor 
troubles early in the past week, 
is now getting into full swing. 
Corresponding increases are re- 


ported by other independent 
producers. 
This then leaves the labor 


situation more or less the key 
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to continued automotive upturn, 
which the country has come to 
accept as the bellwether of in- 
dustrial recovery. 

Observers here look optimis- 
tically on the future. It is felt 
that two factors spurred the 
union demand for a _ 32-hour 
week. First was the selfish de- 


| sire of union leaders to return 


as many men to work as pos- 
sible in order that dues collec- 
tions could be resumed. Second 
was the fact that many workers 
would lose their seniority stand- 
ing Nov. 1, if they had not been 
re-employed by that time. Loss 
of seniority standing would 
make union membership of 
tittle value to the worker. 

While there were some ru- 
mors that union leaders would 
look kindly upon reductions in 
hourly rates in order to en- 
courage increased employment, 
no such suggestion was put for- 
ward when the 32-hour week 
plan, which would accomplish 
the same end even at the ex- 
pense of the workers then em- 
ployed, was hatched. 


With demand now even better 
than had been anticipated, 
plants are rapidly adding work- 
ers and additional shifts when- 
ever it is economically possible 
to do so. It is felt now that a 
high percentage of the present 
seniority list will have been re- 
called within the next few 
weeks and the demand for 32- 
hour week will automatically 
become ineffective. In any case, 
from a dealer standpoint, the 
problem of car shortage seems 
only temporary, and there is no 
real threat of delay through la- 
bor disputes. 


In spite of the speculation and 
rumors which grew out of the 
historic meeting this week of 
Henry Ford and Homer Martin, 
president of the United Automo- 
bile Workers, the company de- 
nies that the session had any 
significance. Harry Bennett, Ford 
personnel director, declared that 
the meeting had come about 
purely because of a report he 
had received, to the effect that 
Martin had declared that he was 
unab‘e to talk with anyone in 
the Ford organization. Bennett 
then called Martin to his office, 
where the meeting with Ford 
was accidental. 


Recreation 


Ox Relaxation 
Choose the Chelsea 


Here you will find everything to further your 
comfort and enjoyment — outside ocean-view 


Per Pores 
Zine loos 






rooms ... sun deck . . . beautiful dining 
room at the ocean's edge . . . superb cuisine 
- varied sports ... and entertainment 


You'll like your fellow quests... and the 
delightfully friendly: atmosphere of The 
Chelsea. .. «= Special, Weekly Rete. 


ATLANTIC CITY 


JOEL WILLMAN + 9. CHRISTIAN MYERS + JULIAN 4 HILLNAM 


STATION WAGON 


OTHER MODELS 


ROADSTER - COUPE - PANEL - 


PICK-UP - BOULEVARD DELIVERY 


DEALERS—YOUR TERRITORY MAY BE OPEN 


For Full Details, Wire, Phone or Write 
AMERICAN BANTAM CAR CO., BUTLER, PA. 
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1/103 Cities Show Business Gains in September 


| sn 


. | Improvement | Nationwide, ae Tie | ae [iene » J=||Federal Dealer 


- | Monthly Survey Reveals Outlets Jump 
j = oe . « 
i | DETROIT. — Business in 33; 'umbus, Davenport, Dayton, De- | 40% During 38 
“ | ities improved more than 4 troit, Dubuque, Erie, Evansvilie, | — ; 
vercent in September over Au-_, Flint, Greenville, Jackson. Mich.. DETROIT. — The aggressive 
” gust, according to the monthly! Joplin, Knoxville, La nsing,| - dealer expansion program, con- 
r survey of 147 trading areas © | Lynchburg, Nashville, Newark. | Uitte ducted by the Federal Motor 
n the United States conducted by; Peoria, Sacramento, Scrarton. | Truck Co. during the first nine 
S- the research department of| Sioux Fall's, Springfield,  IIl.. months of 1938, has produced a 
»- | Brooke, Smith & French, Inc. “pringfield, Mo., Syracuse, 40 percent increase in_ total 
id Gains were registered in 103: Wheeling, Wichita, Win:ton- dealer outlets since Jan. 1, ac- 
rs areas oe aia a 74! Salem, and Youngstown. rae to K. M. Schaefer, gen- 
e gains in the preceding month. a a ee ee eral sales manager. 
: Thirteen areas remained at Au- Prem Pn lg Mig This gain in dealer outlets is | 


120 percent greater than during 


gust levels, which left only 31 
‘he same period of last year. 


Alt Mtg oo lene. | it 
SS | to show declines. \lbuquerque, Atlanta, Austin, 


Bakersfield, Beaumont, Billings, | }/*~ 





Id “Improvement in busines : sa inci i i 
; ' 1... , Boise, Casper, Charlotte. Chatta-! |"! ' Coincident with the increase 
of | noted in many parts of the :n outlets, Federal retail sales | 


nooga, : 
country the last several months | rs Cheyenne, Color BGO |} 


: s ; Springs allas > ‘ are also showing = substantia’ 
spread still further during Sep-; prings, Dallas, Denver, | NATIONAL BUSINESS continued its upward swing during September 
} 


1 ; bie 9 Mess Fresno, Grand Junction, Hous-| with a good gain over August, according to the monthly survey of major | gains, said Schaefer. Septcmbe = 
iq | tember to include 20 per cent) ton, Indianapolis, Jacksonville,| ™tkets by Brooke, Smith & French, Inc., advertising agency. was 5.7 percent ahead of 1937 

ae _ eg cae aa — oe Knoxv'le, Lynchburg, Miami,} Reno, Richmond, Salt Lake City,| Washington. D. C., and Wi nston- in shipments and 16.5 percem 
- ee he Mobile, Oklahoma City, Phoenix,! San Diego, Shreveport, _ Tulso, Salem. ahead of August, 1938. 











‘ improvement is country-wide 
; and includes many industria’ 
k sections which have heretofore 
h failed to follow the upward 


a eee ee eet cee 
| 








* national trend.” é 

4 Greatest September gains, ; 
with indexes improving 4 per- i | 
cent or more over August, were | | 

T registered in the following areas: } : 

a. Bangor, Boston, Buffalo, Canton, | 

: Chattanooga, Cincinnati, _Co- 

e 

© e j 

* | Ford Foundation 

“a ; 

. | Plans to Develop) 4 

= # 

' ; 





» | Housing Project 


le DEARBORN — Plans for the 
IS | first unit of a large-scale resi- 
‘0 | dential community in Dearborn 
'- | will be filed in the near future | 

with municipal, county, and st: ate | 
d authorities, the trustees of the | 


oplliaibeDiesenre 





e Ford Foundation announced this | 
yf week, 


1, The projected new community en 

- is expected eventually to prov ide 7 bd 

- modern homes for a_ population | & bi 
NE AE SES 








y of 16,000. 

d The site embraces a tract of | 

it nearly two square miles, lying 2 | 

t oi of South Dearborn rod | ! 

e | and extending on the west to| — : of 

t | Sethield Gapechicbwar, on the} The cop is right. Everybody knows that the lead 4 

s east almost to the Ford hretieer sf f ° e . es et 

n | property, and on the north to the | €rs of American business, have a habit of driving up- Business Week’s Readers buy | 

t | Michigan Central main line. . ‘ f heir fi i 

; The tract embraces 125 acres to-date cars. In fact, the executives of this country are cars for their firms as well 5] 
and has been laid out into a con- | ; 
_ self-contained community probably the one large group of people in the world as themselves 
site capabDie 0 ousing some F t = E79 ! 
q _ e . n INE: x i 
3,000 persons. who most consistently —~and most frequently — buy orty por cent of DURENES WEES r 

The ow 9 ey laid subscribers are executives of companies A | 

out In accordance with the latest ; “ : 

. principles of residential eommun- new Cars. which ae aa a as of over 14 pas- 

ws} ity planning, with cul-de-sac res'- BUSINESS 7 : ; senger cars n ¢ are in companies 
Te en ee oe ae SINESS WEEK is read by these men regu- : 

= ee eo ae = y . 6 which own an average of 43 trucks per 

=| borders; a school plot, extensive larly — for profit. With 103,000 subscribers and more company.” When you advertise to these | 
areas devoted to playgrounds an ie kee en ; ot the i 

=| a small community business cen-- —_ than 270,000 other readers, BUSINESS WEEK reach- ee ee eee 

| ter, with large parking space ; a PLUS of their influence in purchases 

«| adjoining. es more executives per advertising dollar than any for their firms. 

ia os ° ° ° 

the U. S. Booklet Gives Data other general magazine or general business magazine. “From a recent survey by Crossley, Inc., among 1018 typical 

“4 On Taking Car Abroad Business Week subscribers. 


WASHINGTON. — Recognizing Moral: Be sure you sell your cars to this market 
that American tourists travel ‘ : € 
abroad in great numbers and by including BUSINESS WEEK in your 1939 schedule. 


that there is need for informa- 

tion concerning the formalities 

involved in the entry of their 

motor vehicles and baggage into 

foreign countries, the U. S. bu- 

reau of foreign and domestic 

commerce has just issued a new (Zs 

CANTON, O.—Yale D. Hills’ has USINESS 

— made manager of distributor 
sales for tl s ice-sal division ° ° 
of the Timken Roller Bearing Co. The Executives Business Paper 
For several years he has_ been 
Manager of the Los Angeles terri- ; 
‘ory branch of the company G 
oe ee A Mc RAW- HILL 


handbook entit!ed “Taking Your 
Yor a tresh 1utomotive viewpoint poaiianin 


Car Abroad.” 
For more than 65 countries, 

fad Georg e M Slocum 1 Wor Ree >” 

n Edg ¢ 4 : 5 





the handbook gives detailed data 
regarding the entry and opera- 
tion of tour’sts’ automobiles and 
the customs treatment of articles 
normally carried in baggage bs 
‘tourists. 





Hills Moves Lp 


WEEK 


330 W. 42nd St., New York 
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Motor Industries Leading in Accident Prevention 








OFFICIALS ATTENDING the Automotive Electric Assn.’s conclave at 
Sea Island, Ga. Left to right, Past President Hugh H. C. Weed, general 
manager, Carter Carburetor Corp.; Vice-President George J. Beattie, presi- 
fent, Auto Electric Service Co., Ltd., Toronto; B. A. Spitzer, president, 
Spitzer Electric Co., Denver; President E. V. Oehler, general sales man- 
ager, Briggs and Stratton Corp., Milwaukee; Secretary-Treasurer George 
8. Cole, general manager, Leece-Neville Co., Cleveland; Vice-President 
F. B. Willis, director of sales, Bendix Products Corp., and J. A. Shand, 
manager of parts and service division, Electric Auto-Lite Co., Toledo. 
With W. N. Potter, general sales manager, United Motors Service, Inc., 
these men compose the executive committee of the association. 





H. A. ROBERTS, of Electric Auto-Lite Co., compares notes with D. W. 
Burke, president, Auto Electric and Service Corp., Detroit, while attending 
Automotive Electric Assn.’s conclave in Georgia. 


n 
* 
- 






OTHER ATTENDEES at the Automotive Electric Assn.’s meeting at Sea 
Island, Ga., were R. J. Montgomery, manager, replacement sales, Packard 


Electric division, Warren, O., left, and W. W. Marsh : 
ernor Co., Detroit. t rshall, of Monarch Gov. 





W. N. POTTER, general sales manager, United Motors Service, Inc., left, 
and C. B. Stiffer, president, United Motors, also attended the conclave of 
Automotive Electric Assn. at Sea Island, Ga. 


Buick’s Retail 
Sales Highest 
In Ten Years 





the history of the company. 

To meet the heavy retail de- 
mand, Buick factories are oper- 
ating on two shifts, eight hours 
a day, five days a week and 
have stepped up production to 
nearly 1,100 cars a day. 

Re-employment in Buick plants 
is going forward at the rate of 
100 men a day, with employ- 





FLINT, Mich.—Buick domes- 
tic retail deliveries during the 


first 10 days of October totaled — 7 ge 
‘ uick operations scheduled a 
5,197 units, the best they have 19,000 by Nov. 1. On Oct, 10 


been for this period in a decade. 

Unfilled retail orders in the 
hands of dealers mounted more 
than 32 percent during the 
period and are the highest they 
have ever been on this date in 


unfilled orders stood at 13,420, 
compared with 10,131 at the be- 
ginning of the month. 


read George M. Slocum’s 


in Edgewise. 


4% 


For a fresh automotive viewpoint, 
“A Word } 





Moock Speaks 
To Silver Jubilee 
Safety Congress 


CHICAGO.— Among plant 
employes and with the public, 
the automobile industry has at- 
tained leadership in “selling” 
accident prevention. Because 
“selling safety is as fundamental 
in that industry as selling mo- 
tor cars.” 

This and other points were 
stressed by Harry G. Moock, 
vice-president and sales director 
of the Plymouth Division of the 
Chrysler Corp., at the automo- 
tive session of the National 
Safety Council’s silver jubilee 
congress in the Stevens hotel. 

The convention attracted an 
all-time record attendance of 
more than 9,000 this week. It 
was also featured by 139 ex- 
hibits of safety materials, 





equipment, testing machinery, 
directional signals and other 
displays. 


Moock recommended that all 
motor cars be fitted with lights 
flashing information to drivers 
on the basis of green uner 30 
miles an hour, amber between 
30 and 50 and bright red as a 
danger signal over 50 m.p.h. 

“The automobile industry has 
succeeded in reducing its in- 
jury frequency rate 53 percent 
since 1926, and its severity rate 
31 percent in the same per‘od,” 
stated Moock. “We also have 
every reason to feel proud of 
the work we've done in selling 
safety also to the man at the 
steering wheel.” 


Other automotive leaders par- 
ticipating in the congress pro- 
gram included L. B. Loomis, 
Ternstedt Manufacturing Di- 
vision of General Motors Corp., 
general chairman of the auto- 
motive division; M. J. McCarthy, 
Fisher Body Division of Gen- 
eral Motors, program chairman, 
and C. W. Bishop, Lycoming 
Manufacturing Co., secretary. 


Speakers included C. S. Ching 
of U. S. Rubber Products, Inc., 
who discussed modern trends of 
industrial accidents; John Kerri- 
gan, Chrysler Corp.; J. C. Mc- 
Donald, Fisher Body, Pontiac 
Division; R. A. Shaw, Murray 
Corp. of America; V. A. Jar- 
vis, Chase Copper and Brass 
Co., and V. G. Pendelton, Gen- 
eral Electric Co., all of whom 
joined in a symposium on prob- 
lems of accident prevention in 
industrial plants. 


Among points covered were 
the importance of influencing 
workers to secure treatment for 
minor injuries, value of safety 
committees in plants, accident- 
prevention work in employment 
departments, checking of ma- 
chines and other company prop- 
erty for accident hazards, pur- 
chase of properly guarded ma- 
chines and equipment direct 
from manufacturers, and _ the 
safety activities which secure the 
best results. 

Officials of the National Safety 
Council estimated that this year 
will show 8,500 fewer deaths 
than 1937 from accidents of all 
kinds. Traffic experts listed the 
problems of pedestrians, bi- 
cycles, night hazards, speed and 
drunken driving as deserving of 
major attention in the campaign 
for greater safety. Accidents 
were characterized as “Amer- 
ica’s $3,500,000,000 parasite.” 


Washington Show Opens 
Week Before New York | 
WASHINGTON.—The National 


Capital’s 19th annual automo- 
bile show will be held here Nov. 





5 to 12, inclusive, it was de- 
cided late this week after a 
suitable place for holding the)! 
exhibition was found. 

Through the efforts of Man- 
ager “Dick” Murphy of the| 
WATA, the Chevy Chase Ice| 
Palace, out on swank Connecti- 
cut avenue has been obtained. 


right. 





WEST COAST distributors tell George W. Mason, Nash president, the 
1939 model will be a hit on the coast. Left to right, Mel Ballard, Salt 
Lake City; Spencer Honig, Los Angeles; Mason; George Miller, Phoenix; 
Dick Lewis, Seattle; Charles Wentworth, Portland, Ore., and Stuart Haw- 


ley, San Francisco. 





NASH ADVERTISING for 1939 models, all ready to be released, was 
discussed by B. B. Geyer, head of Nash ad agency, and W. A. Blees, gen- 


eral sales manager of Nash. 





CANADIAN 


president of Nash Motors. 


Fabrics Aid 


Of Design’ on 1939 Cars 


DETROIT. — Introduction of 
next year’s models bring with it 
the initial appearance of what 
the engineers like to call “true- 
ness of design,” it is reliably 
reported. One single motif has 
been carried throughout, the 
hardware design blending with 
the general styling of the in- 
terior, which in turn is in har- 
mony with the exterior design. 

An important step in estab- 
lishing this trueness of design 
is the selection of fabrics to be 
used in upholstery. Here, the 
designers and manufacturers 
have co-operated in eliminating 
sales resistance by offering mi- 
lady harmonious color combina- 
tions. 


As in the past, mohair velvets 
are being used extensively. 
Breathing back velvets, softer in 
texture, with smart patterns and 
harmonizing colors provide the 
keynote for this completeness in 
styling. 

Neutral shades will again pre- 
dominate, but some manufac- 
turers are making definite breaks 
with the past in selecting pat- 


| terns of brighter colors. 


It is expected that at least one 
of the manufacturers will in- 
troduce for the first time two 
different colored breathing back 
fabrics in its line. This atrange- 





HOSTS AT NASH’S banquet for dealers and distributors during the 1939 
convention in Detroit this week were Charles W. Nash, chairman of the 
board, center, discussing 1939 plans with George W. Mason, president, 
At the left is A. O. Dietz, president of CIT Corp. 


DISTRIBUTORS make notes on the 1939 
right, A. R. Leonard, Winnipeg; N. A. Campbell, Calgary; C. 
lin, Winnipeg; Bill Reagen, factory representative, and C. 











Left to 
L. McLaugh- 
H. Bliss, vice- 


Nash. 


¢‘Trueness 


ment, although not allowing the 
consumer to make a selection of 
color in both interior and ex- 
terior, permits the manufacturer 
to match and harmonize his 
complete color schemes more 
adroitly. 

Year by year, and without 
great fanfare, textile engineers 
have improved the mohair vel- 
vets used in automobile up- 
holstery, with the introduction 
of breathing back fabrics a sig- 
nificant milestone. This type of 
fabric is extremely porous, s0 
that air can pass througn freely, 
but at the same time is far more 
closely woven than the old style 
material. 

Mohair yarns and a three- 
dimensional weave used in the 
production of breathing back | 
velvets, are responsible for the 
fabrics’ long-wearing qualities. 
All wear is against the tiny up- 
right fibres, which must be worn 
down to the base before wear 
becomes apparent. 

An advantage claimed for this 
soft appearing texture is_ its 
washability. A specially com- 
pounded back that securely 
holds the surface fibres in place 


|makes the material resistant to 


water and it can safely be 
cleaned with soap and water. 
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20,000 Attendance Seen 
For Show Opening Monday 


(Continued from Page 1) 


ering nearly 90,000 square feet 
of floor space, with many of 
them working exhibits. The 
show will open at noon daily and 
continue to 10:30 p. m. each 
night, with the exception of 
Thursday when the show closes 
at 6:00 p. m. to allow exhibitors 
to attend the annual banquet of 
the American Society for Metals 
to be held in the grand ball 
room of the Hotel Statler, con- 
yention headquarters. 

All members of technical so- 
cieties will be permitted to reg- 
ister for the Exposition upon 
presentation of their member- 
ship cards. . 

During the convention, the 
metal societies co-operating will 
also hold technical meetings in 
the various headquarter hotels. 
The American Institute of Min- 
ing and Metallurgical Engineers 
will hold sessions every day in 
the Book-Cadillac Hotel, using 
the Crystal ballroom, the Wash- 
ington room and the English 


room, 

The American Welding Society 
starts its meetings Sunday at 
5:00 p. m. in the Italian Gar- 
den of the Book-Cadillac and 
will use this room for its meet- 
ings throughout the convention 
week. 

The Wire Assn. meetings 
start Monday at 1 p. m. at the 
Detroit-Leland Hotel and will 
convene there during the week. 
The American Society for Met- 
als starts its meetings off at 
10:00 a. m. Monday and meets 
in the grand ballroom and 
Michigan room of the Statler 
and at Convention Hall. 

Principal speaker at the ban- 
quet Thursday night will be Ben- 
jamin F. Fairless, president of 
the United States Steel Corp., 
who will speak on economic and 
industrial conditions as they ex- 
ist in the steel business today. 
Other features of the banquet 
will be the award of the Albert 
Sauveur Achievement Medal, the 
Henry Marion Howe Medal and 
the Past Presidents Medal. 

Exhibitors at Convention Hall 


during the week are as follows: 


Acme Steel Co., H. C. Hogren, 2836 Archer 
Ave, Chicago; Aetna-Standard Engineering 
Co., Youngstown, Ohio; Air Reduction Sales 
Co., Lincoln Bldg., E. 42nd St.; Ajax Electro- 
thermic Corp., Sales Mgr., Trenton, N. J.; 
Ajax Electric Co., Inc., Sales Mgr., 101 Allen, 
N., Frankford Ave., Philadelphia, Pa.; Ajax 
Metal Co., Sales Mgr., 50 Richmond St., Phila- 
delphia, Pa.; Allegheny Steel Co., 1938 Det- 
wiler St., Breckenridge, Pa.; Allen Steel Co., 
Edgar, Sales Mer., 741 Washington St., New 
York, N. Y.; Alox Corp., 6160 Maple Ave., 
St. Louis, Mo.; Aluminum Co. of America, 
1856 Gulf Bldg., Pittsburgh, Pa.; American 
Brass Co., M. B. Allan, Waterbury, Conn. ; 
American Bridge Co., Sales Mer., Frick Bldg., 
Pittsburgh, Pa.; American Car & Foundry Co.. 
36 Church St., New York, N. Y.; American 
Chain & Cable Co., Bridgeport, Conn.; Amer- 
ican Cyanamid & Chemical Corp., Sales Mar., 
30 Rockefeller Plaza, New York; American 
Electric Furnace Co., Sales Mgr., 27 Von Hil- 
lern St., Boston, Mass.; American Foundry 
Equipment Co., 451 So. Byrkit St., Misha- 
waka, Ind.; American Gas Furnace Co., 140 
Spring St., Elizabeth, N. J.; American _Man- 
ganese Steel Co., 388 E. 14th St. Chicago 
Heights, Il; American Rolling Mill Co. H. 

Mercer, 1938 Armco Ave., Middletown, 
Ohio; American Screw Co., 1934 Thurston Ave., 
Providence, R. I.; American Sheet Tin 
Plate Co.; American Steel & Wire Co., W. H. 
Cordes, 208 So. LaSalle St., Chicago, IIL; 
Ampco Metal, Inc.; Anderson & Sons, Sales 
Mer., 61 Taylor St., Springfield, Mass.; Arcos 
Corp., Sales Mgr., 401 N. Broad, Philadelphia, 
Pa.; Armstrong-Blum Mfg. Co., Harry__J. 
Blum; Armstrong Cork Products Co., 5755 
Bloomingdale Ave., Chicago, Ill.; Atlas Foun- 
dry Co., 131 So. Livernois, Detroit; Audubon 
Wire Cloth Corp., Sales Megr., Allen St. and 
Caster Ave., Philadelphia, Pa.; Automatic Gas- 
flux, Inc. 

Babcock & Wilcox Co., W. A. Cather, 85 
Liberty St., New York, N. Y.; Baldwin-South- 
Wark Corp., Graham Rohrer, East Eddystone, 
Pa.; Barnes Co., Inc., W. 0., 405 Lexington 
Ave., New York, N. Y.: Barrett-Cravens Co., 
Edwin J. Heimer, 3256 W. 30th St., Chicago, 
lll.; Bastian-Blessing Co., 284 E. Ontario St., 
Chicago, IU.; Bausch & Lomb Optical Co., 626 
St. Paul St., Rochester, N. Y.; Bellevue In- 
dustrial Furnace Co..®° Gen. Maer., 2970-90 
Bellevue Ave., Detroit; Bellis Heat Treating 
., Sales Mgr., Branford, Conn.; Bethlehem 
Steel Co., E. F. Watts, Bethlehem, Pa.; Binks 
Mfg. Co., 1775 Broadway, New York City; 
Black & Decker Mfg. Co.. J. F. Apsey, Jr., 
600 E. Pennsylvania Ave., Towson, Md.; 
Blakeslee & Co., G. S., Sales Mer., 19th St. 
and 52nd Ave., Cicero, Ill.; Botfleld Refrac- 
tories Co., Sales Mer., 777 So. Swanson St., 
Philadelphia, Pa.: Bradley Washfountain Co., 
R. G. Owen, 2245 W. Michigan Ave., Milwau- 
kee, Wis.; Braeburn Alloy Steel Corp., Sales 
Mer., Braeburn, Pa.; Bright Nickel Co.; Bris- 
ol Co., H. L. Griggs, Griggs and Kelsey Sts., 
Waterbury, Conn.; Brown Instrument Co., J 
F. Sullivan, 4494 Wayne Ave., Philadelphia, 
Pa.; Buehler, A. I. 

Carboloy Co., Inc.* E. C. Howell, 2979 E 
Jefferson Ave., Detroit; Carborundum Co., 1935 
Rayner S8t., Niagara Falls, N. Y.; Carnegie- 
Mlinois Steel Co., C. V. McKaig, Carnegie 
Bldg. Pittsburgh, Pa.; Carpenter Steel Co.. 
Sales Mgr., 1937 Palmer St., Reading. Pa.; 
hapman Valve Mfg. Co., Sales Mgr., Indian 
Orchard, Mass.; Chase Brass & Copper Co., 
Rodney Chase, 1937 Rodney St., Waterbury. 
0nn.; Climax Molybdenum Co., Allan Kis- 
sock, 0 Pifth Ave, New York, N. Y¥.; Colum- 


bia Steel Co., W. A. Ross, Russ, Bldg., San 
Francisco, Calif.; Continental Industrial Engi- 
neers, 201 N. Wells, Chicago, Ill.; Continental 
Machine Specialties, Sales Mgr., 1303 So. 
Washington Ave., Minneapolis, Minn.; Cru- 
cible Steel Co. of America, 405 Lexington Ave., 
New York, N. Y.; Cyclone Fence (Co., Adv. 
Mer., Waukegan, IIL; Crown Rheostat & Sup- 
ply Co., 1910 W. Maypole Ave., Chicago, IIL 
Dayton Rogers Mfg. Co.; de Sanno, A. P., 
1615 McKean, Philadelphia, Pa.; Despatch 
Oven Co., F. H. Faber, 600 9th, S. E., Min- 
neapolis, Minn.; Detroit Rex Products Co.,* 
Sales Mgr., Sorrento and Hillview Aves., De- 
troit; Detroit Testing Machine Co.,* 554 Bagley 
Ave., Detroit; Dietert Co., Ha W.; Dow 
Chemical Co., W. F. Stumpfig, 919 Jefferson 
Ave., Midland, Mich.; Driver-Harris Co., G. 
Vv. Corbett, Harrison, N. J.; du Pont de Ne- 
mours & Co., E. I., Grasselli Division, du 
Pont Bldg.; R & H Chemicals Department, 
du Pont Bldg., Wilmington, Del.; Rubber 
— Div., du Pont Bldg., Wilmington, 
el. 
_Eclipse Fuel Engineering Co., Rockford, 111. 
Electric Furnace Co., A. E. Wright, 150 Wil- 
son St., Salem, Ohio; Electro Alloys Co., 1936 
Taylor St., Elyria, Ohio; Electro Metallurgical 
Co., Sales Mgr., 19 E. 4lst St., New York, 
N. Y. Electronic Control Corp.; Ensign-Rey- 
nolds, Inc, 


Finkl & Sons Co., A., 2011 N. Southport 
Ave., Chicago, Ill.; Firth Sterling Steel Co., 


McKeesport, Pa.; Ford Sales Co., J. B., 1938 | 


(Continued on Page 22, Col. 3) 


And You make 
a Larger profit 


@ When you use L-O-F Safety PLATE Glass to replace 
broken or cracked windows or windshields for your car 
owners, you are doing two good turns—one for your cus- 
tomers and one for yourself. For you contribute to the 


REPLACE WITH 


LIBBEY: OWENS: FORD 
SAFETY pee GLASS 








FOURTEEN-MILLIONTH CHEVROLET progressed down the final as- 
sembly line in Flint last Tuesday. Photo was taken in early stage of 
assembly because car is one of 1939 models. Watching workmen assemble 
the car are, left to right, Arnold Lenz, manager of Flint plants; M. E. 
general manager, and C. E. Wetherald, manufacturing manager. 
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n {Over 250 Exhibitors Set for Metal Congress 


AMA Estimates 
Sept. Production 
At 85,220 Units 


NEW YORK.— Production of 
passenger cars and trucks dur- 
ing September is estimated by the 
Automobile Manufacturers’ Assn. 
at 85,220 units. This brings the 
aggregate for the nine months to 
1,638,632. 

September factory sales were 
12 percent under August and 52 
percent under September, 1937, 
according to AMA estimates. The 
nine months’ total was nearly 59 
percent under the corresponding 
period of last year. 


N.C. Receipts Rise 


RALEIGH, N. C.—Gasoline tax re- 
ceipts for September totaled $2,190,- 
896, compared with $2,068,240 in Sep- 
tember, 1937. Receipts for the third 
quarter aggregated $6,328,222, against 
$6,043,531.27 for the corresponding 
period of last year. 





added comfort and greater enjoyment of THEIR Motoring 
and YOU make a LARGER profit. This glass with superior 
features provides clearer vision for both driver and pas- 
sengers and definitely reduces eyestrain and fatigue. 


L-O-F Safety PLATE Glass, unlike ordinary Safety Glass, is 
made from glass that is carefully ground to eliminate wavi- 
ness and distortion and then polished to a mirror-like bril- 


ra 


liance. It is recognized by motorists everywhere as a product 
of Highest Quality. And because of its superior features, it 
is the selection of many motorcar manufacturers as original 
equipment. Libbey: Owens:Ford Glass Company, Toledo, O. 
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DETROIT: 
nothing permanent in 
of highway safety can be ac-| 
complished until diversion of} 
gasoline tax revenue is ended, 
members of the American Truck- | 
ing Assns., Inc., are planning) 
vigorous action § against such | 
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Road Diversion 
Is Costing N.J. | 
Another Million 


TRENTON, N. J.—Another $1,- 
000,000 was diverted from the | 
New Jersey highway fund late! 
last week by State Treasurer 
William H. Albright to help 
finance unemployment relief 
costs. This latest diversion by| 
Albright, acting under authority | 
granted by Gov. Moore, brings} 
to $4,000,000 the total amount of | 
diversions made in this manner | 
‘ince July. 

Under existing New Jersey | 
luw, the governor is empowered | 
to direct the diversion of any) 

vailable state revenues to re-| 
lief financing. Gov. Moore last | 
summer issued a blanket order 
to Albright to divert whatever 
revenues might be necessary to 








Holding that ) col convention opening 
the way this city. 


trucking 


practices at their fifth national | 
~ | sider gasoline 


life,” 


AUTOMOTIV 


Truck Figures 
To Attend Detroit Conclave 


Uct. di 


will be = at-! 


leading 


The 
tended 


convention 
by heads of 
concerns all over the 
| country. Prominent speakers 
| will include W. J. Cumeron of 
| the Ford Motor Co. and Paul G. 
Hoffman of Studebaker Corp. 


Members of the A. T. A. con- 
tax diversion a 
“wanton, disregard of human 
pointing out that narrow, 
| winding roads, inadequate sight 
i distances, sharp curves, steep 
| grades, unguarded ditches, un- 
finished shoulders and_ similar 
| conditions constitute hazards to 
/human life which can be re- 
| moved only by the ns 


of money. 
The funds necessary to re- 
move such hazards will be! 


, available if gas tax diversion is 
; stopped, members assert. 


The’ organization has ac- 
cumulated data revealing a 
| striking correlation between di- 
version of gasoline tax revenue 
and the death rate from auto- 


| mobile accidents. 


This data shows that two- 
thirds of the states in which the 
motor vehicle death rate ex- 
ceeds that of the country as 
whole are states in which gaso- 
line tax diversion 


is practiced. 





Ask Tax Abolition 
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ATA Plans Vigorous Action Against Diversion 






Big Driveaway 
Ends Cadillac 
Dealer Meeting 





DETROIT. — A driveaway of | 
new models, valued at more than | 
$1,000,000, this week climaxed |} 
one of the most successful Cadil- | 
lac-LaSalle sales conventions in 
the history of the company. It 


was held at Masonic Temple 
here. 

Approximately 1,500 distribu-| BANQUET TOPPED OFF Cadillac-LaSalle’s dealer and distributor con- 
tors, dealers and their sales| clave in Detroit this week. Among those present were Art E. Randall, of 


representatives attended the two- 
day session, marked by an en- 
thusiastic reception of 1939 
models and their reduced prices. 
That Cadillac-LaSalle retailers 
i in a splendid position to take 
renga of the expected up- 
urn in business was emphasized 
be the closing meeting by Nicho- 
las Dreystadt, general manager. 


| Dreystadt stressed five points 
in the operation of a Cadillac- 
LaSalle franchise: 1—organize 
your retail and wholesale outlets 
to get your share of the market; 
2—put sufficient working capital 
{into your business; 3—have suf- 
| ficient used car outlets and suffi- 
| cient personnel; 4—stock enough 
cars, but not too many; 5—in- 
ject quality, quantity and spirit 


Brooklyn, left, and Nicholas Dreystadt, Cadillac general sales manager right. 





FLORIDA AND CALIFORNIA were represented at Cadillac’s banquet, 





. into your service business. as follows: Left to right, Fred W. Pabst, manager, Don Lee distributor. 
| “Spirit is important,” he add- San Francisco; Claude Nolan, of Jacksonville, Fla., and Joe E. Brown. 
ed. “A smile ean fix more cars| ™2"4ger, Don Lee distributorship, Los Angeles. 


than we can produce. 
' “The time to think of profit is 








meet the state’s relief obliga- 
j : - nti a DENVER —Resolutions recommend.- 
it tions for the balance of the cur ing deferred registration for mo- 
be rent year. tor vehicles “until not later than 


Daas af _" ivey.| Apr. 1,” removal of the carrier tax 
it _ Since Albright's latest diver-| Gn private carriers, and abolition 
sion was made to meet relief| of the federal one-cent tax on 
LA expenditures of last May, it is} gasoline and 4cent tax on lubri- 
4 apparent that even more high-| cants petrod ee ee 
fs : Sa Migs stries com- 
ej way funds may be snatched be-! mittees in annual convention here 
Ft fore the end of the year. during the past week. 






OPENS ARMISTICE DAY, FRI. NOV. 11 
NATIONAL 


AUTO 
SHOW 


Grand Central Palace, New York City 
8 DAYS Nevember 11-13. SUNDAY INCLUDED 


Here’s where the industry will start its campaign 
for 1939 business. Buyers, dealers, jobbers, pur- 
chasing agents, fleet owners, sales managers, serv- 
ice station and repair men and industrial leaders 
will attend. 

The latest in passenger cars, body work, accessories, 
trucks, light delivery wagons, service station equip- 
ment and a special Diesel engine display—an array 
of modern lines you must see. 

For available space remaining, write, wire or tele 
phone. 






NATIONAL AUTOMOBILE SHOW |] 
366 MADISON AVE., NEW YORK, N. Y. 
Alfred Reeves, Manager | 








group to 


| ae board has 


‘agement 


inot at the end of the month or 


the end of the year,” he said. 
“The time to think of it is at 8 
o’clock in the morning and every 
hour thereafter. 


“What we do for you tomor- 
row depends on what you do for 
us today.” 

Other features of the new 
Cadillac program were discussed 
by General Sales Manager D. E. 
Ahrens, Engineer C. V. Crockett, 
Advertising Manager Frank J. 
Denney, Sales Promotion Man- 

ager R. L. Rickenbaugh, Organ- 
ization Manager E. T. Smith, 
Business Management Manager 
J M. Roche and General Parts | 
and Service Manager W. A. 
Houser. 


Detroit Drafts? 


Law to Set Up | 
Peace Board, 


DETROIT- Designed to speed | 
settlement of !abor disputes, a| 
new law is being drafted by De- 
troit common council to create} 
an Industrial Peace Board pat-|} 
terned along lines of the Toledo} 
board. { 

Decision to proceed immedi- | 
ately with formation of the city, 
board, originally suggested by| 
Mayor Reading, followed details! 
of the Toledo plan given by Ed-| 
mund Ruffin, director of the! 
Toledo peace board, first such} 
be established in the | 


country. 

“Up to July 5, this year, the 
participated in| 
182 disputes, * he told the com- 
mittee. “Of these 118 were set- 
tled without a strike or lock- 
out. Included in this number 
were 31 in which strike voies 
had already been taken.” 

Total cost of the board to the 
city during 1937 was $6,679, cov- 
ering the salary of Ruffin and 
one stenographer, and expenses. 

Ruffin stressed the fact it 
not important who shall con- 
stitute the board as long as its 
members are fair-minded and 
have the confidence of the 
public. 

Ruffin warned the committee 
such a board should never ar- 
bitrate or take sides—only 
mediate. 

The Toledo board is made up 
of 18 members; tive representa- 
tives each from labor and man- 

and eight from the 
public 


is 


Jeneral 





GENERAL SALES MANAGER D. E. Ahrens, of Cadillac, right, looks 
| over 1939 plans with E. P. Maudor, New York branch manager. 
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AMONG DISTRIBUTORS present at Cadillac-LaSalle’s meeting, left to 
right, A. L. Danforth. Boston; R. J. Taber, Hartford, Conn., and Clarence 
Fisher, Newark. 





PLANS for David 


and H. 


DISCUSSING 1939 
fowell, Akron distributor 


Cadillac-LaSalle, 
D. 


left to right, 
Eierman, Pittsburgh distributor. 





m models in the line this year 
C ‘hr ysler Holds Prices for the Custom Imperti! 
line and for two Royals built on 

Prices for 1939 u chassis of 136 inches pat oa 
announced later. No convertibles 

At 1938 Lev ell are to be built by Chrysler this 

| year. 

(Continued from Page 1) All prices quoted are de- 
door sedan, $1,198; two-door se-|livered in Detroit with federal 
dan (brougham), $1,165; New]taxes paid. Add transportation 
Yorker, $1,298; Saratoga, $1,443.) charges and state and_ loca! 

Of those listed, the Royal}taxes, if any, to obtuin local de- 
Vindsor and Suratogs ure new! livered prices 
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Buick 
Cadill 
Chevr 
Chrys 
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Dodge 
Ford 

Graha 
Hudsc 
Hupr 
Linco! 
Nash 

Oldsn 
Packa 
Plyme 
Ponti: 
Stude 
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| Increased Operations Boost Output to 44,395 Units 


225, 000 Total bites 
| 
| 

















AN’s Production Estimat 
oF ialandind s Production Estimate 


(U. S. and Canada) 
For October Weeks Ended Oct. 15, Oct. 8 


Geographical Analysis 


PASSENGER CARS 
Seven Months, 1938-1937 


























Unit —— Pet. : Jan. 1 Jan. 1 
1938 1937 Loss Loss By Pete Wemhoff | Week Same Week Oct. to to 
New England 75,198 164,387 89,189 54.2 Associate Editor Ended Week Ended to Oct. 16, Oct. 15, 
Middle Atlantic 242,375 507,721 265,346 52.2 DETROIT. — On the basis of Oct.15 1937* Oct.8* Date* 1937"  1938° 
South Atlantic 117,258 232,459 115,201 49.5 increased operations every-| GEN. MOTORS 25,266 42,651 16,305 41,571 1,526,043 680,992 
= icon Gomes “eae 666,309 411,682 61.7 where, car and truck production] Chevrolet 14,665 25,000 7,768 22,433 931,865 467,402 
W. South Central 101,483 159,360 57,877 36.3 || total of 32,866 vehicles last| Pontiac 2,500 5,928 2,044 4,544 = 206,828 50,259 
Mountain States 37,324 78,382 41,058 52.3 week and 83,598 in the same Oldsmobile 1,800 4,223 1,196 2,996 173,344 40,354 
‘- Pacific States 104,075 214,871 110,796 51.5 arte a — ago. i . Cad.-LaSalle 796 =. 1,000 621 1,417 36,285 14,354 
of ry a a ae nless unforseen labor diffi- | FORD 544-225 355s 799 «1,066,878 443,788 
TOTAL 1,122,945 2,362, ies arise, it i ¢ "039. 
< a a a es ee 156 t 143 299 1,039,150 429,917 
tion for Oc- Lin.-Zephyr 368 208 197 565 26,713 13,211 
State by State AN’s Production tober will be Lincoln 20 25 15 35 1,015 660 
Unit Estimat in the neigh-| CHRYSLER 9,585 19,000 8,139 17,724 862,110 338,818 
on stimate borhood of 
1938 1937 Loss 225.000 units tPlymouth 6.630 8,000 6,460 13,090 451,100 196,478 
NEW ENGLAND 75,198 164,387 89,189 which would | Dodge: 1,525 6,000 980 2,505 266,550 84,064 
toes tt ‘i an 15,037 a contrast with| Chrysler 780 © 2,800 434 1,214 76,720 33,901 
ew Hampshire ‘ 9,112 4,930 337,979 ve-| Des 5 ; 0 37 
Vermont 2,986 5,889 2,903 hicles turned PACKARD 1st 1606 Le sais rye 28H 
Mas. achusetts 39,755 83,966 44,211 out in Oc- / , oe o , , , 
Rhode Island 5,912 14,842 8,930 tober, 1937,| HUDSON 2,100 4,390 1,300 4,400 87,792 33,893 
Connect:cut 14,756 35,541 =. 20,785 and 229,989|/{STUDEBAKER > 2,000 2,292 2,053 4,053 77,258 33,452 
MIDDLE ATLANTIC 242,375 507,721 265,346 units a S-| NASH $ 2,250 t t 67,709 19,291 
New York 119,936 230,463 110,527 sem bled 1 | {WILLYS t 2,290 { t 67,490 9,117 
New Jersey 41,613 82,265 40,652 Oe oper es: | +BANTAM 60 60 «120 2.657 
Pennsylvania 80,826 194,993 114,167 ing the total] GRAHAM t t t t 14,171 1,849 
ag en ne rae woe “a for the or HUPMOBILE t t t 265 
aware ’ R ’ rent week,|; 5 5 
, Maryland 15,799 30,793 14,994 ending Oct. i MISC. 3.325 4,700 3.150 6.475 340,366 133,652 
District of Columbia 10,712 19,599 8,887 iS, the Oc- _ ce ee 
. Virginia 18,901 32,955 14,054 tober output| . {TOTAL 44,395 83,598 32,866 78.161 4,200,840 1,735,421 
West Virginia 10,123 24,473 14,350 to date is esti- *Revised. *Includes trucks. $Closed. 
North Carolina 17,774 34,164 ‘16,390 ee ea rere neem ieee 
South Carolina 8,480 17,959 9,479 161 unit's. 
Georgia 16,662 36,574 19,912 With boosted ° 
Florida 15,510 29,431 13,921 operations at Slump in Sept. New Car Sales 
E. NORTH CENTRAL 254,627 666,309 411,682 Ford, Chevro- . 
Ohio 60,346 176,493 116,147 let and Plym- Shown by City Reports 
Ill:nois 87,101 175,951 88,850 outh expected 
Indiana 34,322 87,189 52.867 in the next DETROIT.—Reports on new passenger car registrations in Sep- 
Michigan 42,360 162,824 120,464 gg i ogg tember, based on returns from principal cities, show a decided 
Wisconsin 30,498 63,852 33,354 th = p Ao slump as compared to August registrations, according to R. L. Polk 
E. SOUTH CENTRAL 47,254 95,649 48,395 total output| & Co. For the country as a whole, September registrat:ons are 
Kentucky 13,828 28,572 14,744 will have little | estimated at 26.83 percent below those for August. 
Tennessee 14,881 29,305 14,424 trouble top- 
Alabama 10,446 23,113 12,667 ping the 225,- The decline, while general, was least severe in the Mountain 
Mississippi 8,099 14,659 6,560 000 mark. states (Arizona, Colorado, Idaho, Montana, Nevada, New Mexico, 
W. NORTH CENTRAL 143,251 242,985 99,734 ae it Utah and Wyoming), in the West South Central states (Arkansas, 
Minnesota 35,156 59,161 tears ae ” en Louisiana, Oklahoma and Texas), and in the Pacific states (Cali- 
; endl pes i. or hat nearer normal | fornta, Oregon and Washington), where the registration drops were 
North Dakota 5.980 8.064 2/084 this wom 2 se — 12.43 percent, 14.44 percent, and 19.46 pcrcent, respectively. 
cot: : : Pontiac, smobile, adillac- : ; és ; a: ‘ 
— eis Pret cae LaSalle, Lincoln and Hudson, Percentage registration dec-ines in other sections were estimated 
Kansas 18,201 34,609 16,408 sub-assembly ee — by Polk as follows: New England states, 25.35; Middle Atlantic 
W. SOUTH CENTRAL 101,483 159,360 57,877 — : — a still te states, 31.57; East North Central states, 28.26; West North Central, 
Arkansas 8,073 14,063 6ae 11 eee SS > 29.04; South Atlantic, 29.35, and East South Central, 26.37. 
Louisianz 13.758 21.243 7.485 join the 1939-model parade. 
Ok «seca 19 442 31586 12.144 Ford planned - — 
ere , ’ my only hand-built models again e e ° < ~ 
texas 519 <a ngs this week, but final lines are Registrations In 23 States 
MOUNTAIN STATES 37,324 78,382 41,058 || expected to be on a production 7 : 
Montana 6,623 13,544 6,921 basis next week. Included in the Show Drop in Sept. 
Idaho 4,361 9,458 5,097 hand-built models this week are 
Wyoming 3,183 6,012 2,829 several of the new Mercury re- DETROIT.—First 23 states to report on new passenger car and 
oe aan oi a cently announced by the com-| truck sales in September, reveal a decided drop under totals for 
r:zona : i, 7 any. as : : . 
New Mexico 3.486 6.584 3,098 P a Stee te tal August and for September, 1937 
Utah 4,376 9,967 5,591 for this week is placed at 25,- New car registrations in the 23 states reported total 26,555 units 
occa oan Py waa pe aah Samaras oe compared with 61,598 units in the corresponding period of last 
ACIFIC STATES 104, ’ ’ 05 units last week an ' er Truck regi ce selec. vag mekons Pw f 8,805 
California 80,648 156804 76,156 ||:ast year. Chrysler divisions, | 7°" Tuck a a a ae ee oo * oie « 
Oregon 10,351 24,086 13,735 || held back by the United Auto- | S@l€s as against 17,262 units in the same month a year ago. _ 
Washington 13,076 33,981 20,905 mobile Workers’ demand for a 


























































oo — =———- 32-hour week, had 9,585 units os “ 
TOTAL 1,122,945 2,362,123 1,239,178 projected, compared with 8,139 Passenger Car Registrations 
last week and 19,000 a year ago. 
Pere Eight Months, Plus 23 States for September 
Sok ces abel Oe wahunantant Sept 1938 1937 Unit 
yeek topped the indepe ‘ , 
Plant Activity producers for the week. Stude- Sept. Pos. 1938 Pos. 1937 Pos. Loss 

eae canes tend SAS: Sees BS8 | Chevrolet 7,451 1 320,556 1 574,891 2 254,335 

Bantam previous production pace maintained this week ae ae antam ex- Ford 6598 2 269006 2. 646209 ' 377 203 
Buick rate upped again currently on five days ; , Plymouth 5,864 3 178,167 3 365,194 3 187,027 
Cadillac-LaSalle output increaced on five days currently Buck 1.668 4 105,004 4 146,408 7 41.404 
Chevrolet five days at greatly increased rate this week Used Car Index Dodge 917 5 70,606 5 199,881 4 129,275 
Chrysler lines speeded on four days currently Pontiac 810 7 64,276 6 164,688 5! 100,418 
De Seto assembly rete rises; four days scheduled Fe geeege C508 OF Tl Oidemobite 867 6 61,309 7 148,442 6. 87,133 
| Dodge four days, with pace boosted considerably |] Weekly Used Car Selling || Packard 651 9 33,461 8 75,446. 8 41,985 
Ford production facilities smoothed out; five days Prices chart. shows the Chrysler 2361 13 39 403 9 66.942 10 34.539 
Graham lines stocked for assembly in earnest next week following: . Hudson 579 «10 27.542 | 10 72.416 9 44.874 
Hudson rate boosted sharply on five days currently he os yo aa De Soto 376 12 24662 11 56.140 12 31,478 
Hupmobile assembly I'nes remain closed this week Feb. Average * 565 497 Studebake 788 8 24.336 12 54,013 13 29,677 
Lincoln output rate increased on five days currently Mar. Average 551 494 |! Nash 49211 23.105 13 56.628 11 33,523 
Nash final lines expected to start next week Apr. Average 549 494 Cad.-LaSalle 214 (16 16,623 14 30,702 | 15 14,079 
Oldsmobile rate boosted sharp'y again on five days —, — os = | Lincoln 244 | 14 12,184 | 15 19.169 | 16 6.985 
Packard previous pace maintained current week July aaa 525 469 Willys 232 15 9,285 16 40,992 | 14 31,707 
Plymouth slight increase noted on four days Aug. Average 528 449 fiat 51117 3051 | 17 10.707 | 17 1.656 
Pontiac output up sharply on five days this week Sept. Average 515 441 Miscellaneous 46 1.879 2.254 375 
Studebaker previous rate holds firm current week Oct. 1 502 86435 aS see ioe clecaaneen 
Willys assembly lines remain closed this week TOTAL 26,555 1,277,455 2,730,679 1,453,224 
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New Passenger Car Registrations, 23 States for Sept., 1938-1937 


Figures in this table are supplied by R. L. Polk & Co.. New Jersey Motor List Co.. and Sherlock & Arnold 
NON-AFFILIATED 


CHRYSLER 











GENERAL MOTORS 

















FORD 





























STATE | 5 = S 3 E : TE 
s z ‘ 5 we] : 5 3 5 : Z an 5 c E 3 : STA 
els lil é| BLE E/el a] e eye] else) 2) a) ele) 8] 2/# 
0] 6 a | & si/éilais iz |eeée| 5 |eeicl/ael[zi| é|é of 
Arkansas 3814 2} «16, ~—«62| a | 197 i a 15] 25: 189) 4, 193 | ‘| 6 3| 5) 7 E 548 |'38 Arkansas 
37; 23; + «12) 58) 141) 234 25 2! 271 1} 30{ 47| 376) 272) 5| 277 3 9 11 3 5 7 1 926 }'37 
Delaware 31 3| | an! 27| 36 22! 1| 30) 1) 13} 483 53 5 58! 4| 4| 11| 4| 3) } 19° 138 Delaware 
37, 23 8| 25} 68) 134 31 3} 180! 10) 36) 134) 4} 138] 1| 3} 1; 14 7| 6| 610}'37 
Georgia 38! «10 | 41; 207; 267) 109) { = | 4a, 477) 403) 2} 38] 18] 35; 30 a ‘| 1293}'38 Georgia 
37) (75 223) 360) 684] 133) 5| 887) 26 123; 1303] 783; = 21| 804 5, 73] 30) 79) ~=—51|_— 40 1 3070]'37 
Idaho ‘3810 4) 2Ss«}Ssi«dLCT|,—=<“‘«‘AY’:«~CO*«édMC 1 2} 16] +18] #188) 98 8 10 ©2 2) © 9 4 3) 58°38 Idaho 
37] 33| 19 64) 116 | 32 | 3 i 40 41 isl 242; 11{ 253 5| 56| 19) 13| 25 21} & 1057|'37 
Illinois 38] + (128| 109) 227)/ 782 1246 I 14) 1598} 33] 243] 251) 26581 1209; 61 — 11; 130; 154) 229) 215} 41) 10 -§964)°38 Tilinois 
37) 475) 493| 1245| 2091! | 3284] 131) 961] 1126] 6425] 3094) 143) 3237) =115| 354) 449) 427 174, 15731 {'37 
Louisiana "38 17 13| 225) 266 7 4) 490) 10; 25 17] 603) 475) 17) 492 2) #17 7) 21; 50) 22) 3) 1483/'38  Loutsiana 
31 24; #154) 280; 516 93} 5| 681 | 19} 110; 68! 976} 870 | 001 | 4) 36! A 30) mt 2574/'37 
Maryland a 15, 83 371 87 5 11; 42 34 440] 213} 9| 2; 15, 19) 40) zz) 1269/'38 Marylané 
31 54 198, 4 814] 159 16| 23/ gi] 1 1185} 602) 20) 622) 21; 55) 25, 48) 36| 51| al 2879/'37 
Minnesota a 16; 40; 45) 449; 550] 137 z\ 7 al: 2 i 1067} 594) 15; 609 9 35, 33 38 si 24 4 2437/38 Minnesota 
"37; (106) 135) 343; 732) 1316] 200 2| 1422 9| 224 2157] 1313/ 19) 1332} 18} 76) 75) 67) 59) 45; 4) 5149]'37 a- 
Missouri 32; 75| 381 516) 132; 15) 1085; 11) 80) 1409 547) 6} 37 61 53} 16) 3) 2733/38 Missvert 
31123 123} 154) 366) 772) 1415 236| 9| 1693) 32 302} 34 a1| 2613 1232 401 12 1272 | 97 1001 5974) if 5754|'37 
Montana a 7] 2 a i 39 1; 184| | 18} 21{ +263] = 210; 4) 214 | 12, 2 13] «2 ._ 902 °38 Montana 
‘37 i 16} 67| 138 22 64 1] 365) 4) 43) 49) 526] 303) 20) | 44) 38; 26; 31 23) 1 1284" 37 
Nevada 38] 4 4, 19) 33, SS 9} 11} 66) 34! 37 1 3 1 4 3) 2] s«170 38 Nevada 
31 14 15} = 20) 501 oot 21| 4| 83 3 20; 27} 170 43| 101 53 3| | 22| 16! a 3} | 380|'37 
New Mexico "38: 4, 5) 5| 38) 15 3 8 4| 130 65| 66 3| 4 5 6 3 1 279/38 New Mexico 
31 14) 7, 49 73) 143] 12 i| 136| | 27| += 23; 200) s:116| 3| 1191 21) 1| 4| 5| ‘| if 493 /'37 
North Carolina 38] «12; = 14, 44] 305] 375] = 93 | 4| 435) 5| 43] 36] G16] 572; 13) 585 | 26) 17) 20) 22 19 1680/38 North Carolina 
= 3% 93!——«33;_—«183; 571/880} 103 5| 1413; 22) 141; 144) 1828f 1058 29, 1087 4 101; 26/ 45) 13; 53| if 4038]37 
North Dakota 38, 24) 3} 14 70; 91 11) | 148) | 6| 6| 171! 136) 5; 141 9) 3) 3| 5 3 426/’38 North Dakota 
37: 18} =—s«11,_—S ss 6O}_s«d101;—Ss:190 9) | 267] 1; 28} 33) 338) 285 7| 292 1; 18 10} 5 8 15 | 875]'37 
Rhode Island z di 4, 10) 76) 93 21| ‘| 91| ; _ 20} 157] = 89) 7; 96 | 7) #1) i 4! 1 403/38 Rhode Island 
50; 101) 164) 355} 76/ 9} 235) 15| 83] 69; 487] 190! 13] 203 4) 23) 23) 26 8| 2} =: 1167|'37 
South Carolina 38) 4, 2S 4) 23) 13] 144) 40) —s2},ss230,—s—«CH]CtiéikSY:CO;*«édS];:C«é«éKYCO*«|s=Ssi«‘aT|’:C«éD | 30) 2 15) 16 10 41 840 South Carolina 
37,46) 21| 110; 286; 463} 52| 2} 700f 6} 52) 85; 897] 464; 12) 476 4) ‘51 10) 2 26| 1| __ 32 1966}'37 
South Dakota 38} «6, 2S «G|Ss«da2|stiéA|Cs«COBY sd | 163) | 1% 8 207) 167) 3) 170 2; 10) «+13; + «26S CG 3| 523|'38 South Dakota 
"37,21 4; 45) 102); 172) 41) | 258 2} 26; 38) 365] = 225 5| { 10) aj 6| of 13, il 817/'37 
Utah 38] | 4| 7; 78{ 90 11) 2| 108) 1) 14 19; 155 87| ns) | 12 13; 7; 18] 2) 387 Utah 
37} «29, += 27; S58; = :105| 219} = 46 | 241) 4) 44 BM __393t 206, 15] 22 17; 35; ««18] S18] 43} 9 t 973)'37 
Vermont "38 8 2| 8; 38) 56 15) 37| 3| 1 5} 68 1) 35: | 9) 9} 9} «1 3) 20938 Vermont 
a 23; +10; 30; 77; +140) 43) 3 108) 44 16. 46 | 4| 108 325) 1a} 10} | 540 |'37 
Virginia 38). «17; 20) +~=S—«85)—«213) 335 4) 425 6} 47] 54) 624) 586 16) 602) 4) 32) 22; 27) 42] 18; 3 1709/38 Virginia 
‘31| 99} 70} -252| 519) 940 131) a] 1 1129 29| 16} 111 175) 1566] 1108; 26) 1134 12) 77) 40) ZI 20; —-55| 2) =. 392137 r 
Washington 38] ««43| 27 337) 487) 53) 6] :; 346) 6] 70, 43; 524 249 14, 263 3; 90| 28) 27; 42) 6 4] 1474 )°38 Washington 
RT ao] 2 482} 888} 121 3] a 34| 168) 247 1480 3301 a 556] 22) 173; 58! 52) 200) ~ 63) 3 3500/37 - 
West Virginia Ce a 3s | 134) 203] +47) a a 28} 296) 153] 160) #+%\2 £416; + #&«+311; 30) 33) 10; #4«93) #764738 West Vir, 
aie ‘37, «58, 44,144; 337) 583] 81 | 3 7311 11 8a 126) 10381 451| 14 465| 21; 56, 37) 39) ‘2| ; | 2340]'37 _ 
Dist. of Columbia 38, 9) 12, 31; 142; 194 98) 7] 67; 14, 23 30! 239] «= :143 9} 152 4 Ly 19 26 61 712/'38 Dist. of Colum 
3749) 40} 151; 236,476) 115, 9} 283 12 61° 123! 603] 299; 17) 316 7; 3ii 3) 59 36! sl 1549}'37 - 
Total, 23 States "38; 361; 376, 917; 4210) 5864) 1668; 81j +7451; 133) 867] 810] 11010) 6598, 244) 6842) 51; 579) 492) 651; 788| - - 46) 26555)°38 = Total, 23 States 
for September "37, 1656) 1362) 4196, 8255) 15469] 2709| 152) 16322) 393 28331 "sto 258861 13924, 493/ 14417] 289) 1445| 1054; 1179} 996) 810) 53) 61598/'37 for September 
Total, 3 32403) 24662) 70606/178167|3(5338]105°04| 7155/320556| 9468] 61309| 64276|5677681269006| 12184|281190| 3051, 27542| 23105] 33461| 24336| 9285! 1879] 1277455;38 ~~ Total, 
to Date 37 | 66942| 56140|199881 |365194|688157]146408|8836)574891| 21866|148442|164245|1064688] $46209| 19169|665378] 10707| 72416| 56628] 75446| 54013] 40992; 2254] 2730679) 37 ten 





have 235A 


IGNITION .. 


IMPROVED WITH 18-8 CABLE 





Small, hidden details often 
play a ‘leading part in the per- 
formance of motorized equipment. 
Consider ignition: and the small 
cables carrying energy from dis- 
tributor to spark plugs. On large 
units, such as truck and bus en- 
gines, certain short-comings of 
ordinary ignition cable have pre- 
vented smooth, sure firing at 
idling speeds and at very high 
speeds. This cable-induced tend- 
ency to miss becomes worse on 
aircraft engines. In the air, ex- 
treme operating conditions are 
the rule rather than the excep- 
tion. A prominent manufacturer 
has developed a new type of ig- 
nition cable, using stainless steel 
wire ... the familiar 18 per cent 
chromium—8 per cent Nickel 
alloy .. . to replace time-honored 
copper wire. Result is a smaller 
metallic core, heavier insulation 
on the same size cable, and su- 
perior characteristics for con- 
ducting high tension current. Al- 
ready this cable has attracted 
considerable attention from men 
concerned with operating trucks 
and buses as well as _ aircraft. 
Here te 9 hidden but vital detail 
in which Nickel 
plays a leading 
role. 


INTERNATIONAL 
NICKEL COMPANY 
INC. New York, N.Y. 





New Commercial Car Registrations, 23 States for Sept., 1938-1937 


Figures supplied by R. L. Polk & Co., New Jersey Motor List Co., and for New York City area by Sherlock & Arnold. 


STATE 


Arkansas 
Delaware 
Georgia 
Idaho 
{illinois 
Louisiana 
Maryland 
Minnesota 
Missouri 
Montana 
Nevada s—t—i‘(i‘iéc 
New Mexico 


North Carolina | 


North Dakota 
Rhode Island 
South Carolina ‘ 


South Dakota : 


Utah 


Vermont 
Virginia 
Washington 


West Virginia 


Dist. of Columbia 
~ Total, 23 States _ 


for September 


~ Total, 
to Date 
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39 Pontiacs Offer New Springing, Style, Steering 
Quality Six’ Added to Line; 
Remote Gearshift Standard 


control gearshifting. Although it 
js shorter, it retains the same 
ear face widths and torque 
transmitting capacity. With 
shorter bearing spaces, its rigid- 
ity has been increased ma- 
terially. 

Carburetors on all models 
nave been redesigned, refined 
and simplified with fewer parts. 
Raffles in the float chamber as- 
wre a constant fuel level on 
harp curves. 

Changes which affect the six- 
ylinder engines only, include 
rger crankshafts and bearings, 

| mproved oil seals, lighter one- 
'yiece exhaust manifolds and 


— 


designed especially for remote 
$ 


Goodyear Test 
Of LifeGuards 
Draws Interest 


AKRON.—Home-town demon- 
stration of a _ locally-manufac- 
tured product created unusual 
interest among Akron residents 
when more than 3,000 motorists 
attended a Goodyear LifeGuard 
demonstration at the city air- 
port recently. 

Headed by President P. W. 
Litchfield; E. J. Thomas, execu- 
tive vice-president; R. S. Wilson, 
vice-president and sales man- 
ager, and W. D. Shilts, secretary, 
Goodyear’s official family was 
present to greet local business- 
men, Officials of the Akron 
safety council, Akron chamber 
of commerce, Akron Automobile 
cub and other’ organizations 
sponsoring safety programs. 

Runs were made down the 
plane runway, in which pas- 
senger tires were punctured by 
steel spike studded plates, or 
blown out with dynamite caps. 
The car traveled at close to 80 
miles per hour. There were like- 
wise motorcycle and huge truck 
trailer LifeGuard runs made 
during the demonstration. 

The LifeGuard consists of an 
inner tire inside a conventional- 
appearing tube, and when a 
casing blows out or is punctured, 
air escapes immediately from 





the outer tube, but can escape 
from the inner tire only through 
a tiny vent, thus allowing the 
driver ample time to bring the 
car to a safe stop. 


(Continued from Page 3) 


more accessible gaselectors 
placed above the distributor. 
Muffler shells now are made of 
corrosion resisting terne plate 
steel. 

Bodies—Fisher unisteel bodies 
have inside dimensions that are 
ample for six passengers. Front 
seat width of the Quality Six 
is 51% inches; Deluxe Six and 
Eight, 54 inches. Rear seat widths 
for the same models are 47% 
and 47% inches, respectively. 

Front seat frames are con- 
structed of steel tubing for 
lightness and strength. New door 
locks require only a light pres- 
sure on the doors to close them 
securely. 

The steering column, gear- 
shift lever, steering wheel, brake 
lever, pedal pads, floor mat and 
accessories such as radio, heater, 
etc., are finished in the same 
warm shade of tan. 

Quality Six models are up- 
holstered in mohair or cloth: 
Deluxe Six and Eight sedan and 
coupe models in brown Bedford 
cord or tan mohair, and cab- 
riolet models in leather or cloth 
and leather. 

Chassis—A more detailed de- 
scription of Pontiac’s parallel 
link steering shows that it is an 
application of the link paral!elo- 
gram principle used in knee- 
action. In operation with this 
type of knee-action, it is said to 
be superior to the former method 
of supporting the two steering 
tie rod inner ends by a heavy 
forged lever at the center of the 
front cross member. 

In Pontiac’s Duflex or con- 
stant rate rear spring a conven- 
tional leaf spring, and directly 
below it, has been added a sec- 
ond but shorter auxiliary or 
helper spring. For light loads the 
car rides almost entirely on the 
main or upper unit which af- 
fords a slow comfortable mo- 
tion. As the passenger load in- 
creases this upper spring comes 
progressively more and more into 
contact with the helper spring. 
When this occurs the rate of re- 
sistance to deflection builds up 
smoothly until full contact be- 
tween the two units offers a 
maximum resistance to deflec- 
tion. 

Emergency brake linkage for 
the new chassis has one con- 
tinuous rear cable with ends 
attached to brake levers on the 
rear wheels which runs through 








PART OF THE HUGE THRONG of interested Akronites that witnessed 
the Goodyear LifeGuard demonstrations on one of the runways of Akron 


Airport. 





MORE THAN 3,000 PERSONS watched the Goodyear LifeGuard demon- 


stration at Akron airport. 


J. Thomas, 


executive vice-president of 


Goodyear, left, discusses LifeGuard safety features with Akron’s Police 


Chief Rae Williams. 


a stamped clevis just forward of 
the “X” frame intersection. 

Engines—Only slight changes 
have been made in Pontiac en- 
gines. As formerly both six and 
eight engines are L-head in 
type, the bore and stroke of the 
six, being 37/16 x 4 inches, 
while the eight is 3% x 3% 
inches. 

Chrome nickel alloy electro- 
plated pistons, rifle-drilled con- 
necting rods, metered flow lub- 
rication, full-length water jack- 
ets with water flowing com- 
pletely around all cylinders, and 
gusher water cooling continue 
to feature the engine construc- 
tion. 

Main crankshaft and connect- 
ing rod bearings in all six cyl- 
inder engines have been in- 
creased % inch, thus providing 
greater rigidity and smoother 
high speed performance. New 
bearings, thicker bearing caps 
and connecting rods were made 
necessary by the change. 

Prevents Oil Leakage 

A dual oil seal is used now to 
prevent oil leakage past the rear 
main bearing. It consists of an 
annular groove opposite an oil 
throw ridge which drains into 
the oil pan. A second seal is an 
asbestos packing ring placed in 
the annular groove and just back 
of the oil throw ridge. These 
changes affect the six-cylinder 
engines only. 

Last year’s eight cylinder fan 
will be used on both six and 
eight, due to its greater capacity 
to move air. Because of longer 
ring life as well as better seal- 
ing at high speeds, 3/32 inch 
compression piston rings will 
replace the % inch rings form- 
erly used. 

Most important improvement 
in the new and simplified single- 
plate clutch, is the new spring 
element—a shallow, cone-shaped, 
spring steel disc or diaphragm 
with its center removed and 
slotted radially to form 18 in- 
tegral clutch release fingers. 
Thus one spring disc replaces 21 
parts. 

Mechanism Simplified 

With the adoption of remote 
control gear shifting as standard 
equipment it became possible to 
simplify the shifting mechanism 
in the transmission. A completely 
new unit was designed which is 
9/16 inches shorter and lighter. 
However, rigidity has been in- 
creased because of the shorter 
span between shaft bearings. 
Chrome nickel heat-treated 
gears with helical cut teeth are 
also employed. 

Because of the different floor 
levels between the Quality Six 
and the two Deluxe models, 
there is considerable difference 
in the rear-bearing retainer and 
main shafts. For the Quality Six 
the main shaft extends five 
inches to the rear of the trans- 
mission case. On the Deluxe Six 
and Eight assemblies, however, 
the main shaft extends 18 inches 
beyond the rear face of the case. 

A rear bearing retainer and 
shaft ext2nsion housing, com- 
bined in one casting, also carries 
a bronze bushing near its far 
end as a third bearing support 
for the main shaft. This long 
main shaft on the Deluxe Six 
and Eight models eliminates the 
separate propeller shaft exten- 
sion, coupling and housing that 
were used in the ’37 and ’38 
dual-propeller shaft. 
Hendrickson Heads Truck 


Mfrs. Section of CATA 


CHICAGO.—In line with a 
program of further co-ordinating 
automotive activities in the Chi- 
cago district, executive repre- 
sentatives of 12 truck manufac- 
turers have elected R. T. Hend- 
rickson, president of the Hend- 
rickson Motor Truck Co., as 
chairman of the commercial ve- 
hicle section of the Chicago 
Automobile Trade Assn. 


Hendrickson heads a firm in 
this city that is this year cele- 
brating its silver anniversary as 
a producer of trucks. He has 
also been prominent since 1911 
in Society of Automotive En- 
gineers affairs. 


INCREASED VISIBILITY is a feature of the 1939 Pontiacs. Windshield 








and window glass are higher and wider, with narrower posts. 





FRONT DOOR DETAIL of the 1939 Pontiacs, which 
hardware, plastic knobs and leather covered arm rests. —— 





vider Aan vain OF tae eaten ae aoe, ae We 
0 e instrument panel. Remote gears 
below the steering wheel on right side. . a 2 





1939 PONTIAC TRUNK. By standing tire upright against back of rear 
seat and removing shelf, trunk space becomes more useful with less waste. 





Hayes Elected 
At New Haven 


NEW HAVEN, CONN.—The 
annual meeting of the New Ha- 
ven Automobile Dealers Assn. 
was held Monday night at the 
Union League club. The follow- 
ing officers were elected for the 
next year: William C. Hayes, 
pres.; 





Herbert Rice, sec. 

Elected to the board of gover- 
nors were Charles Biever, J. J. 
Cooley, F. L. Loeser, and W. C. 
Plumb. 


The association is backing leg- 
islation to eliminate city and 


George Wuestefeld, vice- | 
pres.; Fred L. Loeser, treas.; and | 


town personal taxes on automo- 
biles and advocates giving the 
cities and towns instead the $3 
fee for operators’ licenses. The 
average city and town tax on 
automobiles is under $5 per car. 
In most cases there are two 
or three operators’ licenses in 
each family for each car, so that 
the cities’ and towns’ income 
from the operators’ licenses would 
be greater than the present per- 
sonal tax on automobiles and 
would be collected by the motor 
vehicle department without any 
cost to the local government. 





For news of the men who make 
news in the automotive world, 1ead 
Chris Sinsabaugh's authoritative 
“Sparks” column. 
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1939 Delivered 
Price List 


BUICK, Series 40—Bus. cpe., $894; 
sport cpe., $950; 2-dr. tour. sed., $955; 
4-dr. tour. sed., $996; conv. cpe., $1,077; 
sport phae., $1,406. Series 60—2-dr. tour. 
sed., $1,205; sport cpe., $1,175; 4-dr. tour. 
sed., $1,246; conv. cpe., $1,343; sport 
phae., $1,713. Series 80—4-dr. tour. sed., 
$1,543, with trunk, same; formal sed., 
$1,758; sport phae., $1,983. Series 90—4- 
dr. tour. sed., $2,074; 8-pass. tour. sed., 
$2.350; limousine, $2,453. 


GRAHAM—Combination cpe., $940; 2- 
dr. sed., $940; 4-dr. sed., $965. N. B.— 
Supercharger equipment group, $130; 
custom equipment group, $130; either 
or both of equipment groups may be 
added to above. 


OLDSMOBILE, Series 60— Bus. cpe., 
$777; club cpe., $833; 2-dr. sed., $838; 4- | 
dr. sed., $889. Series 70—Bus. cpe., $840; 
club cpe., $891; 2-dr. sed., $901; 4-dr. 
sed., $952. Series 80—Bus. cpe., $920; club 


cpe., $971; 2-dr. sed., $992; 4-dr. sed., 
$1,043. 

PACKARD, Six—Bus. cpe., $1,000; club 
epe., $1,045; conv. cpe., $1,195; 2-dr. tour. 
sed., $1,065; 4-dr. tour. sed., $1,095. One- 
Twenty—Bus. cpe., $1,200; club cpe., 
$1,245; conv. cpe., $1,390; conv. sed., 
$1,700; 2-dr. tour. sed., $1,265; 4-dr. 
tour. sed., $1,295; Limousine, $1,955. 
Super Eight—Club cpe., $1,955; conv. 


cpe., $2,180; 4-dr. tour. sed., $2,035; conv, 
sed., $2,435; limousine, $2,600. Twelve— 
Cpe., $4,140: conv. cpe., $4,375; club sed., 
$4.255; formal sed., $4.865; 4-dr. tour. 
sed., $4,155; Victoria, $5,230; limousine, 
$4.690. 

PONTIAC, Quality Six—Cpe., $758; spt. 
cpe., $809; 2-dr. tour. sed., $820; 4-dr. 
tour. sed., $866. Deluxe Six—cpe., $814; 
spt. cpe., $865; 2-dr. tour. sed., $871; 4-dr. 
tour. sed., $922; conv. cpe., $993. Deluxe 
Eight—cpe., $862; spt. cpe., $913; 2-dr. 
tour. sed., $919; 4-dr. tour. sed., $970; 
conv. cpe., $1,046. 

STUDEBAKER, State Commander — 3- 
bus. cpe., $875; 3-pass. custom 
$900; club sed., $955; cruis. sed., 
$965. State President—3- -pass. cust. cpe., 
$1,035; club sed., $1,100; cruis. sed., a 
110; conv. sed., $1.460. 


1938 Delivered 
Price List 


Following is a list of new passenger 
car delivered prices for 1938 at point of 
manufacture. Prices shown, with the 
exception of Willys-Overland, include 
standard equipment and federa] taxes. 
Willys prices do not include federa] tax. 
Ford and Lincoln-Zephyr prices do not 
include transportation or taxes. 

BANTAM—Cpe., $399; spec. rdstr., $449; 
stand. rdstr., $479; deluxe rdstr., $525; 
4-pass. speedster, $497.50; deluxe ‘speed- 
ster, $549; station wagon, $565. 

CADILLAC, Series 38-60—Cpe., $1,695; 
tour, sed., $1,780; conv. cpe., $1,815; 5- 
pass. conv. sed., $2,215. Sixty Special— 
Tour. sed., $2,090. V-8, Series 38-65—Tour. 
sed., $2,290; tour. sed. (div.), $2,360; conv. 
sed., $2,605. Series 38-75 Fleetwood—5- 
pass. tour. sed., $3,080; 7-pass. tour. sed., 
$3,210; 2-pas. cpe., $3,280; 5-pass. cpe., 
$3,380; 5-pass. town sed. (trunk), $3,635; 
. conv. cpe., $3,380; 5-pass. conv. 
$3,945; 8-pass. tour. sed., 


CHEVROLET, Master Series—Sed., $730; 


$1,123; 
$1,165; 


r.8. cpe., 
$1,160; tour. brough., tour. sed., 
$1,198 

DE SOTO — Bus. cpe., $870; tour. 
brough., $930; 4-dr. sed., $958; 4-dr. tour. 
sed., $970: conv. cpe., $1,065; conv. sed., 


$1, 375; 7-pass. sed., $1, 195; lim., $1,285. 
DODGE—Bus. cpe., $808; r.s. ‘pe. $858; 
2-dr. sed., $858; 4-dr. sed., $898; 2-dr. 


tour. sed., $870; 4-dr. tour. sed., $910. 

FORD, 60 h.p.—2-dr. sed., $640; 4-dr. 
sed., $685; cpe., $595. 85 h.p.—2-dr. sed., 
9665; 4-dr. sed., $701; cpe., $625; deluxe 
2-dr. sed., $725; deluxe 4-ar. sed., $770; 
cpe., $685; club cpe., $745; conv. cpe., 
$770; conv. club cpe., $800; phae., $820; 
conv. sed., $900. 

HUDSON, 112 Standard—S-pass. cpe., 
9694; 4-pass. Vict. cpe., $740; sed., $755: 
brough., $724; tour. brough.., $743; tour. 
sed., $775; conv. brough., ‘s388: utility 
coach, $697; tour. utility coach, $716; 
utility cpe., $724. Series 81, Terraplane 
Deluxe—Brough., $822; tour. brough., 
9843; sed., $864; tour. sed., $864; 
cpe., $789; Vict. cpe., $833; conv. cpe., 
9028. conv. brough., $990. Series 84, Eight 
Deluxe—Brough., $1,028; tour. brough., 
$1,049; sed., $1,060; tour. sed., $1,080; 3- 
pass. cpe., $990; Vict. cpe., $1,031; conv. 
cpe., $1,121; conv. brough., $1,185. 

HUPP-—Stand. six 4-dr. sed., $1,045; 
reg. six 4-dr. sed., $1,180; deluxe six 4- 
dr. sed., $1,222; ~~. six 4-dr. sed., $1,340; 
reg. eight 4-dr. » $1,325; deluxe eight 
4-dr. sed., ry ge cus. eight 4-dr. sed., 
91,465. 

LINCOLN-ZEPHYR—Cpe., $1,295; 2-dr. 
sed., $1,355; 4-dr. sed., $1,375; lim., $1,550; 
2sonv. cpe., $1,650; conv. sed., $1,790 

LASALLE, V-8 Series 38-50 — 2-pass. 
ope., $1,295; 5-pass. tour. cpe., $1,345; 5- 
pass. tour. sed., $1,385; 2-pass. conv. cpe., 
$1,420; 5-pass. conv. sed., $1,825. 

NASH, Master Series—Nash-LaFayette 
bus. cpe., $770; 2-dr. sed., $805; 4-dr. 
sed., $850; 4-dr. sed., $850. Deluxe—Nash- 
LaFayette conv. cab., $940; 5-pass. cpe., 
$860; 2-dr. sed., $855; bus. cpe., $820; 4- 
dar., sed., $900. Ambassador Six—Conv. 
cab., $1,090; 5-pass. cpe., $1,015; 2-dr. 
sed., $1,000; bus. cpe., $970; 4-dr. sed., 
$1,050. Ambassador Eight—Conv. cab., 
$1,240; 5-pass. cpe., $1,165; 2-dr. sed., $1,- 
150; bus. cpe., $1,120; 4-dr. sed., $1,200. 

PLYMOUTH, Business Line—Cpe., $645; 
2-dr., $685; 4-dr., $730. Deluxe — Cpe. 
$730; cpe. with r.s., $770; conv. cpe., $850; 
2-dr. $773; 2-dr. tour., $785; 4-dr., $803; 
4-dr tour., $815; 7-pass., $1,005; lim. 
$1,095. 

WILLYS—Stand. cpe., #499; deluxe cpe., 
$574; stand. clipper, $539; deluxe clipper, 
$575; stand. 4-dr. sed., $563: deluxe 4-dr. 
sed., $614; custom ¢-dr. sed.. #700 





ee 


Actual top and bottom prices on 1935, 1936 Atlanta Georgian-American; Philadelphia gn. 


and 1937 Used Cars, as advertised in local \ ° ® quirer; Cleveland Plain Dealer; De:roit N 

’ e 
newspapers of current week. SEDAN prices Used Car Selling Prices Chicago Herald-Examiner; 8t. Louis Glove: 
only used in this comparison. Newspapers co- > Democrat; Cincinnati Post; Denver Post; L, 
Operating include: Boston Globe; New York Angeles Daily News, Examiner; San Pre. 


Ti b & l- -Ameri » - ; “Cc 
mes ourna merican, World - Telegram 7 ( As Adverti 1, Week E nding Oct. 1, 1938) cisco-Chronicle, 

——_ 

N.¥. Atlanta Phila. Cleve. Detroit St. Louts L.A. San Fr. Nat. Ay 


*37 |$695-$745, $675-$775| 1$725-$785 $675-$725) [$645-$795|$595-$645) $645-$695 ($695-$745| [9647-$765) $695-$795 '$725-$795|$725-$795 |$680-$755 
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National Average, All Makes, $435-$50? 


Used Car Selling Prices, as advertised in the classified section of metropolitan newspapers nationally, are compiled 
exclusively by Automotive News as a copyrighted feature. This is the first time anywhere that bona fide tup and 
bottom prices have been compiled from published figures to establish the trend of the market and the resulting 
national index. Where no prices are quoted, no car of make and model was offered during the period covered 
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3,000 Untested N. J. Cars Face Loss of Licenses 





Inspections are Credited 


With Big Accident Slash 





special to Automotive News | 
TRENTON. N. J.—More than 


3,000 defective motor vehicles | brought _ in, 


will be forced off New Jersey | 
highways because of failure to | 
appear for compulsory inspection, 
it is estimated by the state motor 
yehicle department. The figure 
represents 2 percent of total 
New Jersey registrations. 

“It is probable that many 
others were withdrawn volun- 
tarily after they failed in their 
initial test or were traded in 
for other cars,” state motor ve-| 
hicle commissioner, Arthur W. | 
Magee, commented. Complete | 
figures on withdrawal of junk-| 
ers from use and revocation of | 
license tags for the first testing | 
period, it was indicated here this 
week, may not be available for | 
another month. 

Magee announced that 99.8 per 
cent of the state’s registered 
cars were submitted for the test 
during the first six-month period 
which ended in July. He said 
this average is better than that 
of any other city, county or state | 


where similar tests are required. | 


Connecticut, with the second) 
highest return average, he said, | 


ing the next three weeks to 
learn why the cars were not 
determine _ their | 
condition and warn the owners| 
against using the vehicles in| 
violation of the law. 

Magee said he wants the law to 
be 100 per cent effective and 
to guard against any possible 
evasion. Some of the 3,000 own- 
ers, he pointed out, may have 
moved from the state. 

The only license plates thus 
far revoked under the inspection 
law were of those owners who 
refused to have their cars tested. 
Magee said he believes the tests 
are largely responsible for the 
decline in accidents recorded 
for the first eight months of! 
the year. 

“Better brakes and lights,” he| 
commented, “have in many cases | 
enabled drivers to avoid ac-| 


cidents and in others have re-| ~ 


sulted in the collision impact 
being less serious than it might | 
have been.” ; 

Underwriter’s statistics, Magee | 
said, show from 10 to 12 percent} 
of accidents result from car de- | 
fects. From January to August! 
New Jersey had a 30 percent de- 


had 97 per cent of its cars sub-; cline in highway fatalities. Much 


mitted. 


All of the 3,000 untested cars | 
will be viewed by department | 
inspectors before tags are re-| 
voked, Magee said. es 
will call on these owners dur- 


‘Controlled Ride’ Highlights 


of the difference, according to 
Magee, was because of the “psy- | 
chological safety effect” of the 
tests. The semi-annual inspec- 
tions, he believes, are making all 


drivers “safety conscious.” _| 


Cadillac, LaSalles for 1939 


(Continued from Page 2) 


room and seat widths have been 
increased. 

Body Refinements — Chrome 
window frames add attractive- 
ness to the LaSalle. A folding 
arm rest is another previously 
extra-cost feature that is in- 
cluded as standard equipment. 
Sliding locks have been added 
to ventipanes as a_ precaution 


SAE Nominates 
Officers for 1939 


NEW YORK.—Nominations for 
national officers of the Society of 
Automotive Engineers were an- 
nounced this week. In the Soci- 
ety in the past years nomination 
has been tantamount to election. 
— nominees for 1939 are as fol- 
ows: 


W. J. Davidson, Gen. Motors, 
Diesel Div., president and David 
Beecroft, treas. Councilors: W. 
E. McGraw, Chrysler Corp. of 
Canada; G. L. Neely, Standard 
Oil Co. of Calif.; and A. L. Beall, 
Wright Aeronautical Corp. Coun- 
cilors who were elected early in 
1938 for a two year term in- 
clude: L. J. Grunder, Richfield 
Oil Corp.; B. J. Lemon, U. S. 
Rubber Products Inc. and W. J. 
Davidson, GM Diesel Div. Serv- 
ing council as past presidents 
are: H. T. Woolson, Chrysler 
Corp. and C. W. Spicer, Spicer 
Mfg. Co. 

Vice-presidential section nomi- 
nees, include: Aircraft, William 
Littlewood, American Airlines; 
Aircraft Engine, H. K. Cum- 
mings, National Bureau of Stand- 
ards; Diesel Engine, F. G. Shoe- 
maker, GM Diesel Div.; Fuel and 
Lubricants, A. G. Marshall, Shell 
Oil Co.; Passenger Car, John G. 
Wood, Chevrolet Div.; Passenger 
Car Body, I. L. Carron, Dodge 
Bros. Div.; Production, W. B. 
Hurley, Detroit Edison Co..,; Trac- 
tor and Industrial Power Equip- 
ment, J. S. Erskine, International 
Harvester Co., Transportation 
and Maintenance, Harry 0. 
Mathews, Public Utility Engin- 
eering and Service Corp. and 
Truck, Bus and Railcar, Carl J. 
Bock, General Motors Truck and 
Coach. 








against theft. Concealed door} 
hinges aid the smooth contours! 
of the LaSalle and Cadillac“61”’. | 
A new front seat construction! 
permits circulation between the. 
front and rear compartments 
beneath the seat cushion. 


The LaSalle for 1939 will be! 
built in five body types: The: 
coupe, five - passenger 
coupe, touring sedan, convert- 
ible coupe and convertible se- 
dan. The Cadillac “61” has four 
types: Coupe, touring sedan, 
convertible coupe and sedan. In 
the convertible coupes this year 


the rumble seat has been elimi-' 


nated. Folding seats are now en- 
closed in the tonneau. 


All body types offer running 
boards as optional. Where run- 
ning boards are not ordered, 
strips of stainless steel are 
placed below the doors. 

The Cadillac Sixty Special 
will again be built only as the 
touring sedan without running 
boards. Frontal design of this 
car, the Cadillac “61” and 
Cadillac Fleetwood are similar, 
differing only in size. 

Twelve custom - built bodie: 
are available on the Cadillac 
Fleetwood and Cadillac Sixteen 
As in former Fleetwoods, in- 
terior appointments, cushioning 
and upholstery are featured. 

In perfecting the “Controlled 
Action Ride” for the LaSalle and 
Cadillac “61, engineers’ are 
said to have created a new 


geometry in rear-spring  sus- 
pension. A_ principal change 
comes in a re-location of the 


ends of the leaf springs, now 
mounted higher and inside the 
frame. 


The fundamental accomplish- 
ment of the engineering is 3 
control of axle weight that 
previously set up forces annoy- 
ing to passengers and driver. 
Periodic axle “hopping” has 


been practically eliminated. The 
system employs the “High Plane 
Hotchkiss Drive” principle, in 
which the  semi-elliptic rear 
springs serve both as_ springs 
and as_ structural members. 
Through the use of rubber 
bushings at all points, the sus- 
pension requires no lubrication 


touring | 


**Best in its Field” 


i would like to take out a sub- 
scription to your publication again 
if you could begin service with 
the Apr. 30 issue. 


i realize that this is asking a lot 
but I would like to keep my files 
complete and the Apr. 27 issue is 
the last I received as I had to let 
my subscription lapse at that time 
though I have subscribed to your 
publication for two years. 

I received a letter from you not 
long ago telling of your change of 
name to Automotive News and 
reduction of subscription rates to 
$4 annually. 

However, if you could begin 
service with the Apr. 30 issue, I 
would pay you the old $6 rate as 
that rate was still in force last 
April. 

If you cannot begin service with 
the Apr. 30 issue, what is the 
earliest issue you could start with? 

I will wait until I hear from 
you before I send the subscrip- 
tion. 

Your publication is the best in 
its field, I believe, and I surely 
have missed it this summer.— 
Charles Bakeman, Arcade, N. Y. 





Wider Use of Nickel Alloys 
Reported for Current Year 


DETROIT.--The current year! 
witnessed continued expansion nickel bearing stainless steels of 
and diversification of the use of; the 18 percent chromium, 8 
alloys containing nickel, an in- | percent nickel type was note- 
creasingly large number of parts, worthy particularly in view of 
of machinery and equipment of| the low level of steel operations. 
all types now being fabricated| Substantial progress was also 
from aé_ variety of alloys of| made in extending the applica- 
which nickel is an influential| tions of low-alloy high-tensile 
constituent, says a bulletin of| corrosion resistant steels of the 
the International Nickel Co.| nickel copper type. Most steels 
issued in connection with the|of this type are marketed by 
National Metal Congress here| steel) manufacturers as pro- 
next week. | prietary products, trade names 


“Recent trends include in- | and producers including Re- 





“Expansion in the use ol 


creasing consumption of stain-} public Steel Corp.’s “Double 
wat — hs. A 9g co) | Strength,” Inland Steel Co.'s 
nickel molybdenum steels for) ‘py; . . 

highly stressed parts, and of| an eas “nae te eanee 
nickel cast irons for pressure| 2! er eee a nee 
components and parts subject to| Steel Co.’s “Mayari”, and 
heat, abrasion, wear and cor-| Youngstown Sheet and Tube 


rosion,” the statement continues.!Co.’s “Yoloy”. 





IN OUR BUSINESS WE CAN'T 


LET SLEEPING DOGS LIE... 


MAYBE some businesses can afford not 
to look for trouble. We can’t! We must 


anticipate difficulties and be ahead of 


them all the time. 


For sheet metal manufacturing methods 
are constantly changing. Production 
executives are being pressed to cut 
costs, to make deeper draws, to get 
longer runs of smoother work with- 
out refinishing or replacing dies. 
We must keep ahead of all these 


requirements. 


That's why we are constantly experi- 


menting withnew methods 


to speed up production a re : 
and improve our finished 0G 


product — building addi- 


FOOT OF IRON ST. Fy 


tions and adding equipment to take 
care of new demands from our cus- 
tomers—developing new metals which 
will help you speed up production and 


improve your finished product. 


Our complete line today includes six 
regular, alloyed and electric furnace 
gray irons, headed by LEKTROKAST, the 
finest electric furnace iron possible to 
produce. One or more of these irons 
are exactly suited to your specific re- 
quirements. When next you need 
castings for dies, we would appreciate 
an opportunity for our 
sales and engineering 
representatives to dis- 


cuss the matter with you 
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New Overdriv 
‘Ride Formula,’ Styling 


Included on New Models 


(Continued from Page 4) 


water jackets, full pressure lub- 
rication, by-pass thermostat, 
calibrated ignition and anodic- 
coated, aluminum alloy pistons 
with four piston rings. 

New metal finishing process 
for major moving parts, called 
“Super-finishing,” smooths sur- 
faces down to as low as three 
to 10 millionths of an inch. 

Tapered-leaf rear springs of 
Amola steel; new design air- 
wheel tires; bigger fuel tank; 
pistol-grip hand-brake located 
to the left of the driver beneath 
the instrument panel. 

Smartly styled new _instru- 
ment panel, with provision for 
mounting “push-button tuning” 
radio speaker behind the center 
panel; two built-in, chevron- 
styled tail lights; standard on all 
models. 

Scientific soundproofing and 
weatherproofing to seal out 
noises, dust and drafts. 

Improved synchro-mesh trans- 
mission; over-size air - cooled 
generator with full voltage and 
current control. 


STATEMENT OF THE OWNERSHIP, 
MANAGEMENT, CIRCULATION, ETC., 
REQUIRED BY THE ACTS OF CON- 
GRESS OF AUGUST 2, 1912, AND 
MARCH 3, 1933 of Automotive News, 
published weekly at Detroit, Mich., for 
October, 1938. 

State of Michigan } 

}ss. 

County of Wayne j ° 
Before me, a Notary Public in and for 

the State and county aforesaid, person- 

ally appeared B. B, Crighton, who, hav- 
ing been duly sworn according to law, 
deposes and says that she is the Busi- 
ness Manager of the Automotive News 
and that the following is, to the best of 
her knowledge and belief, a true state- 
ment of the , management 

(and if a daily paper, the circulation), 

etc., of the aforesaid publication for the 

date shown in the above caption, re- 
quired by the Act of August 24, 1912, as 

amended by the Act of March $, 1833, 

section 537, Postal Laws and 
tions, printed on the reverse of 


addresses of 


Center Bidg., Detroit, Mich.; Editor, 
baugh, 527 New Center 
Bidg., Detroit, Mich.; Managi Editor, 


Bldg., Detroit, Mich.; Business Manager, 
Barbara ton, 527 New Center 


corporation, its name and address must 
be stated and also immediately there- 
under the names and addresses of stock- 
holders owning or holding one percent 
or more of total amount of stock. If not 
owned by a corporation, the names and 
addresses of the individual owners must 
be given. If owned by a firm, company, 
or other unincorporated concern, its 
name and address, as well as those of 
each individual member, must be given). 
Slocum Publishing Company, Inc., 537 
New Center Bldg., Detroit, Mich. 
George M. Slocum, 527 New Center Bldg., 
Detroit, Mich, 
Mabel H. Slocum, 527 New Center Bidg., 
Detroit, Mich. 
Chris Sinsabaugh, 527 New Center Bldg., 
Detroit, Mich. 
122 East 42nd 


Macfadden Publications, 

St., New York, N. Y. 

3. That the known bondholders, mort- 
gagees, and other security holders own- 
ing or holding 1 percent or more of 
total amount of bonds, mortgages, or 
other securities are: (If there are none, 
so state). None. 

4. That the two paragraphs next above, 
giving the names of the owners, stock- 
holders and security holders, if any, con- 
tain not only the list of stockholders 
and security holders as they appear upon 
the books of the company but also, in 
cases where the stockholder or security 
holder appears upon the books of the 
company as trustee or in any other 
fiduciary relation, the name of the per- 
son or corporation for whom such trustee 
is acting, is given; also that the said 
two paragraphs contain statements em- 
bracing affiant’s full knowledge and be- 
lief as to the circumstances and con- 
ditions under which stockholders and 
security holders who do not appear upon 
the books of the company as trustees, 
hold stock and securities in a capacity 
other than that of a bona fide owner; 
and this affiant has no reason to believe 
that any other person, association, or 
corporation has any interest direct or in- 
direct in the said stock, bonds, or other 
securities than as so stated by her. 

5. That the average number of copies 
of each issue of this publication sold or 
distributed, through the mails or other- 
wise, to paid subscribers during the 12 
months preceding the date shown above 
is (This information is required 
from daily publications only). 

B. B. CRIGHTON, Business Manager 

Sworn to and subscribed before me 
this 13th day of October, 1938, 

LAURETTA S. MACK, Notary Public 

(My commission expires May 15, 1939) 
(SEAL) 





Safety-styled interiors with 
all knobs and projections elimi- 
nated or recessed; door handles 
curve inward; light, throttle and 
ignition controls are recessed in 
a sub-panel directly in front of 
the driver. 

Luxurious interior styling with 
all new hardware, beautiful 
oriental walnut panelling, and 
rich fabric upholstering. 

Chair-height seats, with the 
front seat mounted on a slightly 
inclined ramp so that it rises as 
it moves forward, automatically 
adjusting the eye level for driv- 
ers of any height. 

Silent hypoid rear ax!e, which 
makes possible a flat, low floor 
in the rear compartment. 
Stronger, double-drop X-girder 
type steel frame. 

Two lines of DeSoto cars are 
offered this year—the custom 
and the deluxe. The 1939 line 
has been simplified to aid 
dealers in stocking the complete 
line, which includes: the cus- 
tom 4-door touring sedan, deluxe 
4-door touring sedan, custom 
2-door touring sedan, deluxe 2- 
door touring sedan, custom 
coupe, custom coupe with aux- 
iliary seats, business coupe, 
business coupe with auxiliary 
seats, custom 7-passenger sedan, 
deluxe 7-passenger sedan, cus- 
tom limousine and deluxe lim- 
ousine. 

All models are available in 
these colors: midnight blue, 
cascade blue, gem green, Wil- 
liamsburg tan, regal maroon, 
palace mulberry, streamliner 
gray and black. 

DeSoto’s improved overdrive 
transmission, which has _ been 
made available at moderate 
extra cost on all models, gives 
the equivalent of five speeds 
forward. It has two important 
new advantages. It now be- 
comes effective at 25 miles per 
hour, where formerly it was 
usable at speeds in excess of 35 
miles per hour. Thus the greater 
gasoline economy, smoother rid- 
ing and quieter engine perform- 
ance, claimed for the overdrive, 
may now be enjoyed in city 
driving as well as on the open 
road. 

The second feature is the 
“step-down,” which permits the 
driver to shift instantly from 
overdrive back to the next lower 
gear by merely stepping down 
on the accelerator. 

DeSoto’s new ride formula in- 
cludes airplane -type hydraulic 
shock-absorbers, independent 
front wheel springing, scientific 
distribution of weight, and rub- 
ber-float body mountings. The in- 
dependently suspended, soft, coil 
front springs have been syn- 
chronized in action with tapered- 
leaf rear springs of “Amola” 
steel. A sway-eliminator is said 
to keep the car on an even keel 
when going around curves. 

The steering mechanism, 
mounted in rubber, is said to 
absorb road shocks and elimi- 
nate wheel fight. The DeSoto 
steering gear is of the worm and 
= type, with a ratio of 18.2 
to 1. 


SAE Congress to Draw 

Delegates from 11 Nations 

SAN FRANCISCO. — Eleven 
foreign nations will send en- 
gineers to the 1939 World Auto- 
motive Engineering Congress, 
sponsored by the Society of 
Automotive Engineers, which 
opens its San Francisco sessions 
next June 6 at the Fairmont 
hotel, it is announced by William 
S. Crowell, secretary of the 
Northern California section of 
the Society. 

More than 30 leading technical 
societies throughout the world 
are being invited to participate 
in the Congress, during which 
members and their guests will 


AUTOMOTIVE NEWS, SATURDAY, OCTOBER 15, 1938 


e, Gearshift Feature ’39 DeSotos 





27 PERCENT INCREASE in luggage space has been effected on the 1939 


DeSotos. 





Luggage lock is concealed and equipped with anti-theft lock. 


ti Xana 


WIDER FRONT compartment is a highlight of the 1939 DeSotos. Head- 
room has been increased to 40 inches, and leg room now measures 34% 


inches. 





SAFETY FEATURE on the 1939 DeSoto is the giant V-type windshield, 
whose area has been increased 123 square inches over the 1938 models. 





1939 British Cars Show 


Numerous Improvements 





LONDON.—(UTPS) — British 
cars for 1939 are showing many 
improvements. 

There are four models of the 
Hillman Minx and two of the 
Hillman Fourteen. With the 
Minx, it is stated, over 40 miles 
to the gallon has been consis- 
tently obtained. It has a new 
four-speed synchromesh gearbox 
with a quick-action dipstick. 

New “Smoothride” suspension 
provides automatic variation ac- 
cording to load and road surface. 
There is suction-assisted auto- 
matic movement of the coal ig- 
nition, and 14mm sparking plugs 
are fitted for improved combus- 
tion. 

Various modifications have 
been made to the Vauxhall Ten, 
which was brought out last year. 
Each of the new power unit 
mountings comprises, in effect, 
two steel hands between which 
are gripped a cube of rubber, In 
this cube there is a slot in shape 
like those in the face of a violin. 
The idea is that the mountings 
may become progressively stiffer 
under severer conditions. 


When the engine moves these 
Z-shaped slots can breathe both 
horizontically and vertically, but 
as movements of the unit tend 


visit the 1939 California World’s| to become more accentuated the 


Fair on Treasure Island. 


slots close until in extreme cases 


they shut up completely so that 
the anchorages become like solid 
rubber blocks. The Ten has new 
pistons of aluminum alloy, and 
are slightly oval ground; each 
one has two integral limbs which 
extend downwards. 


The new Super Snipe Humber 
is reputed by the makers to ac- 
celerate from 10 to 30 m.p.h. 
on top gear in 6.25 seconds, and 
can climb a hill of 1 in 6 with- 
out gear change. The engine has 
6 cylinders, side valves, a rated 
horsepower of 26.9, and is stated 
to give off over 100 on the 
brake, 


Five Daimler models are off- 
ered for 1939. In the Twenty- 
Four group there is a new model 
for the owner-driver. The 6- 
cylinder engine has a capacity 
of 3317 ¢c.c., the crankshaft runs 
in seven bearings and transmis- 
sion is by Daimler fluid flywheel 
and pre-selective gears. 


Lanchester models remain 
much the same, except for minor 
improvements. 


The new 3-litre Sunbeam Tal- 
bot is designed to hold five 
people and has the speed, accel- 
eration and appearance of a 
sports car. The six-cylinder en- 
gine has a nominal power of 20.9 
but develops 82 at 3800 r. p.m. 





1939 Grahams 
Feature Two 
New Body Types 


(Continued from Page 5) 
as optional equipment at added 
cost. 

Only other external differences 
are a change in location of the 
Supercharger name plate from 
its former position forward on 
the belt moulding to a spot at 
the rear of the hood and below 
the belt moulding, and dif- 
ferently shaped bumpers and 
bumper guards on Special 
models. 

Interiors show considerable 
refining, with a more pleasing 
upholstery detail; location of 
the radio control below the in- 
strument panel instead of in the 
recessed portion with the choke 
and light buttons; and a dif- 
ferent plastic treatment around 
the instrument. 

Instrument panels of Custom 
models will have _ so‘id-color 
plastic trim and round-control 
knobs, while the Special will 
use a “marbled” plastic and flat, 
oblong knobs. In both models 
the radiospeaker is in the cen- 
ter of the instrument panel. 


Among the optional items, 
which are in line with current 
developments in the industry, 
is a gearshifter attached to the 
steering post just below the 
steering wheel. It is of a manual 
or mechanical type. The lever 
goes through the same positions 
as in the conventional gear shift, 
except on a_ horizontal instead 
of vertical plane, and has the 
advantages of being only a 
finger-length from the wheel 
and leaving the front compart- 
ment free of obstructions. 


Specifications show that the 
90 horsepower triple-sealed L- 
head engine has a high com- 
pression cast iron cylinder head 
of new design. An aluminum 
cylinder head is used on engines 
with Superchargers. With the 
26 more horsepower, which re- 
sults from the addition of the 
Supercharger, the following 
changes are also made — dual 
exhaust manifolds, special ex- 
haust valves, 14-inch (instead 
of 1%-inch) triple venturi car- 
buretor, dual muffler system, 
larger radiator core, kick-shackle 
added to the variable ratio cam 
and lever steering, larger battery 
and larger tires. 


Five colors, with fenders and 
sheet metal lacquered to match 
the body color at no _ extra 
charge, are available on the 
Special as follows: Black, clip- 
per gray, meadowbrook green, 
Monte Carlo bronze and Riviera 
blue. The following colors are 
supplied on «custom models: 
Egyptian ivory, cloud gray, 
mapleleaf green and regal ma- 
roon. 





Larger European Cars 
Seen Military Necessity 


NEW YORK.—Larger automo- 
bile models, capable of carrying 
at least four persons, will re- 
place production of “bantam” 
types in France, Belgium, Ger- 
many and other European na- 
tions, according to reports attrib- 
uted here to automotive acces- 
sories exporters. It was said the 
bigger models will be favored 
for military reasons, despite 
greater fuel consumption. 


Governmental authorities, 
requisitioning private automo- 
biles for troop movements dur- 
ing the recent mobilization, were 
said to have found the small 
models impractical. 


Anderson Resigns 
DETROIT.—Bohn Aluminum and 
Brass Corp. announces the resigna- 
tion of David E. Anderson as chief 
engineer. 


Chris Sinsabaugh’s sparkling 
“Sparks” column is read by the 
“wide-awake” in the industry. 
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| Stunt 


Novel ether program, recently 
launched by North Dakota’s state 
highway patrol, is working ad- 
vantageously. 

Idea is that every Saturday, 
from 4:45 to 5:15, number of 


motorists traveling highway 
near Station KGCU’s trans- 
mitter between Bismarck and 
Mandan, are flagged to stop, 
interviewed by officers who 
quiz ’em on possession of driv- 
er’s license, safe driving and 
rules of the road. 
Out-of-staters are asked to re- 

rt vehicles to proper authori- 
ties, if they expect to stay in N. 
D. long, while out-of-staters 
working in N. D. are warned to 
buy set of license plates as well 
as driver’s license. 


Income 


Broken into five income groups 
commonly used by advertiser and 
agency media, new 32-page 
pooklet, “Family Income and Ex- 
penditures—376 Cities Over 25,- 
000 Population,” has just been 


Brooklyn Show 
Set for Worlds 
Fair Building 


BROOKLYN, N. Y.— Annual 
Brooklyn - Long Island Auto 
Dealers Assn. show will be held 
in New York World’s Fair Mo- 
tor Transportation Bldg., Nov. 
23 to Dec. 4, it was announced 
Thursday. After space was al- 
lotted exhibitors at meeting of 
more than 50 national factory 








and dealer representatives in 
fair administration buildings 
board room. 


Dugal G. Campbell, associa- 
tion president, and Ralph Eb- 
bert, manager, supervised al- 
locations and signed final con- 
tracts with Grover A. Whalen, 
fair corporation president. The 
Motor Transportation Bldg. is 
second largest on fair site, cov- 
ering more than 83,000 square 
feet and containing 49,000 square 
feet of available floor space. 

Among officials at meeting 
were H. P. Valentine, vice- 
president, and E, L. Hoffman, 
wholesale manager, Chrysler; K. 
Roy Spencer, Regional manager, 
and C. L. Davis and C. Swen- 
holt, district managers, DeSoto; 
Frank V. Smith, city manager, 
Dodge; F. D. Turrill, zone man- 
ager, Hudson and Terraplane; 
Louis L. LaBrasche and H. S. 
Harter, division managers, Pack- 
ard; A. D. Innis, Plymouth; R. 
L. Edwards and N. W. Kraemer, 
district managers, Pontiac. 


th Dimension 


The News of Automotive Advertising 





By Pete Wemhoff 
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issued by Macfadden Publica- 
tions, Inc. 

Through application of meth- 
ods used by National Resources 
Committee, Macfadden’s mar- 
keting and research division 
has developed consumption fig- 
ures on major products for the 
city size group mentioned. 

Initial booklet is one of 
planned series, with subsequent 
issues carrying consumption data 
on additional products. 

Vet 

A. C. Seyfarth, who recently 
succeeded Frank W. Heiskell as 
admanager of International Har- 
vester Co., har 
been with the 
company since 
1904 when he 
started asa 
catalog writer. 
Successive pro- 
motions moved 
him up to chief 
catalog writer 
and copy chief, 
and then to as- 
sistant adman- 
ager, which post 

e held from 
1913 to his recent appointment. 

Heiskell, who retired after 25 
years as admanager of Interna- 
tional, was particularly noted for 
effecting a close tieup between 
the sales and advertising forces 
of the company. 

Men in the advertising depart- 
ment must be thoroughly sales- 

minded, he in- 

sisted shortly 
after taking his 

position in 1913; 

as result sent 

his men out into fa 
the territory to#®.# 
help at selling, 
plus frequent 
factory visits. 

He also advo- 

cated that ter- 

ritory men be- 
come advertis-F, W. Heiskell 
ing-minded. 

Under Heiskell’s direction, In- 
ternational Harvester’s ad efforts 
were greatly expanded, both in 
U. S. and abroad. 


News 


In behalf of Chevrolet, Gen- 
eral’ Motors Sales Corp. will 





A. C. Seyfarth 


















sponsor a specially-edited series 


Packer Gets New Plane 
For Southwest Tour 

WICHITA, Kan. (UTPS).—W. 
M. Packer, general sales manager 
of the Packard Motor Co., has 
taken delivery of a new Beech- 
craft bi-plane made especially 
for him by the Beech Aircraft 
Corp., 

He left here on an air tour of 
the southwest accompanied by 
L. W. Slack, assistant sales man- 
ager. 





ARE YOU SATISFIED 
WITH YOUR PRESENT JOB? 


Are you satisfied with the money you are earning? 


Are you satisfied with the 


progress you are making or 


know you can make within the next three years? 


An automobile manufacturer embarking on an expansion 
program and opening additional branches, seeks the serv- 
ices of young and ambitious men determined to make careers 


in the automobile business. 


We want men under 35 years of age who have had ex- 
perience in selling automobiles, retail and wholesale. We 
want men with the ability to rise to executive positions. 
Salaries will be in line with production. 


Proofs of this advertisement have been sent to members 


of our organization. 


In answering, give a concise, chronological history of your 


business activities for the past 


ten years, duties, accomplish- 


ments, earnings, etc. Reply in handwriting to Box No. 176, 
Automotive News, 527 Center Building, Detroit, Michigan. 


of news broadcasts for New York 
listeners, beginning Monday (17). 

To be heard over WABC, key 
station of CBS, the series will 
present United Press dispatches 
of events particularly interest- 
ing to the metropolitan audience. 
Scheduled for five-minutes each, 
Mondays through Saturdays. 
Campbell-Ewald Co., of N. Y., 
Inc., is the agency. 


Salesmanship 


Power of advertising rears 
up again, to wit: 

Allen Motor Car Co. (Ca- 
dillac-LaSalle), Cedar Rapids, 
Ia., sent out direct-mail cards 
coupla months ago, inviting 
recipients to “Look at La- 
Salle”. 


Al Allen, of the dealership, 
did a complete sales job when 
a young lady brought the card 
into the showroom. After 
discussing fine points of the 
LaSalle, Allen put in a few 
good words for himself. 


Result: Allen not only sold 
the LaSalle but likewise per- 
suaded femme to walk plank 
with him last week. So now 
it’s Mr. and Mrs. Al Allen. 








THREE OF THE SHINING LIGHTS on the star-laden Texaco Theatre 
of the Air, heard over CBS every Wednesday evening. Left to right, Jimmy 
Wallington, Una Merkel and Kenny Baker. 


New Compound Avoids 
Bumps in Road Joints 
HARRISBURG, Pa. — (UTPS) 
—In an effort to provide new 
riding comfort for motorists, the 
department of highway labora- 
tory has discovered a new joint- 
sealing compound, which avoids 
unpleasant, though minor, jars 
to vehicles crossing expansion 
joints, it is announced by Roy 


E. Brownmiller, secretary. 


The procedure follows in 
applying this material requires 
painting the joint section with 
a solvent cement of paint-like 
consistency, followed by appli- 
cation of a cold-mixed filler 
poured from a can,” Brown- 
miller said. ‘This material sets 
rapidly and forms a complete 
seal within 20 hours.” 
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ON DUTY 24 HOURS... 


cuety day! 


BENDIX DRIVE 








We're proud of the Bendix Drive—proud of its history 
of unexcelled service, proud of the faithful manner 
in which it functions in millions of cars every day. 

Starting a car with the Bendix Drive is as easy as 
ringing an electric door-bell—you simply touch the 
starter button—the rest is automatic. The Bendix 
Drive takes hold, starts the engine, lets go — all 
automatically, and protects the starter from damage 
by unintended operation. 


The Bendix Drive gives ‘Touch and Go” start- 
ing —the kind modern drivers prefer. 


ECLIPSE MACHINE DIVISION 


BENDIX AVIATION CORPORATION 
ELMIRA, NEW YORK 
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Motor Share Averages Soar Over 1937 Figures 


Trusts Resume 
Purchases of 
Motor Stock 


NEW YORK. — Although it 
now is clear that the time to 
have bought stocks of automo- 
tive companies was in the first 
and second quarters of this year 
(when they looked bad), the in- 
vestment trusts did not resume 
purchases on a large scale until 
the third quarter. By this time 
prices had risen sharply over the 
earlier part of the year. 

One popular theory, however, 
is that it is better to wait until 
prices are actually rising before 
making purchases rather than to 
take the chance of tying up 
funds indefinitely by buying 
stocks when conditions are bad. 
Investment may be a profession 
but it is a long way from being 
a science, particularly in the 
case of common stocks. 


One of the largest of the in- 
vestment trusts is Lehman Corp. 
and its report reveals quite 
heavy purchases of automotive 
issues in the third quarter. The 
experience of this company 
probably was typical of the large 
part of the investment trusts. 
Lehman Corp. bought 7,000 
shares of Borg-Warner in the 
third quarter, having had none 
of this stock on June 30. It in- 
creased its holdings of General 
Motors during the period to 
25,000 shares from 20,000 at the 
end of the second quarter. 

The trust doubled its holdings 
of Goodyear by adding 6,000 
shares; bought 3,700 shares of 








Steel Operations 
Down Slightly 
In Youngstown 


YOUNGSTOWN, O. — After 
paching 55 per cent of capacity 
last week, Youngstown district 
steel mill operations this week 
are expected to recede to 48 or 
49 percent as Republic Steel 
Corp.’s entire battery of seven 
open hearth furnaces is sus- 
pended while repairs are made 
at a blooming mill. 


Improved sentiment on the 
fading of the European war 
specter has been followed by a 
moderate rise in steel specifica- 
tions and a small recovery in 
ingot production, pushing output 
over the nation to the best level 
for the year to date. 


Betterment in demand has been 
reflected more in releases against 
old orders than in new business, 
except for some track material 
buying. 





Chicago’s Finest Hotel 


and Nearest to the 
EXHIBITION HALL 


CHICAGO AUTO SHOW! 





Make the most of your visit to the 
Chicago Auto Show. For your con- 
venience and comfort make Hotel 
Shoreland your headquarters. Here, 
in an atmosphere of smart distinction 
you and your organization will find 
what you desire. Rooms and suites 
that provide the last word in ultra- 
modern appointments. Excellent 
restaurant—cocktail lounge. 


Book of photographs sent on request. 


HOTEL SHORELAND 


55TH ST. AT THE LAKE—CHICAGO 
10 minutes boulevard drive to 


AUTO SHOW 


Libbey-Owens-Ford, having had 
none on June 30, and increased 
its holdings of U. S. Rubber 
from 15,000 to 16,500 shares. 
One of the most interesting of 
the reports now being put out by 
the New York Stock Exchange 
is that embodying monthly fig- 
ures on the short position of 
stocks. On the last list there 
were seven automotive issues in 
which the short position was 
more than 5,000 shares or in 
which there had been a change 
in short interest of more than 
2,000 shares during September. 


There were reductions in the 
month in all short positions of 
the motor shares. The seven 
stocks, with the Sept. 30 short 
position given first and the Aug. 
31 position second, follow: Ben- 
dix, 2,075 vs. 6,101; Briggs, 
4,235 vs. 6,235; Chrysler, 42,116 
vs. 52,496; General Motors, 30,- 
026 vs. 34,1938; B. F. Goodrich, 
2,065 vs 5,095; Studebaker, 36,- 
170 vs. 37,495, and U. S. Rubber, 
26,012 vs. 27,436. 


With news of the _ industry 
still generally favorable from 
the standpoint of Wall Street, 
automotive stocks continue to 
show strength. There is a feel- 
ing that, while the good recep- 
tion of new models thus far is 
encouraging, the real test will 
come later when dealers of all 
makes are stocked with new cars. 
There was some concern over re- 
ports that the heavy unfilled 
orders now in the hands of man- 
ufacturers represented in some 
degree requests by dealers for 
more vehicles than justified by 
the immediate outlook. 


It was said retailers were put- 
ting in heavy orders to guard 
against interruptions in output 
due to labor troubles. It was 
pointed out, however, that a 
little over-stocking by the deal- 
ers in a time of a rising sales 
trend shouldn’t do much damage. 
The situation is just the reverse 
of a year ago, when building up 
of stocks was dangerous because 
of the downtrend of business. 


The Automotive News stock 
price averages for Oct. 11 com- 
pared as follows with those of 
the week preceding and a year 
ago: 


Last This Year 

Week Week Change Ago 

24 MOtOrs =... ee eeee 33.06 34.05 +0.99 30.04 
lv car-truck 

companies ...... 32.44 33.33 0.89 31.62 

10 parts-accessories 29.00 29.19 0.19 26.51 

4 tire-rubbers ..... 26.53 28.35 1.82 25.10 


For the first time this year, 
average prices of automotive 
stocks are higher than in the 
corresponding period of last year. 
At this time in 1937 stocks were 
in a major downtrend. 















New York, Friday, Oct. 14 (3:15 p. m.)—Despite individ- 
ual strong spots, the market generally ended today 
with slight losses as heavy profit-taking set in near 

Fears of labor troubles were a restraining 

force in motor shares, despite better sales prospects 


the: close. 


and rising production. 


Last Minute Wall Street Wires 


Exhibitors to Exceed 250 
At Annual Metal Congress 


(Continued from Page 13) 


Ilayward Ave., Wyandotte, Mich.; Foxboro 
Co., Edward 8S. Lawson, 86 Neponset Ave., 
Foxboro, Mass.; Fitzsimons Co.,* Sales Mgr., 


Youngstown, Ohio. 


Gas Machinery Co., Sales Mgr., 16102 Water- 
lood Rd., Cleveland, Ohio; Gathmann_ Engi- 
neering Co., Sales Megr., Hilltop and Freder- 
ick Rds., Baltimore, Md.; General Alloys Co., 


405 First St., Boston, Mass.; General Electric 
Co., 1938 Plastics Ave., Pittsfield, Mass.; Gen- 
eral Electric X-Ray Corp., Sales Mgr., 2012 
W. Jackson Blvd., Chicago, Ill.; Globar Divi- 
sion of Carborundum Co., 1935 Ruaynar St., 
Niagara Falls, N. Y.; Gogan Machine Corp., 
Sales Mer., 1438 E. 55th St., Cleveland, Ohio; 
Gordon Co., Claud S., 15th and Western Aves., 
Chicago, Ill.; Great Lakes Steel Corp., Ecorse, 
Detroit. 

Halcomb Steel Co., F. T. Van Sykle, Sales 
Mer., Syracuse, N. Y.; Handy & Harman, 
G. H. Neimeyer, 80-84 Fulton St., New York, 
N. Y.; Harnischfeger Corp., Sales Megr., 4460 
West National Ave., Milwaukee, Wis.; Hauck 
Mfg. Co., Sales Mgr., 129 Tenth St., Brook- 
lyn, N. Y¥.; Hayes, Inc., C. I., 131 Baker St., 
Providence, RK. 1.; Haynes-Stellite Co., 
rison and Lindsay Sts., Kokomo, Ind. ; 
Treating & Forging; Heppenstall Co., R. B. 
Heppenstall, 4622 Hatfield St., Pittsburgh, Pa. ; 
Hevi Duty Electric Co., 4150 Highland Ave., 


Milwaukee, Wis.; Hobart Brothers Co., 1218 
Hobart Rd., Troy, Ohio; Holden Co., A. F.; 
Hollup Corp., Sales Mer., 3357 W. 47th PL, |. 
Chicago, Ul.; Hones, Inc., Charles A., Chas. 
J. Hones, 130 Grand Ave., Baldwin, N. Y.; 


Hoskins Mfg. Co., Sales Megr., Lawton and 


Kinessen Aves., Detroit; Houghton & Co., E. 
F., Sales Mgr., 230-48 W. Somerset St., Phila- 
delphia, Pa. 


Illinois Testing Labs., Inc., M. D. Pugh, 
Cor. Hubbard and LaSalle, Chicago, Ill.; Illi- 
nois Tool, Sales Mer., 2501 N. Keelor Ave., 
Chicago, Ill.; Industrial Heating Equipment 
Co., 3568 Fremont PIl., Detroit; International 
Nickel Co., Inc., J. F. McNamara, 71 Wall 
St., New York. 

Jackson Electrode Holder Co.; 
Co., 500 Green St., Washington, D. C.; 
Johns-Manville, 22 E. 40th St., New York, 
N. Y¥.; Jones & Laughlin Steel Corp., Jones 
& Laughlin Bldg., Pittsburgh, Pa. 

Kelley Co., J. W.; Kellogg Co., M. W., 
Sales Mer., 225 Broadway, New York, N. Y.; 
Kemp Mfg. Co., C. M., Sales Megr., 405 E. 


Jessop Steel 


Oliver St., Baltimore, Md.; Krembs & Co., 
667 W. Ohio, Chicago, Ill.; Krouse Fatigue 
Testing Mach. Co. 

LaSalle Steel Co., Sales Megr., Palmolive 


Bldg., Chicago, Ill.; Latrobe Electric Steel 
Co., Latrobe, Pa.; Lava Crucible Co., Wabash 
Bldg., Pittsburgh, Pa.; Leeds & Northrup Co., 
L. KR. Garretson, Rockland and Stenton Aves., 
Philadelphia, Pa.; Leitz, Inc., E., 730 Fifth 
Ave., New York, N. Y.; Lepel High Frequency 
Labs.; Lincoln Electric Co., A. F. Davis, 13010 
Coit Rd., Cleveland, Ohio; Lindberg Engineer- 
ing Co., 221 N. Laflin Ave., Chicago, IL; 
Linde Air Products Co., Carbon and Carbide 
Bldg., 30 E. 42nd St., New York City; Lud- 
lum Steel Co., C. B. Templeton, 460 Armstrong 
St., Watervliet, N. Y. 

Macklin Co., 1936 Lawrence Blvd., Jackson, 
Mich.; Maehler Co., Paul, 2203 W. Lake, Chi- 
cago, Ill.; Magnaflux Corp., 605 W. Washing- 
ton, Chicago, Ill.; Magnetic Analysis Corp., 
42-44 12th St., Long Island City, N. Y.; Mahr 


Mfg. Co., 1729 N. 2nd, Minneapolis, Minn.; 
Mallory & Co., Inc., P. R., 3029 E. Wash- 
ington Ave., Indianapolis, Ind.; Manganese 
Steel Forge Co., Sales Mgr., Allen St. and 
Castor Ave., Philadelphia, Pa.; Manhattan 
Rubber Mfg. Co., Sales Mgr., 92 Townsend 


St., Passaic, N. Y.; Marburg Brothers, Inc., 





AUTOMOTIVE STOCK QUOTATIONS 
At Close of Markets, Friday, October 14 


(Furnished by Wm. C. Roney Co., Detroit) 








Last Sale Last Sale 
1938 Oct. Oct. 1938 Oct. Oct. 
High Low NEW YORK 14 7 #2zHigh Low NEW YORK 14 7 
54% 34% Allis Chalm. .. 54% 533% 28% 10% Lee R & T ..... 2534 2756 
32% 1254 Amn. C & F...30 29 5734 234% L-O-F Glass .. 574g 565 
2234 9% Amn. Chain .... 22% 21%| 29 16 Mack Trucks . 2834 27% 
6%, 2% Auburn Auto . 3% 45/ 28% 1544 Midland Steel. 274% 26% 
2414 85g Bendix Avia. .. 21% 2134| 2234 10% Motor Prod. ... 21% 2014 
65% 3934 Beth. Steel ..... 63%, 62%| 15 8 Motor Wheel . 14% 143% 
303g 153, Bohn A & B... 29% 2732| 10% 4 Murray Corp... 9 9% 
36% 16% Borg-Warner .. 34% 35 1242 634 Nash Kelv. 10 10% 
3734 12% Briggs Mfg. ... 3534 3534 | 19%, 9% Pacific Mills . 16% ....... 
63%, 3% Budd Mfg. E.G. 542 51% 5% 3% Packard 4% 5 
55g 3 Budd Wheel ... 5 5 3 1% Reo Motor 2% 2% 
12% 8 Chi. Yel. Cab... ..... 10% | 20% 1144 Republic Steel. 195g 1954 
801% 3534 Chrysler 813%, 79 163g 1034 Socony Vac. ...13% 14 
27 105 Clark Equip. . 26% 26 43g 2) Sparks-With. ... 3% 35% 
281% 15% Cleve. Gf. Br... ...... 27 17% 7% Spicer Mfg. 15% 15% 
3834 13% Collins & Aik... 36% 36 12% 6 Stewart-Warn.. 10% 10% 
53% 23 Com. Credit .. 55% 53% | 8%, 3% Studebaker .... 8 8 
58 31% Coml. Inv. T.. 59% 57 53g 23g Thermoid Co. . 434 4% 
mp Somme ae) a oe deme pre tae ae 
6 ¥, Curtiss-W. ...... 2 warese " : 
2434 125, Curtiss-W. A 24% 24 5234 31% Timk. Roll. B... 53 F 5215 
145 90% du Pont ............145% 141% | 24% 13% U. S. Ind. Alco, 274% 25 
233% 1014 Eaton Mfg. .. 22 22 5234 26 U. S. Rubber... 55 52% 
3414 1314 Elec. Auto-Lite 32% 33 | 115%, 6134 West’house 119% 113% 
31% 21% Elec. Stor. Bat. 33% 32 1544 6% White Mtr. 1334 13% 
15%, 5% Evans Prod. 1334 133%] 3 1% Willys 258 2h 
5% 2% Federal Mtr. 5% 5%] 215 8% Yellow Truck . 195g 1914 
25% 1614 Firestone 23% 2234 | 25% 93% Young S & W. 235% 24 
451% 27% Gen. Elec. “ av CHICAGO 
51 25'4 Gen. trs. 5 a 7% Asbestos 
21% 13 Glidden 24% 24% | 4st gat Bendix Avie’ 21% 213% 
25%, 10 Goodrich 26 «24 * 1612 a ; 2 Baie 
hy, x 36 16'4 Borg-Warner 35 347% 
30% 15% Goodyear 31% 29%4 | 173, 574 Houd.-Hersh. B17 _‘16", 
. 7 3/ 8 8 - . Oe 
2 %4 Graham-Paige 1'2 14 | 9714 18 Modine Mfg 26 626 
4%, 1% Hayes Body 4% 3% | 29° 22 Perfect Circle 26% 254 
ai “ 4 2 
173, 6 #Houd.-Hersh. B 17 161, 1! 1% Pines i % , 
- 1 2 s Winter 4 %4 
3214 17% Houd.-Hersh. A 345% 33 51. 234 Wa 3/ 24 
a ‘ 4 Woodall Ind. 434 4% 
10 5 Hudson Mtr. 9% 89% = 
23, 1% Hupp Mtr. 2%, 2% DETROIT 
70 48 Inter. Harv. 6514 65% 14144 6 Federal Mogul. 13 
107. 58 Johns-Man. 11034 10516 | 10% 4%% Murray Corp... 9% 9% 
13% 434 Kelsey-H. W... 12% 12% 3% 1% Penin Metal 2% 2% 
9 3 Kelsey-H. W.B 8% 8%! 1634 814 Timk.-Det. 1634 


Sales Mer., 90 West St., New York, N. Y.; 
Marquette Mfg. Co., Sales Mer., 409 N. E. 
Johnson, Minneapolis, Minn.; Maurath, Inc., 
Sales Magr., 7301 Union Ave., Cleveland, Ohio; 
McKay Co., Frank A. Bond, McKay Bldg., 
1005 Liberty Pittsburgh, Pa.; Metal & Ther- 
mit Corp., Dept. T., Merritt L. Smith, Equit- 
able Bldg., New York City; Metals Disintegrat- 
ing Co., Townley Sta., Elizabeth, N. J.; 
Metlab Co., Sales Megr., 1000 Mermaid Lane, 
Philadelphia, Pa.; Michiana Products Corp. ; 
Michigan Steel Casting Co., Guoin and Can- 
field Sts., Detroit, Mich.; Midvale Co., Nice- 
town, Philadelphia, Pa.; Milne Co., A., 743 
Washington St., New York City; Molybdenum 
Corp. of America, Grant Bldg., Pittsburgh, 
Pa.; Monarch Steel Co., Sales Mer., 1937 
Holliday St., Indianapolis. 


National Cylinder Gas Co., 205 W. Wacker 
Drive, Chicago; National Electric Welding Ma- 
chines Co., Sales Mer., 1800 Trumbull St., 
Bay City, Mich.; National Tube Co., Adv. 
Mer., Frick Bldg., Pittsburgh, Pa.; New Jer- 
sey Zinc Sales Co., Front and Fletcher Sts., 
New York, N. Y.; Norton Co., New Bond St., 
Worcester, Mass. 


Oakite Products, Inc., C. F. Radley, 48 A- 
Thames St., New York, N. Y.; Ohio Crank- 
shaft Co., 6600 Clement Ave., Cleveland, Ohio; 
Ohio Steel Foundry Co., Lima, Ohio; Olsen 
Testing Machine Co., Tinius, T. L. Richards, 
12th and Buttonwood Sts., Philadelphia, Pa. 


Pangborn Corp., A. L. Gardner, 1938 Stine 
Blvd., Hagerstown, Md.; Park Chemical Co., 
Military and Vancouver Aves., Detroit; Parker- 
Kalon Corp., 194 Varick St., New York City; 
Parker Rust Proof Co., Luke, Detroit; Part- 
low Corp., H. W. Partlow, Champion Rd. and 
Partlow St., New Hartford, N. Y.; Production 
Machine Co., Greenfield, Mass.; Pyro Electric 
Instrument Co.; Pyrometer Instrument Co, %5 
Lafayette St., New York, N. Y. 

Quigley Co., Inc., Sales Mgr., 1938 Gischel 
St., South River, N. Y. 

Reeves Pulley Co., 1000 N. Wilson St., Co- 
lumbus, Ind. ; Republic Steel Corp., 1500 Scran- 
ton Rd., Cleveland, Ohio; Robinson Welding 
Supply Co.; Rustless Iron & Steel Corp., Sales 
Mer., 3400 E. Chase St., Baltimore, Md.; 
Ryerson & Son, Inc., Joseph T., Keith J. 
Evans, 16th and Rockwell Sts., Chicago, Il. 


Scherr Co., Inc., George 128 Lafayette St., 
New York, N. Y.; Schundler & Co., Inc., F. 
E., Adv. Mgr., 606 Railroad St., Joliet, IL; 
Scully Steel Products Co., Adv. Maer., 1319 
Wabansia Ave., Chicago, Ill.; Selas Co., 1800 
Indiana St., Philadelphia, Pa.; Sentry Co., 
Foxboro, Mass.; Shakeproof Lock Washer, 2573 
N. Keeler Ave., Chicago, Ill.; Sleeper & Hart- 
ley, Inc., Sales Mgr., 335 Chandler Ave., 
Worcester, Mass.; Spencer Turbine Co., R. A. 
Brackett, Hartford, Conn.; Standard Fuel En- 
gineering Co., Sales Mgr., 667 Post St., S., 
Detroit; Steel City Testing Labs., Sales Mer., 
8849 Livernois, Detroit; Stirling-Detroit Corp.; 
Stuart & Co., D. A.; Surface Combustion 
Corp., Sales Mer., Thomas and Dorr Sts., 
Toledo, O. 


Tagliabue Mfg. Co., Park Ave. and Rucks 
St., Brooklyn, N. Y.; Taylor-Hall Welding 
Corp., Sales Mer., 100 Hope Ave., Worcester, 
Mass.; Thomas Steel Co., Ist Ave., N., Bir- 
mingham, Ala., Wm. F. Rummell, 1410 Dela- 
ware Ave., Warren, Ohio; Thompson & Son 
Co., Henry G., Sales Mfg., New Haven, 
Conn. ; Tide Water Associated Oil Co., 17 Bat- 
tery Place, New York, N. Y.; Titanium Alloy 
Mfg. Co., 111 Broadway, New York, N. Y.: 
Torrington Mfg. Co., Sales Mgr., 100 Franklin 
St., Torrington, Conn. 


Una Welding, Inc., A. A. Probeck, 1616 
Collamer Ave., Cleveland, O.; Union Carbide 
Co. ; Uniteast Corp.; United States Steel Corp. 
(see card), 71 Broadway, New York City: 


Universal-Cyclops Steel Corp., 


Bridgevale, Pa. 
Vanadium Corp. of America, 


420 Lexington 


Ave., New York, N. Y.; Victor Saw Works, 
Inc., Middletown, N. Y.; Vulcan Crucible. 
Aliquippa, Pa. 

Wall Colmonoy Corp.; Wells Mfg. Corp., 


Sales Mer., 1934 Ash St., Three Rivers, Mich. ; 
Westinghouse Electric & Mfg. Co., Hill St., E. 
Pittsburgh, Pa.; Wheelco Instruments Co., 
1931 S. Halsted St., Chicago; Wilcox Rich 
9771 French Rd., Detroit; Wilson Co., H. A. 
Sales Mer., 105 Chestnut St., Newark, N. J.: 
Wilson Mechanical Instrument Co., 377 Con- 
cord Ave., New York, N. Y. 

Youngstown Sheet & Tube Co., Curtis and 
Texten Sts., Youngstown, O. 
“ Inc., Carl, 485 Fifth Ave., New York, 





Manufacturers’ Finance 
To Be Acquired by CCC 


BALTIMORE.—Announcement 
is made of the consummation of 
a plan for the purchase by Com- 
mercial Credit Co. of the entire 
capital stock of Manufacturers’ 
Finance Co., Baltimore, subject 
to stockholders’ approval. 

Manufacturers’ Finance Co. 
was organized in December, 1909, 
being the first company of its 
kind in the east. Commercial 
Credit Co. will take over and 
continue business with the desir- 
able customers of Manufacturers’ 
Finance Co. V. G. Dunnington, 
president of Manufacturers’, will 
become a vice-president of Com- 
mercial Credit Co. 

Through this acquisition, CCC 
should further diversify its busi- 
ness and substantially increase 
its volume of receivables han- 
dled upon the “Non-Notification” 
Plan. 





GM Dealers 
Cut Inventory 
In September 


NEW YORK.— September 
sales of General Motors cars to 
dealers in the United States and 
Canada, together with shipments 
overseas, totaled 36,335 com- 
pared with 82,317 in September 
a year ago. Sales in August 
were 55,431. 


Sales for the first nine months 
of 1938 totaled 795,749 compared 
with 1,594,378 for the same 
nine months of 1937. 


Sales of GM cars to consumers 
in the United States totaled 40,- 
796 in September compared with 
88,564 in September a year ago. 
Sales in August were 64,925. 


Sales for the first nine months 
of 1938 totaled 682,599 compared 
with 1,279,930 for the same nine 
months of 1937. 


Sales of GM cars to dealers in 
the United States totaled 16,469 
in September compared with 
58,181 in September a year ago. 
Sales in August were 34,752. 
Sales for the first nine months 
of 1938 totaled 532,695 compared 
with 1,282,238 for the same nine 
months of 1937. 


Machine Tool 
Demand Still 
On Upgrade 


CINCINNATI. — Outlook for 
the domestic machine tool busi- 
ness continues good and pros- 
pects for the remainder of the 
year are bright, according to A. 
G. Bryant, president of the As- 
sociated Machine Tool Dealers 
of America. 


The uptrend, which began late 
in June, has been gradual, but 
both orders and inquiries are in- 
creasing, he said. 


Resumption of automobile pro- 
duction, which directly or indi- 
rectly accounts for 35 percent of 
all domestic tool business, is a 
primary factor. 











Coming Events 


OCTOBER 
13-23—Paris. Automobile Salon, 


13-23—London, Automobile Show. 


15-23—Prague, Czechoslovakia. Automo- 
bile Show. 

31-Nov. 2—Detroit. American Trucking 
Assns. conclave. Hotel Statler. 


NOVEMBER 
3- 5—Cincinnati. Automobile Open House. 
3-10—Hartford, Conn. Automobile Show 
5-12—Washington, D.C. Automoble Show 
11-17—New York. National Motor Truck 
Show. 
11-18—New York. National Automobile 
Show. 


11-19—Pittsburgh, Automobile Show. 
11-19—Detroit. Automobile Show. 
11-18—San Francisco. Automobile show. 
12-18—Columbus, 0. Automobile Show. 
12-18—Chicago. Automobile Show. 
12-19—Philadelphia. Automobile Show. 
12-19—Boston. Automobile Show. 
12-19—Milwaukee. Automobile Show. 
12-19—Buffalo. Automobile Show. 
12-19—Minneapolis. Automobile Show. 
12-20—Los Angeles. Automobile Show. 
13-19—St. Louis. Automobile Show. 
14—New York. SAE Annual Dinner, 
Commodore Hotel. 
-1~Seow Ro SAE National Sens 
po on Engineering ee’ . 
14-19—Syracuse, N. ¥. Automobile Show. 
14-19—Des Moines, Ia. Automobile Show, 
14-19—Elmira, N. ¥. Automobile Show. 


14-19—New Haven, Conn. Automobile 
Show. 
15-20—Omaha. Automobile Show. 


19-25—Indianapolis. Automobile Show. 
19-26—Baltimore, Automobile Show. 
19-26—Rochester, N. ¥Y. Automobile Show. 
19-26—Mortreal. Automobile Show. 
26-Dec. 3—Newark. Automobile Show. 
26-Dec. 3—Kansas City. Automobile Show. 
30-Dec. 2—SAE National Production 
Meeting. 


DECEMBER 
3- 5—New Orleans, Automobile Show 
5-10—Chicago. Automotive Service In- 
dustries Show, Navy Pier. 
5-10—Denver. Automobile Show. 
8- 9—Chicago. National Wheel and Rim 
Assn. Annual Conclave. 


JANUARY 
2- 7—Grand Rapids, Mich., Automobile 
Show. 
9-13—Detroit. SA™ Annual Meeting. 


9-15—Seattle. Automobile show. 


N.B.—Akron has voted not to hold a 
automobile show this year. 


*Tentative. 
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prove substantially. Concrete| kick-off to the public will not 
evidence of this faith is the cur- blow until Oct. 
rent expenditure of $34,000,000 3 SN 30. Walter F. 
on a large-scale expansion pro- » Wright, general 
gram—which has enabled the sales manager— 


combination coupe or two-door 
sedan, and $130 for either the 
Custom or Supercharger Equip- 
ment group. . 





Chris 
y Sinsabaugh 


Sparks 


* 





(Continued from Page 1) 


erous lengths in smoothing the 
paths of dealers and salesmen. 
* * * 


MAJOR ATTENTION centers, 
of course, upon the “Quality 
Six,” new and third Pontiac line 
for 1939. Styled and built like 
the parent lines, it is only five 
inches shorter, has an _ over- 
all length of 190 inches, and the 
two-door touring sedan delivers 
for $80 less than the lowest 
priced comparable model of last 
year. It dips deeper into the 
competitive volume market than 
any previous Pontiac, and, on 
the basis of price alone, is ex- 
pected to fulfill the expectation 
of Tex Simpson that “Pontiac 
will realize a percentage gain 
twice as large as the industry 
generally in 1939.” 

When the writer previewed 
the 1939 Pontiac a month ago, 
he felt that here was something 
for its dealers really to get hot 
about. And they have, for re- 
ports from General Sales Man- 
ager Simpson show that dealer 
demand for new cars is the larg- 
est the company has ever had 
prior to an announcement. 

Dealers, too, are in shape to 
handle new business. Tex tells 
me that the new car cleanup 
is complete; used car stocks are 
at a six-year low; dealers gen- 
erally are in good financial shape 
(thanks in large part to the 
closed territory clause in the 
Pontiac franchise since the 1937 
model year) and public demand 
for the new models is overtax- 
ing plant facilities. 

So, Pontiac appears in a fair 
way to do some rapid silver 
streaking up the registration 
lists the coming. year. 


ZEPHYR IS coming into its 
fourth year. And, believe it or 
not, it is the last new make in 
the American automobile indus- 
try. Remember back in 1903 
eighty new makes were an- 
nounced, most of them cats and 
dogs that did not get past the 
blueprint stage? Survivors of 
that year’s crop include Ford, 
Buick, Cadillac and Overland, 
proving that many are called but 
few are chosen. But Zephyr, 
since it came out of the blessed 
event stage, has steadily forged 
ahead. In its first year, ’36, 15,000 
of the 12-cylinder newcomers 
went on the market and the sec- 
ond year this count was doubled. 
The car year of °38 naturally 
slowed things a bit for Zephyr 
just as it did its competition, 
yet its sales held up remarkably 
well in comparison with its price 
class, the drop being only 33 1-3 
percent in comparison with 50 
percent for the industry as a 
whole. 

3 % co 

WE-UNS OF the press did a 
bit of peeping at the Zephyr at 
the plant last Monday but un- 


Peace Contract 


Reopens Plants 
Of Nash Motors 


RACINE, Wis.—Under terms 
of an agreement accepted by 
the company and United Auto- 
mobile Workers union, all three 
Wisconsin plants of Nash Motors 
reopened this week. 

Details of the speace terms 
were not announced, but it was 
said unofficially that all regular 
employes of the Racine and Ken- 
Osha plants would be called back 
Within 30 days. The Racine plant 
will make parts and the em- 
Ployes not needed there ulti- 
mately will be absorbed by the 
Kenosha plant, it was said. 

The dispute began after the 
Corporation had shut its Racine 
Plant Aug. 22. Picketing began 
to prevent transfer of equipment 
to Kenosha for consolidated op- 
erations. On Sept. 27, the com- 
Pany closed its Kenosha and 
Milwaukee plants because of in- 
ability to get parts. 





usual for a preview there was 
no ban of secrecy imposed, for 
we were told the formal an- 
nouncement of the new line 
would be made this week-end. 
But we did pick up an interest- 
ing fact about this style leader 
which we didn’t know before. 
That was that the “Car of the 
Future,” which was exhibited by 
Ford at the Chicago world’s fair 
in 1934, was the genesis of the 
Lincoln-Zephyr, the “dream car” 
whose original lines have been 
retained to a certain extent 
through three generations of 
Zephyrs and which carries on 
into the fourth. 
ok 


ARTHUR HATCH, who is 


sales-managering for the Lin- 
coln 


and Zephyr, really has 
something to 
sell this year 
and is set to 
carry on now 
that the produc- 
tion lines have 
started to grind 
’em out. Before 
the end of the 
month he ex- 
pects to have 
his dealers 
stocked, which 
is his main ob- 
jective right 
now. It is inter- 
esting to note that of the 6,875 
outlets for Ford products, some- 
thing like 1,700 are retailing the 
Zephyr. Hatch, you now, has 
been in the Ford family for years 
—used to be Chicago branch 
manager a couple of decades ago 
and since Zephyr came into the 
picture he has been looking 
after that unit. 
* 





A. S. Hatch 


* * 


IT WAS at the Zephyr pre- 
view in New York on Tuesday 
that John R. Davis, who is gen- 
eral sales manager of the Ford 
Motor Co. and as that keeps a 
weather eye on Zephyr activi- 
ties, took the Paul Prys into his 
confidence and told ’em a few 
things about the outlook, all of 
which makes good reading. 

Speaking about the prospects 
for 1939, he said: 

“We are confident it will be 
a year of greater opportunities 
for the Ford Motor Co. and its 
dealers. Our optimism is based 
on three sound reasons. 

“The first is general business. 
Going into December last year 
practically all business. signs 
were downward. So far as the 
automobile industry was con- 
cerned, used car stocks were ac- 
cumulating rapidly; new car or- 
ders were being depleted, and 
dealer morale, because of these 
conditions, was at a very low 
ebb. This year, with the war 
clouds dissipated, business in- 
dices generally are turning up- 
ward. With new and used car 
stocks at the lowest point in 
years we are facing conditions 
which are just the reverse of 
last year. 

“Secondly, we will have five 
lines of cars in the Ford-Lincoln 
family. The Ford V-8, the Ford 
De Luxe, the Mercury, the Lin- 
coln-Zephyr and the Lincoln. 
With these and the Ford com- 
mercial cars and trucks, our 
dealers become “transportation 
headquarters” for automobiles 
and truck buyers, irrespective of 
the price they want to pay. 


“Our third reason for opti- 
mism is that a new era of close 
co-operation between the Ford 
Motor Co. and its dealers is un- 
der way. Months of work already 
havet gone into building its 
groundwork. Evidence of it is a 
new dealer sales agreement about 
to be offered, which is designed 
to safeguard the dealer’s invest- 
ment in the Ford-Lincoln busi- 
ness. There are many other de- 
velopments of similar important 
nature which will help to estab- 
lish the Ford retail merchan- 
dising organization on a new, 
secure and solid foundation. 

“The Ford organization looks 
forward to 1939 with an abiding 
faith that our business will im- 







LaSalle V-8 that clicked on eye- 


Sixty Special. Looking over the 






















production of a new automobile 
and the building of greater value 
into our line of cars.” 
* ok * 
CADILLAC always has had a 
style leader. In ’37 it was the 


appeal. In ’38 it was the Cadillac 


1939 merchandise on which GSM 
Don Ahrens 
pulled the cur- 
tain for his 
dealer organ- 
izationthis 
week, it looks 
as if they’ll have 
another; or 
maybe I should 
say “anothers.” 
Personally, I 
I liked the ef- 
fect of the new 
LaSalle’s 
“tooth - pick” 





Don Ahrens 


radiator, but my argument wasn’t 


very vigorous when Ahrens 


pointed out the fine job design- 

ers have done in blending in- 

herent Cadillac dignity with the 

ideals of modern ,otreamlining. 
Bo * 


AHRENS WAS pretty cocky in 


discussing what Cadillac-LaSalle 
did this year and what it ex- 
pects to do with the new series. 


He had a lot of four-wheeled 
reasons for the latter, but until 


our conversation I didn’t realize 


the success his retailers had had 
in this year’s market. 

“With a single exception, 1938 
was our best year since 1929,” 
he told me. “Further than that, 
we held our dealer organization 
virtually intact, increased our 
share of the high-priced field and 
kept inventories so well in check 


that dealer expenses were shaved 


$3,500,000. 
“Our 1938 record shows we 


got more than half of the high- 


priced bracket, the best percent- 


age we ever enjoyed. Even more 


encouraging, our share of the 


upper medium group went up 
from 21.6 to 49.1 percent.” 


One car in every two sold in 


a market that is notable for the 


loyalty of its customers he thinks 


is miraculous. This man Ahrens, 


however, still isn’t satisfied. His 
campaign map calls for further 
annexations to the Cadillac king- 
dom in 1939. 

K * eo 

AHRENS DECLARES Cadil- 
lac-LaSalle dealerships are in 
excellent shape to take advan- 
tage of the breaks they will get 
from the new models. Used cars 
have been reduced to a 25-day 
turnover. Stocks of the 1938 
models are practically non-exis- 
tent, running about one-half of 
one percent of production. 

He has some 3,000 cars ready 
for delivery with this week’s an- 
nouncement, which AN’s readers 
will find in another section of 
today’s issue. 

Orders tabulated before the 
dealer convention this week 
topped 7,000 units and will no 
doubt run far above that mark, 
once the statisticians count the 
additional hundreds left in the 
wake of the tumult and shouting. 

* 


ONE THING Cadillac has done 
this year that seems smart is that 
the dealer convention, factory 
field trip and sale of the cars to 
the public fit into a compact 
schedule of one week. 

Immediately after the Detroit 
gathering Ahrens and two other 
groups of officials headed by 
Assistant General Sales Man- 
agers R. L. Newton and E. F. 
Upson, left to carry plans before 
sales meetings in various stra- 
tegic points. About the only chief 
executive remaining at home is 
General Manager Nicholas Drey- 
stadt who will be needed to 
stoke the manufacturing fires. 
And from what I have learned 
of Cadillac’s plans, the Cadillac 
boilers will 
heat. 


* * * 


ALTHOUGH THE scrappy lit- 


tle Graham team is running 
through practice scrimmage this 
week for the benefit of those in 
the trade, the whistle for the 





went over 


who in his col- 
lege days was a 
football star, 
which is why I 
start his story 
in gridiron 
style—is so con- 
fident of the 
strength of his 





W. F. Wright 


Graham team 
this year that 
he is freely predicting many 


more touchdowns this year than 
last. And to prove that this is 
not just wishful thinking, he 
the new Graham 
proposition for this conductor 
from one end to the other. 

“To be successful,’ he ex- 
plained, “any manufacturing and 
sales operation must have three 
factors present, and we think 
we have ’em for Graham this 
year. Most important is Prod- 


uct, and we have no reservations 
or qualms on that subject. Next 


in importance is Price, and with 


our 1939 price schedule we have 


substantially widened the market 
for our dealers and salesmen. 


Last, but as necessary as a third 


leg on a milking stool, is Pro- 

gram and Graham’s new con- 

tract is, we believe, as fair and 

workable a document as has ever 

been written in this industry.” 
* co * 

GRAHAM SHIPMENTS begin 
next week, which places the 
company in a better position 
than it occupied last year when 
delays on dies and tools held up 
production until it was necessary 
to send show exhibits by express. 

It is easy to see, by examining 
the Graham four-door Special 
sedan, how Wright’s confidence 
in a big sales increase has been 
built. This same car started the 
1938 sales season at a price of 
$1,155 and was reduced in April 
to $1,075. This year it will be 
sold at $965, including such un- 
usual items as rear wheel shields, 
“panted” fenders and many 
others usually listed as acces- 
sories. An enthusiastic public re- 
action to Wright’s new equip- 
ment group plan of selling cer- 
tain mechanical and comfort 
items, which actually make a 
different model or series out of 
the Graham Specials, is ex- 
pected. 

Although there will be 12 dif- 
ferent Grahams available in 1939, 
there are only three prices to 
remember—$965 for the four- 
door sedan, $940 for either the 


BLOOD BROTHER of Dodge, 
Plymouth and Chrysler, De Soto 
enters the 1939 race with two 
lines, the Custom and De Luxe, 
which has been strengthened by 
the addition of a club coupe with 
inside auxiliary seats. Produc- 
tion started the last week in Sep- 
tember and at the present time 
something like 350 units a day 
are coming through, so that by 
Nov. 1, all its dealers will have 
been sampled. 

Speaking, or rather writing, 
about dealer representation, it 
will be recalled that when De 
Soto made its first appearance 
on the 1929 market it was the 
sensation of that year. Before 
the first car was turned out Roy 
Peed, then sales manager and 
now vice-president in charge of 
sales, had signed up 500 dealers 
and the year’s output was in the 
neighborhood of 80,000, phe- 
nomenal for a first-year produc- 
tion. Now J. B. Wagstaff has the 
sales manager’s portfolio and he 
has 3,000 outlets for what he 
has to sell. 

* * * 


WAG HAS held his present 
title for two and a half years 
and while ’38 wasn’t so hot as to 
volume he 
prides himself 
on having an 
improved per- 
centage in his 
price class, 
which, he says, 
is everything 
above the “big 
three.” He can 
even sell you a 
limousine in the 
top bracket, 
but most of his 
efforts are de- 
voted to selling what he calls 
“a really smart car just above 
the lowest price.” 





J. B. Wagstaff 


BYRON FOY, president, is 
well staffed for the coming bat- 
tle. C. E. Bleicher is vice-presi- 
dent and general manager, and 
Roy Peed _ vice-president in 
charge of sales. And under the 
leadership of Wagstaff are R. 
M. Rowland, assistant general 
sales manager, and D. M. Her- 
rick, director of regions. Too, 
his new plant, across the road 
from Ford’s eastern fence, is a 
new one, two years old, which 
has undergone many improve- 
ments in the last 12 months, so 
that he’s ready for all orders. 


Select'a Hotel 





require plenty of | 





Convenient to the 
AUTO SHOW 


Make the Hotel Belmont Plaza your headquar- 
ters during the Auto Show in New York. Its con- 
venient location—only a few blocks from Grand 
Central Station and practically across the street 
from Grand Central Palace—places you right 
in the heart of things during this eventful week. 


Two excellent, popular priced restaurants—the 
Pine Room AND the famous Glass Hat, one of 
New York’s smartest dining and dancing rooms, 
where auto men always foregather when in 
New York. 


800 spacious well-appointed rooms, each with 
both tub and shower, radio and full length mir- 
ror, from $3.00. 


MAKE ADVANCE RESERVATIONS NOW 


HOTEL 
Belmont Plaza 


Lexington Avenue at 49th Street, New York 


John H. Stember, Manager 
Formerly of the Book-Cadillac, Detroit 


NATIONAL HOTEL MANAGEMENT COMPANY, INC. 
Ralph Hitz, President 
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Best Advertising 





UTOMOBILE dealers as a group are not a senti- 

mental lot—particularly when it comes to selling 
automobiles. Ask them a question that has to do with 
their business, and most likely the answer you get will 
be blunt, unsentimental, factual. 

A current survey conducted by an independent 
research organization asked automobile dealers 
throughout the New York metropolitan area which 
newspapers they consider dest for new-car advertising. 
The replies, while certainly not surprising, are inter- 
esting confirmation of the judgment of passenger car 
advertisers in the New York market: 


WHICH Zs) 


Considet 









: Do You 
Advertising? ee 
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This questionnaire was mailed 
by an independent research or- 
ganization to 1200 automobile 
dealers in New York City and 
suburbs. Dealers replying rep- 
resent- 16 different makes of 
automobile. 























Dealers 








Dealers throughout the New York market 
say The New York Times is their first choice 
for new-car advertising. More dealers picked 
The Times than picked any three other news- 
papers combined. 


Dealers in New York City gave The New 
York Times more first choice votes than the 
next two newspapers. 


Dealers in the New York suburban areas gave 
The New York Times twice as many first 
choice votes as any other newspaper. 


@ Blunt, unsentimental, factual—here is a strong reason 
for making The New York Times the major medium in 
your New York selling effort. Your dealers know the 
market ... know that most of their ready-money prospects 
for new cars come to them through your advertising in 
The New York Times. 


The New Work Gimes 


“ALL THE NEWS THAT’S FIT TO PRINT” 


Represented by JOHN B. WOODWARD, Inc., New Center Bidg., Detroit 


Medium 
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